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1. Study concept   
 

1.1. Studying at SRH University Heidelberg: THE CORE PRINCIPLE 

 

The degree program in International Business at SRH University Heidelberg is a 3-year full-time 
program, after which students graduate with a state-recognized degree in ®Betriebswirtschaft/ 
International Business (Bachelor of Arts)".  

The CORE Principle 

The CORE principle is about the ®shift from teaching to learning¯ and about activating the students. 
This means lectures are conceived in such a way as to match certain learning goals, so that lecturers 
are duty-bound to apply a variety of teaching, studying and examination methods. Adapting the 
learning method and method of examination to the desired learning outcome is called Constructive 
Alignment. 

The CORE principle stands for "Competence Oriented Research and Education". The study model 
places active and independent learning at the center. Over the course of their program, our students 
acquire comprehensive knowledge and learn how to apply it optimally. The lecturers who 
accompany them bring in their work experience to act as mentors and guarantee application-
oriented teaching. This results in an inspiring learning environment which benefits the students, their 
teachers and future employers 

Competence orientation  
The ability to act independently and successfully, competences required in today­s job market, are 
acquired by our students through the interplay of expertise, methodology, and self- and social skills 
in all programs and modules. 
  
Constructive alignment  
Learning results, testing methodology and teaching and learning methods are coordinated in such a 
way that the students cannot but achieve the desired learning goal. 
 
Focus on the learning result  
Learning and learning results are the main focus of all programs and modules. 
 
Competence oriented tests  
The various testing methods are tailored to the respective module and designed to highlight the 
learning result and measure the associated competences. 
 
Activating teaching and learning methods  
Through numerous learning methods, like case studies, seminars, group work, presentations and 
role-playing, deep processing mechanisms are activated to enable learning. 
 
Sequential learning  
Studies are structured in five-week blocks during which the students intensively work on practical 
tasks, often together with real companies. Instead of grouped exam periods, evidence of their 
progress is measured continuously an sequentially, both chronologically and in terms of the contents. 
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Thematic modules  
Thematic modules with project, problem- or action-specific contents reflect the actual requirements 
in future professional practice. 
 
Measurability of success  
At several points during their studies, the students are given the opportunity to reflect on and self-
evaluate the development of their competencies. 
 
Classroom campus 
Facilities that are adapted to the respective teaching and learning method provide optimal learning 
conditions. We also provide space for informal learning. 
 
Targeted training of the teaching staff  
The targeted training of our faculty guarantees the development of a competent teaching and 
testing methodology. 
 
Transformed understanding of roles  
The teachers provide regular feedback and see themselves as learning guides and organizers of the 
learning process. 
 
Mentoring system  
Lecturers are role models. As mentors and coaches, they provide intensive advising to the students, 
whether material-related, organizational or personal. This is how we breathe life into the education 
partnership. 
 
Code of Conduct  
A common understanding of values, behavior and development perspectives was collected in 
University-wide guidelines, the Code of Conduct. It provides orientation and ensures respectful 
collaboration. 
 
 
Total Quality Management  
The CORE principle is being constantly developed under careful consideration of the following 
perspectives: 

¶ What new requirements have emerged in the job market and how can they be implemented 
into the studies? 

¶ What do our students already possess when they come here, and what do they need? 

¶ What new scientific findings need to be considered and implemented? 

¶ What individual experiences can we, as a learning organization, feed into the further 
development of the CORE principle? 
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1.2. The course of studies  

 
If you start your degree program in International Business at SRH University Heidelberg on 01 October 2019, your courses will probably be scheduled as follows 
(model timetable): 
 
 

 
 
 

Modellcurriculum - International Business (B.A.) 1174-19.01*

Block Block 1 Block 2
Christmas 

Holidays
Block 3 Block 4 Interim Block 1 Block 5 Easter Holidays Block 5 Block 6 Block 7

Summer

Holidays
Block 8 Interim Block 2

Period 14.10. - 15.11.2019 18.11. - 20.12.2019 23.12.19 - 06.01.2020 07.01. - 07.02.2020 10.02. - 13.03.2020 16.03. - 27.03.2020 30.03. - 09.04.2020 10.04. - 17.04.2020 20.04. - 08.05.2020 11.05. - 12.06.2020 15.06. - 17.07.2020 20.07. - 21.08.2020 24.08. - 25.09.2020 28.09. - 09.10.2020

Lecture
Business

Admin I 

Business

Admin II
HR       Marketing

Operations 

Management

Operations 

Management
International Law

Introduction to

Accounting
Business Simulation

ECTS (per lecture) 8 6 6 6 6 6 4

Key Competences x
Skills & Tools

(Academic Skills)

Skills & Tools 

(Intercultural Skills)

Skills & Tools 

(Presentation Skills)

Applied Business 

Mathematics

Applied Business 

Mathematics

Applied Business 

Mathematics

Applied Business 

Mathematics
x

ECTS 

(per Key Competences)
0 2 2 2 2 2 0

ECTS (Total) 8 8 8 8 8 8 4 60 ECTS

Block Block 1 Block 2
Christmas 

Holidays
Block 3 Block 4 Interim Block 1 Block 5 Block 6 Block 7

Summer

Holidays
Block 8 Interim Block 2

Period 12.10. - 13.11.2020 16.11. - 18.12.2020 21.12.20 - 08.01.2021 11.01. - 12.02.2021 15.02. - 19.03.2021 22.03. - 01.04.2021 12.04. - 14.05.2021 17.05. - 18.06.2021 21.06. - 23.07.2021 26.07. - 27.08.2021 30.08. - 30.09.2021 01.10. - 08.10.2021

Lecture
Macro-

economics

International 

Accounting
Sales 

Cost and Performance 

Accounting
Corporate Finance

International 

Taxation

Mgmt Inform.

Systems

Study Abroad/ 

Entrepreneurship

ECTS (per lecture) 8 6 6 6 6 6 6 4

Key Competences x Microeconomics Microeconomics Microeconomics Statistics Statistics Statistics x

ECTS 

(per Key Competences)
0 2 2 2 2 2 2 0

ECTS (Total) 8 8 8 8 8 8 8 4 60 ECTS

Block Block 1 Block 2
Christmas 

Holidays
Block 3 Block 4 Interim Block 1 Block 5 Easter Holidays Block 5 Block 6 Block 7

Summer

Holidays
Block 8 Interim Block 2

Period 11.10. - 12.11.2021 15.11. - 17.12.2021 20.12. - 07.01.2022 10.01. - 11.02.2022 14.02. - 18.03.2022 21.03. - 01.04.2022 04.04. - 14.04.2022 15.04. - 22.04.2022 25.04. - 13.05.2022 16.05. - 17.06.2022 20.06. - 22.07.2022 25.07. -26.08.2022 29.08. - 30.09.2022 04.10. - 14.10.2022

Lecture

ECTS (per lecture) 8 8 0 8

ECTS (Total) 60 ECTS

 

 

 *subject to change

  

     

flexible time for internship and thesis

6

8

2

3. Academic Year

180 ECTS total

Date: 12.08.2019

24 12

1224

Internship ThesisStudy Abroad

24

1. Academic Year

2. Academic Year

02.04. - 09.04.2021

Easter Holidays
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Modellcurriculum - International Business (B.A.) 1174-19.02*

Block Block 1 Block 2
Christmas 

Holidays
Block 3 Block 4 Interim Block 1 Block 5 Easter Holidays Block 5 Block 6 Block 7

Summer

Holidays
Block 8 Interim Block 2

Period 14.10. - 15.11.2019 18.11. - 20.12.201923.12.19 - 06.01.2020 07.01. - 07.02.2020 10.02. - 13.03.2020 16.03. - 27.03.2020 30.03.-09.04.2020 10.04.-17.04.2020 20.04.-08.05.2020 11.05.-12.06.2020 15.06.-17.07.2020 20.07.-21.08.2020 24.08.-25.09.2020 28.09.-09.10.2020

Lecture
Business

Admin I 

Business

Admin II

Introduction to

Accounting
HR International Law International Law 

Operations 

Management
Marketing Business Simulation

ECTS (per lecture) 8 6 6 6 6 6 6 4

Key Competences x
Skills & Tools

(Academic Skills)

Skills & Tools

(Presentation Skills)

Skills & Tools 

(Intercultural Skills)

Applied Business 

Mathematics

Applied Business 

Mathematics

Applied Business 

Mathematics

Applied Business 

Mathematics
x

ECTS 

(per Key Competences)
0 2 2 2 2 2 2 2 0

ECTS (Total) 8 8 8 8 8 8 8 8 4 60 ECTS

Block Block 1 Block 2
Christmas 

Holidays
Block 3 Block 4 Interim Block 1 Block 5 Block 6 Block 7

Summer

Holidays
Block 8 Interim Block 2

Period 12.10 - 13.11.2020 16.11. - 18.12.202021.12.20 - 08.01.2021 11.01. - 12.02.2021 15.02. - 19.03.2021 22.03. - 01.04.2021 12.04. - 14.05.2021 17.05. - 18.06.2021 21.06. - 23.07.2021 26.07. - 27.08.2021 30.08. - 30.09.2021 01.10. - 08.10.2021

Lecture
Mgmt Inform.

Systems

Macro-

economics

International 

Accounting
Sales

Cost and 

Performance 

Accounting

Corporate Finance International Taxation
Study Abroad/ 

Entrepreneurship

ECTS (per lecture) 6 8 6 6 6 6 6 4

Key Competences x Microeconomics Microeconomics Microeconomics Statistics Statistics Statistics x

ECTS 

(per Key Competences)
0 2 2 2 2 2 2 0

ECTS (Total) 6 10 8 8 8 8 8 4 60 ECTS

Block Block 1 Block 2
Christmas 

Holidays
Block 3 Block 4 Interim Block 1 Block 5 Easter Holidays Block 5 Block 6 Block 7

Summer

Holidays
Block 8 Interim Block 2

Period 11.10. - 12.11.2021 15.11. - 17.12.2021 20.12.21 - 07.01.22 10.01. - 11.02.2022 12.02. - 18.03.2022 21.03. - 01.04.2022 04.04. - 14.04.2022 15.04. - 22.04.2022 25.04. - 13.05.2022 16.05. - 17.06.2022 20.06. - 22.07.2022 25.07. - 26.08.2022 29.08. - 30.09.2022 04.10. - 14.10.2022

Lecture

ECTS (per lecture) 8 8 0 8

ECTS (Total) 60 ECTS

  

 

 *subject to change

180 ECTS total

Date: 12.08.2019

flexible time for internship and thesis

Study Abroad Internship Thesis

24 12

24 24 12

1. Academic Year

2. Academic Year

3. Academic Year

Easter Holidays

02.04. - 09.04.2021
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For the actual sequence of courses, please refer to your current timetable. The model timetable only 
shows the number of courses, the number of lectures prescribed and the maximum number of ECTS 
that can be achieved. 
 
 
Approach to the central goals of personal development:  
 
Sense of responsibility 
When asked to work in teams, students are meant to develop two skills: apart from improving their 
subject-related knowledge, they are meant to develop a sense of responsibility with regard to the 
overall result of the group­s work. 
 
Ability to work under pressure 
When working towards some group output, students have to process a great deal of information 
within a tight schedule. This is meant to improve their ability to work under pressure. 
 
Communication skills 
During their courses, students constantly receive structured feedback through having to hold 
presentations as a group or as an individual. This contributes enormously to improving their 
communication skills.  
 
Ability to draw up structures 
Financial transactions are characterized by a high degree of complexity. This is why students need to 
learn how to structure problems in this context and to develop different approaches to solutions or 
to apply existing solution concepts. Furthermore, when working on company audits they need to 
learn how to structure and apply or sometimes modify the information supplied by a particular 
company.  
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1.3. Extract of the Examination Regulations  

 
The current Examination Regulations can be found online: 
 

https://campus.hochschule-heidelberg.de ± ®Services¯ ± ®Noticē  

 

1.4. Code of Conduct  

 

Preamble 
Based on the strategy of the SRH University Heidelberg and its current faculties, the new 
University-wide Code of Conduct aims to support the successful implementation of the CORE 
principle. 
The goal is for all SRH stakeholders to have the same understanding of the values, behaviours 
and common vision pursued by the University. The Code of Conduct defines our expectations 
towards ourselves, as well as being a promise to our stakeholders: 
 

¶ The Principles support the successful implementation of the CORE principle  

¶ The Principles define appropriate daily interaction 

¶ The Principles serve as a guide to decision making 

¶ The Principles engender commercial and academic success  

¶ The Principles ensure transparency 

¶ The Principles constitute the University­s ethical basis 

 
The following principles do not take the place of legal requirements, but rather aim to represent 
universally accepted principles in a university context.  
 
All members of the SRH University Heidelberg community are committed to the equal treatment 
of others, irrespective of their ethnic background, skin colour, gender, physical or mental ability, 
worldview, religion, nationality, sexual orientation, social status, or political affiliation.  
 
The Student Principles  
 

¶ Our study programme­s learning goals stimulate our curiosity and activate our sense of 
personal responsibility. The modern learning methods get us excited about research and 
hands-on experience. 

¶ Within the University establishment we act in a responsible and self-organised manner.  

¶ We maintain a respectful tone in both our written and face-to-face contact. Our 
communication is always transparent, direct and appreciative. 

¶ We help and support one another pro-actively, in order to find solutions together. 

¶ We participate actively and constructively in evaluation processes, as well as giving feedback 
on our own initiative. In this way, we take responsibility for the CORE Principle­s quality 
management. 

 
The Academic Principles  

¶ We motivate our learners by giving clearly defined learning goals as well as by employing a 
wide variety of activating learning methods.  

¶ We assign learners clear tasks and continuously optimise our modules with regard to their 
competence orientation.  

¶ We seek to foster warm, transparent and goal-oriented communication on all levels.  
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¶ We act as role models for our students, offering them both advice and practical support.  

¶ We encourage an open culture in which constructive feedback is given. We discuss 
evaluation results with students, taking measures to adapt and enhance our programme, 
based on this feedback. 

 
 
 
The Service Principles 

¶ We employ expert lecturing staff and forge a creative learning environment which reflects 
the CORE Principle.  

¶ We play a vital role as one part of a whole. Organigrams, areas of responsibility and 
transparent work processes ensure clear accountability and distribution of tasks. 

¶ We communicate in a transparent, direct and appreciative manner. Across all forms of 
communication, we are committed to demonstrating a respectful attitude, towards both one 
another and external contacts. 

¶ We maintain a solution-oriented attitude towards all SRH University Heidelberg stakeholders 
and provide mutual support.  

¶ We improve our services continuously and participate constructively in evaluation processes.   

 
 
 
The Leadership Principles  

¶ We create stimulating environments for both staff and learners, by motivating and 
supporting them. 

¶ We are responsible for implementing the University­s vision and study model. We achieve 
this through clear organisation and mutual support.  

¶ We pursue meaningful and goal-oriented communication between all stakeholders, as well 
as among our staff.  

¶ We take responsibility, put the CORE Principle into action, act as role models and provide our 
team members with comprehensive support.  

¶ We think and act entrepreneurially; we set goals; we plan and realise projects and initiatives; 
we monitor and evaluate the results.  

 
Comments or suggestions? 
Please get in touch! 
The CORE Team 
Maria-Probst-Straße 3 / 69123 Heidelberg / Phone: 06221/8223-290  
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2. Key factors for implementing the curriculum  

2.1. Innovative teaching formats for our courses 

 
Interactive lectures 
 
At SRH University Heidelberg, there are lectures for different sizes of student group (comprising 
between 20 and 120 students). Regardless of group size, however, the governing didactic principle is 
interaction. The lecturers demand active participation from the students by directly asking for 
answers and having them work on small case studies. This also challenges the social skills of the 
students and helps them to link different subject areas. 
 
 
Tutorials 
 
To support the main lectures, tutorials are offered to students to work through more comprehensive 
tasks and case-related examples. The students do this more or less independently, with the lecturer 
answering questions and supervising as well as supporting the work process. 
 
 
Group work 
 
From the very beginning of the degree program, tasks and term papers are part of the curriculum 
and have to be completed by the students independently in small study groups. The results are 
usually presented in a plenary session and/ or evaluated. 
 
In addition to this, the students are encouraged right from the start to form efficient study groups so 
that they can acquire the knowledge and skills they will be tested on. They are also advised on the 
best methods of doing this. 
 
 
Individual work 
 
It is taken for granted that students prepare the course work and systematically follow it up. This is 
the only way to acquire the wealth of knowledge and skills they need within three years. 
 
 
Tutoring fellow students 
 
Learning by teaching is one of the major didactic principles of the Heidelberger Modell. This means 
that the more senior students pass on their know-how and skills to fellow students in the lower years 
of study. This principle applies especially to business simulations, presentations and internship 
seminars as well as to subjects that students want to work on in private study. Systematic training 
workshops (Train-the-Trainer) prepare the tutors for their job. 
 
 
Revision courses 
Revision courses are offered as needed to prepare students for examinations. In these, all the 
contents of a particular course are revised in a condensed fashion, open questions are clearly 
addressed and sometimes mock exams are set and the results analyzed. 
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Colloquiums 
 
Colloquiums are intended to supervise students individually just before exams are due. In this 
instance, the lecturer sets up very small groups of students who need extra tuition and deals 
intensively with special issues. If the case is urgent, a colloquium can also be held for just one 
student, mostly combined with a general session to analyze his or her needs. 
 
 
Practice guidance  
 
During his or her internship, each student has a certain contact person on the faculty who supervises 
the actual tasks that the internship involves. This professor is constantly available via e-mail and 
telephone in order to support the intern whenever necessary.  
 

2.2. Implementing the didactic success factors  

 
Focusing on learning goals/ Transparency 
 
Each course has a stipulated amount of learning goals and detailed content. In addition, a number of 
related books are indicated so that the course can be prepared and follow-up work done. These 
curricula are included in the module manual, which also shows how the different courses 
interconnect. 
 
 
Institutional learning environment 
 
To enhance transparency as much as possible, students are given a thorough introduction to the 
CORE Modell. This is intended to help them understand the details of the study model that forms the 
structural basis for the courses and how they interconnect so that the students can then develop 
their own studies strategy. 
 
 
Focusing on the student as an individual 
 
Interactive teaching methods as well as small learning groups allow the lecturer to deal with 
students­ questions during classes. On top of that, institutionalized and individual supervision and 
support as well as colloquiums enable the teaching staff to adapt the way they teach to the personal 
learning situation. 
 
 
Mental ties and association of ideas 
 
Business simulations as well as the frequent case studies and the illustrating graphics used in all 
subjects help students to understand interconnections and develop mental ties.  
 
 
Emotions 
 
Dealing with emotions in an appropriate way is an essential success factor in developing one­s own 
social competency. For this reason, there is special room for emotions within the learning process, on 
the one hand by explicitly setting up emotional ties during the actual learning procedure, and on the 
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other by initiating a dialogue between lecturers and learners and by developing a personal interest in 
one another. This can also produce conflict situations or lead to friction between the two parties. 
 
 
Practice-related relevance 
 
Our study model is fundamentally based on practice-oriented relevance, which represents its general 
didactic principle, and is implemented by the method of teaching itself (business simulations, case 
studies) as well as by the numerous structural features of study organization. Theoretical content is 
invariably linked to the question of its practical consequences or usability. 
 

2.3. Interweaving the teaching content  

 
Since the degree program is clearly limited to three years, this is a big challenge for the efficiency and 
effectiveness of teaching. This is compensated in a formal and structural way by using different 
teaching and course formats as well as by offering students the chance to acquire additional 
qualifications. This requires linking and adapting the different subjects in the curriculum and refers 
both to the courses within one teaching block (vertical interweaving) and to the chronological series 
of courses over the entire degree period (horizontal interweaving). 
 
Interweaving is intended to create a compact and self-contained teaching program. This means: 
 

¶ Adjusting the teaching content and avoiding redundancies 

¶ Optimizing the link between separate modules and avoiding gaps in what is taught 

¶ Enhancing overall comprehension by content-oriented links to related subjects 
 
 
Horizontal Interweaving 
 
The instructor in charge of a certain subject-related field of learning ensures that there is horizontal 
interweaving by establishing that the sub-topics are related to each other, that there is adequate 
adaptation and that the field itself has a consistent and coherent structure. 
  
 
Vertical Interweaving 
 
The different instructors in charge of the subjects confer with each other, thus ensuring the 
adjustment of the sub-topics within one study period. The modules within the traditional core 
subjects are scheduled in such a way that there are no gaps for the students. Furthermore, it then 
becomes possible to establish cross-references to the content-related interfaces of the sub-topics. 
 
 

2.4. Multidisciplinarity  

 
From a methodological and didactic perspective, multidisciplinarity is a special challenge to a study 
program. This is because you have to go beyond your own subject and look at those related to it 
without, however, ignoring the existing and, in part, reasonable boundaries of each. 
 
The first step towards teaching in this truly interdisciplinary way is an interactive exchange of the 
subject-related perspectives under the umbrella of shared classes. 
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The curricula of the program have been adapted to the essential core subjects in such a way that the 
classes can be taught together. Here, the goal ± apart from conveying the content of both subjects in 
a focused manner ± is the discussion of the different perspectives and approaches of the separate 
fields. 
 
The students thus learn from the very start to understand the special problem of functionally-
oriented perspectives, which makes communication across the different sections of many companies 
so difficult. By looking at hands-on examples, students practice taking on the role and perspective of 
another party without giving up their own professional point of view. 
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3. General framework for holistic education and for the quality of 
the study programs  

 

3.1. Overall concept of education at SRH University Heidelberg  

 
Integration mandate 
 
SRH University Heidelberg is the only university in the Federal Republic of Germany that has a 
mandate to educate students in the context of vocational rehabilitation. This mandate for integration 
is implemented by both the teaching staff and the students. 
 
 
Achieve a lot within a short period of time 
 
At mass universities, students are lost in the anonymous operation of study programs and lose a lot 
of time trying to orient themselves in the ®jungle® of university administration. It is exactly the 
opposite for our students, who can concentrate straight away on the content and start their studies 
immediately. There are hardly any reasons for delay unless important health issues are involved. 
 
 
Challenging the students and promoting them 
 
Our requirements are high, but we do not believe in extreme failure rates as an indicator for the 
quality of teaching. Instead, we prove the integrated quality of our education by systematically 
boosting the drive for results and the involvement of our students (see our supervision scheme). If 
required, additional individualized support is offered. This is how solid talent is sustained and 
enhanced. 
 
 
Focusing on the essential 
 
There is a manageable and balanced choice of programs and qualifications available to our students. 
This provides a very compact selection and facilitates individual goal alignment. 
 
 
Social coherence  
 
As a counter pole to the competitive character of the individual study strategy, we deliberately create 
islands of interaction and cooperation. Group work is promoted within the curriculum, and voluntary 
activities help students develop social competencies, too. 
 
 
Personal development objectives 
 
Under the conditions described above, you can often observe a definite personal development in the 
students even in the first few months. Systematic intervention by mentors, lecturers and supervisors 
further boosts this process. Meetings with your mentor become an institution and serve as a kind of 
®check along the way¯, thus helping the students to develop their own individual resources. 
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Quality instead of quantity 
 
As a comparably small university, we only want to accept a limited number of students. Thus, the 
benefits of an individualized university operation can be reliably maintained for the students. On top 
of that, it also means that we give priority to qualitative growth, such as the didactic development, 
topicality and marketability of the content, innovative methods etc.  
 
 
 
More of a trustee than a service provider 
 
A private, yet officially recognized education institution has to ask itself what its ®service to the 
customer¯ may or can include. We see ourselves as a trustee of the students with a mandate to 
enhance their existing potential as much as possible in order to supply qualified employees who are 
tailored to the needs of the common customer ®company¯. An average placement quota of well 
over 90% surely speaks for itself. 
 
 

3.2. Individual supervision of students  

 
Mentors as part of the supervision scheme 
 
At the beginning of the degree program, each student is allocated one personal mentor from among 
the teaching staff who will support and accompany this student throughout the three years of his or 
her studies. 
 
Once each term, meetings between the mentor and the student are scheduled (®mentor reviews¯), 
during which the current situation and the goals that the student has so far met are critically 
discussed and constructively assessed. 
 
If the curricular goals seem to be in danger, there are additional talks with the specific lecturer or 
professor on the faculty to enable supportive measures to be implemented as soon as possible. 
 
The mentor takes on the following tasks: 
 
Á He or she is available to the student as his or her contact person (a kind of ®lecturer of 
trust¯). 

Á He or she helps to clarify significant issues such as coping with the studies themselves, 
defining study goals etc. 

Á He or she motivates the student to become involved in the student community in a 
constructive manner. 

 
For the mentor, this means: 
 
Á He or she is the active contact person for the student he or she is allocated to. 
Á He or she conducts the mentor reviews with all the students he or she is in charge of.  

 
Central study guidance during the degree program 
In addition to the mentors, all the lecturers on the faculty are available for consultation on a one-to-
one basis if requested. Personal contact between the students and teaching staff is intended to be as 
uncomplicated as possible. 
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For specific issues, such as student loans, additional qualifications etc. there are pre-defined contact 
persons in the faculty or the central students services. 
 
 
Special supervision of retrainees  
 
On top of this, retrainees are offered systematic counseling regarding all issues and questions that 
are not directly linked with the courses or study organization. At the same time, this service is the 
interface to the payer organizations as well as to the students­ medical and psychological supervisors. 
 
 

3.3. Additional qualifications  

 
Á Foreign languages (e.g. Spanish, French, Japanese, etc.) in term courses 
Á Ausbildung der Ausbilder (in English: Train the Trainers), certified by the Chamber of Industry 

and Commerce (AdA certificate) 
Á Internship and Application seminars 
Á Assessment center training 
Á Individual coaching 
Á Free choice of open seminars (various one-day or multi-day seminars) 
Á Excursions to local companies 
 

3.4. Voluntary activities/ extra -curricular activity platform  

 
Through their voluntary activities, the students acquire hands-on skills in project management and 
co-operation. They increase their personal resilience and tolerance of frustration, besides learning 
how to organize themselves within the framework of common goals and tasks. This voluntary work 
is an important contribution to the student community and to the identity of the university. 
 
Tutor forum 
Here, students contribute their share to the student community by passing on class content and skills 
to their younger co-students in standardized block seminars. Each of the subjects is covered by 
several tutors, who are explicitly prepared for their job in a train-the-trainer seminar (content, 
didactics, how to handle groups). Depending on the topic in question, the tutorials are held as 
seminars to groups of 8 to 20 students. 
 
a) Business simulations 
For the business simulations, tutors are employed as co-supervisors and supporters of the respective 
lecturer at the beginning of the winter term. They supervise the team work and help to assess and 
visualize the results. 
 
b) Revision courses 
During the preparation period for exams, the tutors offer revision courses for certain subjects 
(revising content, applying know-how to case studies). For this, tutors and lecturers devise a special 
trainer guide. The lecturer is also responsible for the quality of the revision course. 
 
Tutors are employed to manage block seminars for the following subjects: 
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Á Self-organization / Time and Stress Management 
Á Presentations / Managing a discussion 
Á Communication  
Á Effective meeting management 

 
Student Internship Fair 
 
Every year, there is an internship fair at the university. Here, 3

rd
-year students present the internship 

they have just completed. This allows students who are interested to quickly get in touch and profit 
from the existing networks of their fellow-students. 
 
Alumni Club of  the SRH University Heidelberg 
 
The Alumni Club of SRH University Heidelberg aims at keeping up contacts to former students of the 
university. Current students work on setting up a database, organizing events and soliciting students 
of the graduation year as future members. The former students are expected to become involved in 
the running of university activities and in helping to intensify the relationship between teaching and 
practice. 
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4. The first year of study  
 

4.1. Schedule for the first year of study: Concept  

 

4.1.1. Introduction  

 
On their first day, the students receive all the necessary information needed to cope quickly with the 
first weeks of studies. This kick-off for all students starting a degree at the university helps them to 
get to know each other and to clarify all important study-related procedures. From day one on, the 
faculty­s mentors and assistants are available as contact persons.  
 

4.1.2. Course achievements and examinations  

 
In each term, certain course achievements have to be fulfilled and examinations have to be taken. In 
this context, the course achievements are not assessed by a grade, but simply have to be passed and 
are the prerequisite for being admitted to the respective examination. 
 
To allow for international comparability and transparency, examinations are allocated ECTS grades. In 
addition, each course grade is assigned a certain number of credit points (CP). All grades are taken 
into consideration for the final overall grade (GPA). 
 
 
 

ECTS grades Grade 
Recommended 
grading  

A excellent the best 10% 
B very good the next 25% 
C good the next 30% 
D satisfactory the next 25% 
E sufficient the next 10% 
F fail  
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4.2. Courses, Credits and Exams 

 

 

 
Type of Exam: 

¶ WE  = Written Exam 

¶ Es = Essay 

¶ OE  = Oral Exam 

¶ R = Report 

¶ RPr = Report + Presentation 

¶ Pr = Presentation 

¶ PE  = Portfolio Exam 
 

 
 
 
 
 
 
 
 
 
  

Course Credits Exam 

Business Administration I 8 WE (75%); WE (25%) 

Business Administration II 6 OE (75%); E (25%) 

Human Resources 6 WE (100%) 

Marketing 6 RPr (100%) 

Operations Management 6 R (50%), Pr (50%) 

Skills & Tools 
Academic Skills 
Presentation Skills 
Intercultural Skills 

 
2 
2 
2 

 
R (33,3%) 
PE (33,3%) 
PE (33,3%) 

International Law 6 WE (100%) 

Introduction to Accounting 6 WE (100%) 

Applied Business Mathematics 6 WE (100%) 

Business Simulation 4 Pr (100%) 
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4.3. Course Outlines  
 

4.3.1. Business Administration I  
 

SRH University Heidelberg, Course of Study : International Business (B.A.)  

Module name and  module  number: Business Administration I (2237)  

This module is used in the following degree programs:  

International Business (B.A.) 

5-week block  Frequency of 

the module  

Type 

 

ECTS Student Workload  
Note: the basis for calculation is generally 1 ECTS = 25 hrs. 
Deviations are covered exclusively by Appendix 2 
(Bachelor) and 2a (Master) of the SPO  

One 5-Week-

Block in the 

first year of 

study. 

Annually 

 

Compulsory 6 ECTS 

+ 

2 ECTS 

Total Workload  200 hrs.  (100%) 

In class 80 hrs.  (40%) 

Self-study 120 hrs.  (60%) 

   
 

Type / Duration of exam  Module Supervisor  

¶ Written Exam (75%), (60 min.) 

¶ Written Exam (25%), (30 min.) 
Prof. Dr. Christian Johannsen 

Teaching and Learning Methods  

1. Interactive Lecture 

2. Group Work 

3. Problem-Oriented Learning 

4. Case Study 

5. Practical Work 

Pre-requisites  

(mandatory or recommended)  

Recommended Pre-requisites are the successful completion of basic courses:  

¶ None 

Course Content (C ourse Overview & Course Structure ) 

The module combines interactive lectures, group works, problem oriented learning, case study and 

practical work.   

 

The module is structured as followed: 

1. Business concepts 

2. Theoretical foundations and fundamentals of business issues 

3. Plant construction and management 

4. Basics of operational and strategic management 

5. Planning and decision-making principles 

6. Cooperation and consolidation 
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7. Functions of a variable 

- cost, turnover, profit, price-demand function, budget amount, etc. 

- solution of linear, quadratic, cubic (in) equations (eg break even, market balance, etc.) 
8. differential calculus 

- Rates of change, elasticities 

- Univariate optimization (business functions) 

Class Schedule  

Week 1:  

¶ Introduction 

¶ Fundamentals 

¶ Historic Development of Business Administration in Germany 

¶ Macroeconomics as basis for the science of Business Administration 
 

Week 2: 

¶ Economic basics and principles 

¶ Human needs (Maslow, Herzberg etc.) 

¶ System of goods 
 

Week 3: 

¶ Economic Cycle 

¶ Principle of price and its condition 

¶ Pricing fundamentals 

¶ Economic systems 

¶ Operation and enterprise I 

 

Week 4: 

¶ Economic organization 

¶ Legal cooperate forms 

¶ Legal characteristics  (private personal companies/capital companies) 

¶ Classification by Industry 

¶ Basics of operational and strategic management 

¶ Planning and decision-making principles 

 
 

Week 5: 

¶ Managerial dimension of an enterprise 

¶ Legal Format ± Legal fundamentals 

¶ Cooperation and consolidation  

¶ Business oriented mathematics 
 

Learning Objectives   

Learning outcomes professional skills 

The undergraduate student understands the methods of economics, business administration as 

theoretical and an applied science. This includes understanding the structure of a business including 
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business management and principles of strategic management. This is achieved through planning and 

decision making principles. The constituent decisions in the choice of legal forums, the definition of public 

enterprises and the resulting forms of cooperation and consolidation, as well as the opportunities and 

risks will be discussed as a decision problem. 

 

The students should, after completion of the course, be able to calculate business ratios and indices 

themselves. They should be competent with commercial computing and understand the relationship 

between cost, revenue and profit, be able to explain and solve graphically and computationally. The 

pursuit of profit and utility maximization is seen as the basis for economic activity. 

Furthermore the students will acquire mathematical skills to solve the given economic challenges in an 

analytical approach. 

Learning outcomes methodology 

Students gain a basic understanding of how business managements functions in the market place. They 

have a basic understanding of entrepreneurial action.  

The students understand specialized text and transfer this knowledge to special field. 

Learning outcomes social skills 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Goal-oriented 

moderation of internal 

meetings 

Students¬ meetings with the lecturer are 

time restricted and students need to 

address most important topics to be 

discussed in that period. 

 

Capacity for team 

work 

Problems arising from the distribution of 

the total workload are discussed with the 

lecturer. 

 

Social learning 

Students train their ability to communicate 

and to solve conflicts during group 

discussions. 

 

Openness to criticism 

Students have to cope with critical 

remarks (by other students as well as by 

the lecturer) during their meetings and 

during the presentation. 

 

Assertiveness 

Students need to argue and to defend 

their positions and/or ideas against other 

group members. 

 

 

Learning outcomes personal skills 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 
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Exposure to ambiguity 

Discrepancies resulting from the 

preparation of tasks are discussed with the 

lecturer (in the lectures or using other 

communication channels).  

 

Critical faculties 
Students need to deal with positive and 

negative remarks in the team meetings.  
 

Self-reflection 

Intermediary results are commented by 

the lecturer. Students are motivated to 

self-reflect their individual behavior. 

 

Time management 

Students need to keep deadlines (for the 

preparation of intermediary results, 

handouts, etc.). 

 

Flexibility 

Adjustments resulting from group 

meetings are discussed with the lecturer 

and afterwards, implemented.   

 

Self-organization 

Tasks cannot be fulfilled by single students 

(due to time restrictions). Therefore, an 

appropriate division of work is an essential 

part of the performance (individual and 

group level). 

 

Decision-making 

competence 

Since tasks leave room for discussion and 

interpretation, students need to decide on 

their focus.  

Since tasks leave room for 

discussion and interpretation, 

students need to decide on their 

focus. 
 

Key Words  

¶ Business concepts ¶ Strategies and paths 

¶ Plant construction and management ¶ Business-oriented mathematics 

¶ Operational and strategic management  

¶ Planning and decision-making principles  

¶ Legal forums  

¶ Cooperation and consolidation  

¶ Theoretical foundations of business  

¶ Business law  

  

Course Administration & Evaluation   

Assessment Process  

o Written Exam (75%) + Written Exam (25%) = final grade 

 

Definition of Assignment(s) used  
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o Written Exam (75%):  

Written Exam with that will cover the content of the fundamentals of business 

administration I. 

 

o Written Exam (25%):  

Written Exam that will cover the content of the business oriented mathematics in this 

course. 

 

Basis of Grading  

 

The grading of the Exams will be based upon the following: 

Total of 100 Points in each exam  

Points Grade 

100 - 99  1,0 

51 - 50 4,0 (pass) 

49 - Ò 5,0 (fail) 

 

Formalities of Assignments and E xams  

o Written Exam (75%):  

With a duration of 60 min. at the end of the five-week block. Time and place of the 

exam will be announced by the examination office or/and can been seen online. The 

exam needs to be passed to pass the course of Business Administration I. 

 

o Written Exam (25%):  

With a duration of 30 min. at the end of the five-week block. Time and place of the 

exam will be announced by the examination office or/and can been seen online. The 

exam needs to be passed to pass the course of Business Administration I. 

 

Evaluation of the Exam / Meaning of grades   

Grade Decimal value  

excellent 1,0 to 1,2 

very good 1,3 to 1,5 

good 1,6 to 2,5 

satisfactory 2,6 to 3,5 

sufficient 3,6 to 4,0 

fail 5,0 

 

 

 

Constructive Alignment  

At the end of the course the students should have learned a basic understanding and basic knowledge of 

business contexts from the point of view of operational management. The learning progress of the 
students up to the final exam can be continuously checked and thus controlled by the selected event 

structure, with the processing and the feedback to the case studies, including numerical recording of the 

processes as well as repetition questions. 
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Course Resources & Communication  

Campus-Net & SRH-E-Mail Address 

The use of Campus-Net and the SRH-E-Mail is inevitable. All course materials will be uploaded on 
®Campus-Net̄ . To log-on to Campus-Net go to: https://campus.hochschule-heidelberg.de. All 

instructions on the use of Campus-Net and the SRH IT infrastructure can be found under the section 

®Instructions¯. All E-Mail communications will be made through our SRH-E-Mail Addresses. Upon 
matriculation every student will receive their own SRH-E-Mail Address. 

We highly recommend the use of the SRH-App ®SRH Hochschule Heidelberg¯ available for Apple and 

Android devices.  

Special needs & Requirements  

For 40 years, the SRH University Heidelberg has been offering the opportunity to complete a degree 

program to students handicapped by physical disabilities. This is underpinned by SRH­s high competence 

in the field of medical and vocational rehabilitation. Since the university has implemented the issue of 
inclusion as part and parcel of its self-conception, the requirements stipulated by SGB III § 57 have thus 

been met. 

The campus infrastructure not only provides medical services (offered by on-site internists, orthopedics, 
psychiatrists, psychotherapists, neurologists, specialists in phoniatrics/ pedaudiology, doctors and 

occupational physicians as well as through workshops for individual technical aids) but also respective 

accommodation facilities. Students can register for assisted accommodation or live independently, and 
there are also specific facilities for students with allergies or multiple disabilities.  

Experienced mentors/ professors support students, helping them to succeed with their studies by ensuring 

appropriate measures are available to compensate their disabilities with regard examinations.  
 

For any issue in this context, please refer to the professors named below, who have been authorized by 

the university­s senate for this mandate: 
 

Prof. Dr. Christian Johannsen 

Telephone: +49 6221 88-2379 
E-mail: christian.johannsen@hochschule-heidelberg.de  

 

Dr. Bernd Höner 
Telephone: +49 6221 88-2477 

E-mail: bernd.hoener@hochschule-heidelberg.de 

 

Academic Integrity  

The SRH University Heidelberg is strongly committed to nurturing academic excellence. 
Therefore any form of academic dishonesty such as plagiarism, counterfeit work, falsification of Academic 

Records, unauthorized reuse of work, etc. will not be tolerated. 

The School of Business expects the highest level of ethical behavior from its students both in and out of 
the classroom.  

Therefore all students should be familiar with our ®Academic research paper guidelines¯ and ®The Code 

of Conduct¯ of the Business School.  

Recommended Literature & Course Materials  

¶ Needle, David (2015): Business in Context. Kings College London   

¶ Nickels, William/ McHugh, James (2015): Understanding Business. Mc Graw Hill Education  

¶ Sydsaeter, Knut 2012: Essential Mathematics for Economic Analysis, 4 th Edition, PEARSON 

  

https://campus.hochschule-heidelberg.de/
mailto:christian.johannsen@hochschule-heidelberg.de%20mailto:christian.johannsen@hochschule-heidelberg.de
mailto:bernd.hoener@hochschule-heidelberg.de
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4.3.2. Business Administration II  

 

SRH University Heidelberg, Course of Study: International Business (B.A.)  

Module name and number: Business Administration II (2238)  

This module is used in the following degree programs:  

International Business (B.A.)  

5-Week block  Frequency of 

the module  

Type 

 

ECTS Student Workload  
Note: the basis for calculation is generally 1 ECTS = 25 hrs. 
Deviations are covered exclusively by Appendix 2 

(Bachelor) and 2a (Master) of the SPO  

One 5-Week-

Block in the 

first year of 

study. 

Annually 

 

Compulsory 4 ECTS 

+ 

2 ECTS 

Total Workload  150 hrs.  (100%) 

In class 60 hrs.  (40%) 

Self-study 90 hrs.  (60%) 

   
 

Type / Duration of exam  Module supervisor  

¶ Oral Exam (75%) 

¶ Written Exam (25%) 

Prof. Dr. Christian Johannsen 

Teaching and Learning Methods  

1. Interactive Lecture 

2. Problem-Oriented Learning 

3. Interactive Lecture 

4. Case Study 

5. Group Work 

Pre-requisites  

(mandatory or recommended)  

Recommended Pre-requisites are the successful completion of basic courses:  

¶ Business Administration I 

Course Content (C ourse Overview & Course Structure ) 

Business Administration as a descriptive and decision-oriented science 

¶ The enterprise as a system  

¶ Scientific theories 

Considerations in economics science 

¶ Functional areas and interfaces 

¶ Operation and enterprise 

¶ Economic process of the enterprise 

¶ Constituent decisions 

¶ Fundamentals of entrepreneurial decision making 

¶ Founding process and decision making 

¶ Legal structures 

¶ Cooperation and concentration between businesses 

¶ Location factors and decisions 
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Mathematics 

¶ integral calculus 

¶ Functions of several variables 
o Partial elasticities (e.g.  intrinsic and cross price elasticities) 

o  slope of a contour line (limit rate of substitution) 

o  Multivariate optimization 

¶ Optimization under constraints 

o Lagrange method 
o value function (shadow price) 

Class Schedule 

Week 1: 

¶ Operation and enterprise 

¶ Constituent decisions II 

¶ Corporate Governance 

¶ Repetition of Applied Business Mathematics I (Business Administration I) 

 

Week 2: 

¶ Entrepreneurial decisions and their immediate business consequences 

¶ Simulation exercise (Financial Aspects) 

¶ Shareholder and Stakeholder aspects¤ 

¶ Integral calculus 

 

Week 3: 

¶ Organization and Environment 

¶ Cooperate Process and decision making 

¶ Principal Agent Model¤ 

¶ Function of  several variables 
 

Week 4: 

¶ Market Value aspects¤ 

¶ Classification Scheme of Business Organizations 

¶ World Leading companies ±Analyses  

¶ Function of several variables  
 

Week 5: 

¶ Location factors and decision¤ 

¶ Cooperation and concentration between businesses 

¶ Legal structures 

¶ Optimization under constraints 

 

Learning Objectives   

Learning outcomes professional skills 

 

As a learning outcome the undergraduate student should know how to gain and expand business 
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networking skills and concrete managerial skills on selected examples. Everyday decision-making 

parameters in economic thinking and action and to learn their effectiveness in market conditions. The 

individual business decisions are made in a theoretical context. On the basis of scenarios, resulting 

strategies can be justified, and carried out "tried". Professional activities in companies today require an 

understanding of the relationships, dependencies and laws of our economic and social order. 

Entrepreneurial success is inconceivable without effective communication. Current attitudes and behavior 

patterns of interaction are an important expression of social responsibility. 

 

After successful completion of the event the students know the mathematical tools for optimization in 

the multivariate context and under constraints. You can start from the business problem in the Finance, 

Production and Logistics as well as Macroeconomics and Marketing Assess which Mathematical Tool to 

use Solution is suitable and use this successfully. Numerous application examples based on practice-

relevant problems, complex practice cases, specific exercises as well as "homework discussion" will be the 

students during the Event systematically led to this learning outcome. The achievement of these learning 

objectives will be at the end of the event in Exam form checked. 

 

Learning outcomes methodology 

Students succeed in applying knowledge in the business administration basics to concrete situations. 

The students have acquired further basic knowledge in macroeconomics and are able to understand 

complex issues.  

Learning outcomes social skills 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Goal-oriented 

moderation of internal 

meetings 

Students¬ meetings with the lecturer are 

time restricted and students need to 

address most important topics to be 

discussed in that period. 

 

Capacity for team 

work 

Problems arising from the distribution of 

the total workload are discussed with the 

lecturer. 

 

Social learning 

Students train their ability to communicate 

and to solve conflicts during group 

discussions. 

 

Openness to criticism 

Students have to cope with critical 

remarks (by other students as well as by 

the lecturer) during their meetings and 

during the presentation. 

 

Assertiveness 

Students need to argue and to defend 

their positions and/or ideas against other 

group members. 
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Learning outcomes personal skills 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Exposure to ambiguity 

Discrepancies resulting from the 

preparation of tasks are discussed with the 

lecturer (in the lectures or using other 

communication channels).  

 

Critical faculties 
Students need to deal with positive and 

negative remarks in the team meetings.  
 

Self-reflection 

Intermediary results are commented by 

the lecturer. Students are motivated to 

self-reflect their individual behavior. 

 

Time management 

Students need to keep deadlines (for the 

preparation of intermediary results, 

handouts, etc.). 

 

Flexibility 

Adjustments resulting from group 

meetings are discussed with the lecturer 

and afterwards, implemented.   

 

Self-organization 

Tasks cannot be fulfilled by single students 

(due to time restrictions). Therefore, an 

appropriate division of work is an essential 

part of the performance (individual and 

group level). 

 

Decision-making 

competence 

Since tasks leave room for discussion and 

interpretation, students need to decide on 

their focus.  

Since tasks leave room for 

discussion and interpretation, 

students need to decide on their 

focus. 
 

Key Words  

¶ Quality Management 

¶ Balance Score Card 

¶ Decision Theory 

¶ Strategic Instruments (SWOT, BCG, Strength- weakness) 

¶ Operational and Strategic Planning 

¶ Integral calculus 

¶ Multivariate optimization 

Course Administration & Evaluation   

Assessment Process  

o Oral Exam (75%) 

o Written Exam (25%) 
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Definition of Assignment(s) used  

o Oral Exam:  

Questions are designed to evaluate students­ knowledge but also to evaluate their ability 

to transfer knowledge to new, unknown facts and circumstances. Therefore, most 

questions are based on small cases taken from the field of international taxation.  

Written Exams:  

On the basis of exam questions it is evaluated whether the students are able to apply 
mathematical tools on the basis of practical examples. 

Basis of Grading  

The grading of the oral exam  will be based upon the following: 

Form: 

o Structure and completeness of the answered question 

o Use of business vocabulary  

o Use of strategic and operation management concepts 

o Transfer and application of the mentioned concepts 

o Answers to the questions asked by the examiner 

o Mathematical solution of business issues 

o Business interpreting the results 

 

Formalities of Assignments and Exams  

o Oral Exam:  

Oral exam of 15 min. per student. The students are grouped together, max. 3 Students 

per group. Questions during the exam can and will be passed on by the examiner from 

student to student. 

o Written Exam:  

With a duration of 30 min. at the end of the five-week block. Time and place of the 

exam will be announced by the examination office. 

 

Evaluation of the Exam / Meaning of grades  

Grade Decimal value  

excellent 1,0 to 1,2 

very good 1,3 to 1,5 

good 1,6 to 2,5 

satisfactory 2,6 to 3,5 

sufficient 3,6 to 4,0 

fail 5,0 

 

Constructive Alignment  

On the basis of practical and theoretical knowledge, the learning progress of the students up to the oral 

examination can be continued by the selected event structure from the block I and with the processing 

and the feedback to the case studies and repetition questions, continuously check and control thus 
purposefully. The regular repetition questions, tasks and case studies serve to reflect on the progress of 

competence on the taxonomy levels "knowledge" and "understanding".  

The students know the necessary mathematical tools. They understand the connections between business 
problems and mathematical tools. They are able to transfer these tools to further business problems. 
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Course Resources & Communication  

Campus-Net & SRH-E-Mail Address 

The use of Campus-Net and the SRH-E-Mail is inevitable. All course materials will be uploaded on 
®Campus-Net¯. To log-on to Campus-Net go to: https://campus.hochschule-heidelberg.de. All 

instructions on the use of Campus-Net and the SRH IT infrastructure can be found under the section 

®Instructions¯. All E-Mail communications will be made through our SRH-E-Mail Addresses. Upon 
matriculation every student will receive their own SRH-E-Mail Address. 

We highly recommend the use of the SRH-App ®SRH Hochschule Heidelberg¯ available for Apple and   

Android devices.  

Special needs & Requirements  

For 40 years, the SRH University Heidelberg has been offering the opportunity to complete a degree 

program to students handicapped by physical disabilities. This is underpinned by SRH­s high competence 

in the field of medical and vocational rehabilitation. Since the university has implemented the issue of 
inclusion as part and parcel of its self-conception, the requirements stipulated by SGB III § 57 have thus 

been met. 

The campus infrastructure not only provides medical services (offered by on-site internists, orthopedics, 
psychiatrists, psychotherapists, neurologists, specialists in phoniatrics/ pedaudiology, doctors and 

occupational physicians as well as through workshops for individual technical aids) but also respective 

accommodation facilities. Students can register for assisted accommodation or live independently, and 
there are also specific facilities for students with allergies or multiple disabilities.  

Experienced mentors/ professors support students, helping them to succeed with their studies by ensuring 

appropriate measures are available to compensate their disabilities with regard examinations.  
 

For any issue in this context, please refer to the professors named below, who have been authorized by 

the university­s senate for this mandate: 
 

Prof. Dr. Christian Johannsen 

Telephone: +49 6221 88-2379 

E-mail: christian.johannsen@hochschule-heidelberg.de 

Dr. Bernd Höner 

Telephone: +49 6221 88-2477 

E-mail: bernd.hoener@hochschule-heidelberg.de 

Academic Integrity  

The SRH University Heidelberg is strongly committed to nurturing academic excellence. 
Therefore any form of academic dishonesty such as plagiarism, counterfeit work, falsification of Academic 

Records, unauthorized reuse of work, etc. will not be tolerated. 

The School of Business expects the highest level of ethical behavior from its students both in and out of 
the classroom.  

Therefore all students should be familiar with our ®Academic research paper guidelines¯ and ®The Code 

of Conduct¯ of the Business School.  

Recommended Literature & Course Materials  

¶ Needle, David (2015): Business in Context. Kings College London   

¶ Nickels, William/ McHugh, James (2015): Understanding Business. Mc Graw Hill Education  

¶ Sydsaeter, Knut 2012: Essential Mathematics for Economic Analysis, 4 th Edition, PEARSON 

  

https://campus.hochschule-heidelberg.de/
mailto:christian.johannsen@hochschule-heidelberg.de
mailto:bernd.hoener@hochschule-heidelberg.de
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4.3.3. Human Resources 

 

SRH University Heidelberg, Course of Study : International Business (B.A.) 

Modul e name and module number: Human Resources (1478)  

This module is used in the following degree programs:  

International Business (B.A.)  

5-Week block  Frequency of 

the module  

Type 

 

ECTS Student Workload  
Note: the basis for calculation is generally 1 ECTS = 25 hrs. 
Deviations are covered exclusively by Appendix 2 
(Bachelor) and 2a (Master) of the SPO  

One 5-Week-

Block in the 

first year of 

study. 

Annually 

 

Compulsory 6 ECTS Total Workload  150 hrs.  (100%) 

In class 60 hrs.  (40%) 

Self-study 90 hrs.  (60%) 

   
 

Type / Duration of Exam  Module supervisor  

¶ Written Exam (90 min) Prof. Dr. Wolfgang Söhner 

Teaching and Learning Methods  

1. Interactive Lecture 

2. Group Work 

3. Practical Work 

4. Problem-Oriented Learning 

5. Case Study 

Pre-requisites  

(mandatory or recommended)  

Recommended Pre-requisites are the successful completion of basic courses:  

¶ Business Administration I & II 

Course Content (C ourse Overview & Course Structure ) 

Fundamentals of organizations 

 

¶ Basic terms in organizational studies 

¶ Components and classic configurations of organizational structures 

¶ Introduction to interventions and Change Management 

¶ Organizational Culture 

¶ Organizational Design 

 

Fundamentals of Human Resources 

¶ HR work in the company (HR department, operating department, company leaders) 

¶ Human resource planning and controlling; HR structure 

¶ Human resource allocation (recruitment, selection, discharge) 

¶ Fundamentals of leadership (leadership situations & instruments) 
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Class Schedule  

Week 1: 

¶ Business Strategy 

¶ HR as Competetive Advantage 

¶ Aligning HR Strategy 

¶ HR Metrics 

¶ Organizational Culture 

 

Week 2: 

¶ Organizational Design Jay Galbraith­s Star Model 

¶ Organizational Stakeholders 

¶ Alignment of Culture and HR 

¶ Labor Law  

¶ The Role of an HR department 

¶ Organizational Structures 

 

Week 3: 

¶ Forecasting and Labor Utilization 

¶ Internal & External Sourcing  

¶ Job Analysis 

¶ Recruiting 

¶ Reducing Selection Bias and Error 
 

Week 4: 

¶ Collective Labor Agreements 

¶ Compensation, Internal, External, Individual Equity 

¶ Training & Development 

¶ Performance Feedback Systems 

¶ Personel Engagement & Leadership 

 

Week 5: 

¶ Interventions 

¶ Change Management 

¶ Ethics 

 

Learning Objectives   

Learning outcomes professional skills  

After this course, students will: 

¶ Understand behavioral patterns as a basic principle of intervention 

¶ Become familiar with organizational structure and the tools for its implementation 

¶ Understand the various roles of HR work within a company 

¶ Recognize appropriate situations for applying HR tools (by way of examples) 

 

Learning outcomes methodology  
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¶ The students get to know the difference between expressing opinions and fact arguments in 

detail and implement them consistently. 

¶ The students can solve case studies systematically and expertly; In doing so, they can differentiate 

the essential from the insignificant  

¶ You can also evaluate more difficult texts in a targeted manner based on key questions. 

 

Learning outcomes social skills  

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Goal-oriented 

moderation of internal 

meetings 

Students¬ meetings with the lecturer are 

time restricted and students need to 

address most important topics to be 

discussed in that period. 

 

Capacity for team 

work 

Problems arising from the distribution of 

the total workload are discussed with the 

lecturer. 

Students are encouraged to from 

study groups. 

Social learning 

Students train their ability to communicate 

and to solve conflicts during group 

discussions. 

 

Openness to criticism 

Students have to cope with critical 

remarks (by other students as well as by 

the lecturer) during their meetings and 

during the presentation. 

 

Assertiveness 

Students need to argue and to defend 

their positions and/or ideas against other 

group members. 

Students participation 

throughout the class will be 

taken into account as a bonus 

point. 

 

Learning outcomes personal skills 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Exposure to ambiguity 

Discrepancies resulting from the 

preparation of tasks are discussed with the 

lecturer (in the lectures or using other 

communication channels).  

Questions are based on practical 

cases.  

Critical faculties 
Students need to deal with positive and 

negative remarks in the team meetings.  
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Self-reflection 

Intermediary results are commented by 

the lecturer. Students are motivated to 

self-reflect their individual behavior. 

 

Time management 

Students need to keep deadlines (for the 

preparation of intermediary results, 

handouts, etc.). 

Total exam­s length leaves for 

approximately 6-7 minutes per 

question.  

Flexibility 

Adjustments resulting from group 

meetings are discussed with the lecturer 

and afterwards, implemented.   

 

Self-organization 

Tasks cannot be fulfilled by single students 

(due to time restrictions). Therefore, an 

appropriate division of work is an essential 

part of the performance (individual and 

group level). 

 

Decision-making 

competence 

Since tasks leave room for discussion and 

interpretation, students need to decide on 

their focus.  

Since tasks leave room for 

discussion and interpretation, 

students need to decide on their 

focus. 
 

Key Words  

Fundamentals of organizations, behavioral patterns, organizational studies, organizational structures, 

organization, performance systems, communication, goals, implementation, success factors, process 
management, implementation, organizational integration, Human Resources, HR, planning, HR structure, 

resource allocation, recruitment, selection, discharge, labor utilization, time models, working methods, 

fundamentals of leadership. 

Course Administration & Evaluation   

Assessment Process  

o Written Exam (100%) = final grade 

 

Formalities of Assignments and E xams   

o Written Exam: 

With a duration of 90 min. at the end of the five-week block. Time and place of the 

exam will be announced by the examination office. 

 

Basis of Grading  

The grading of the Exam will be based upon the following: 

Total of 100 Points in the exam  

Points Grade 

99 - 100  1,0 

50 -51 4,0 (pass) 

Ò - 49  5,0 (fail) 
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Evaluation of the Exam / Meaning of grades   

Grade Decimal value  

excellent 1,0 to 1,2 

very good 1,3 to 1,5 

good 1,6 to 2,5 

satisfactory 2,6 to 3,5 

sufficient 3,6 to 4,0 

fail 5,0 

 

Constructive Alignment  

After the successful completion of the event, the students have gained an idea of how an organization is 

structured, which structural elements are linked together as in the organizational chart and how hierarchy 

"works" in the company. They can situate the personnel function as a central task in an organizational 

context, can deposit typical questions with suitable measures and are familiar with some personnel 

instruments as well as with the most important employment law implications of the employment 

contract. The achievement of these learning objectives will be tested at the end of the event with a case 

study in the form of a written exam. Through numerous application examples based on typical situations, 

increasingly extensive cases, targeted exercises, learning protocols and "homework discussion", students 

are systematically guided to this learning outcome during the event. 

Course Resources & Communication  

Campus-Net & SRH-E-Mail Address 

The use of Campus-Net and the SRH-E-Mail is inevitable. All course materials will be uploaded on 
®Campus-Net¯. To log-on to Campus-Net go to: https://campus.hochschule-heidelberg.de. All 

instructions on the use of Campus-Net and the SRH IT infrastructure can be found under the section 

®Instructions¯. All E-Mail communications will be made through our SRH-E-Mail Addresses. Upon 
matriculation every student will receive their own SRH-E-Mail Address.  

We highly recommend the use of the SRH-App ®SRH Hochschule Heidelberg¯ available for Apple and 

Android devices.  

Special needs & Requirements  

For 40 years, the SRH University Heidelberg has been offering the opportunity to complete a degree 

program to students handicapped by physical disabilities. This is underpinned by SRH­s high competence 

in the field of medical and vocational rehabilitation. Since the university has implemented the issue of 

inclusion as part and parcel of its self-conception, the requirements stipulated by SGB III § 57 have thus 

been met. 

The campus infrastructure not only provides medical services (offered by on-site internists, orthopedics, 

psychiatrists, psychotherapists, neurologists, specialists in phoniatrics/ pedaudiology, doctors and 

occupational physicians as well as through workshops for individual technical aids) but also respective 

accommodation facilities. Students can register for assisted accommodation or live independently, and 

there are also specific facilities for students with allergies or multiple disabilities.  

Experienced mentors/ professors support students, helping them to succeed with their studies by ensuring 

appropriate measures are available to compensate their disabilities with regard examinations.  

 
For any issue in this context, please refer to the professors named below, who have been authorized by 

the university­s senate for this mandate: 

https://campus.hochschule-heidelberg.de/
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Prof. Dr. Christian Johannsen 

Telephone: +49 6221 88-2379 

E-mail: christian.johannsen@hochschule-heidelberg.de 

Dr. Bernd Höner 

Telephone: +49 6221 88-2477 

E-mail: bernd.hoener@hochschule-heidelberg.de 

 

Academic Integrity  

The SRH University Heidelberg is strongly committed to nurturing academic excellence. 

Therefore any form of academic dishonesty such as plagiarism, counterfeit work, falsification of Academic 

Records, unauthorized reuse of work, etc. will not be tolerated. 

The School of Business expects the highest level of ethical behavior from its students both in and out of 

the classroom.  

Therefore all students should be familiar with our ®Academic research paper guidelines¯ and ®The Code 

of Conduct¯ of the Business School.  

 

Recommended Literature & Course Materials  

¶ Jean M. Phillips / Stanley M. Gully, 2014, Human Resource Management, Int. Edition 

¶ Linda Holbeche, 2009, Aligning Human Resources and Business Strategy  

¶ Angelo S. Denisi / Griffin 2014, HR  

¶ Christopher G. Worley, Thomas Cummings, 2008, Organization Development & Change, Int. 

Edition 

¶ Ricky Griffin, 2012, Organizational Behavior /. eStudyGuide 

¶ Werner, Schuler, Jackson, 2012, Human resource Management, Int. Edition 

  

mailto:christian.johannsen@hochschule-heidelberg.de
mailto:bernd.hoener@hochschule-heidelberg.de
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4.3.5. Marketing  
 

SRH University Heidelberg, Course of Study: International Business (B.A.)  

Module name and module number: Marketing (1335)  

This module is used in the following degree programs:  

International Business (B.A.)  

5-Week block  Frequency of 

the module  

Type 

 

ECTS Student Workload  
Note: the basis for calculation is generally 1 ECTS = 25 hrs. 

Deviations are covered exclusively by Appendix 2 (Bachelor) 

and 2a (Master) of the SPO  

One 5-Week-

Block in the 

first year of 

study. 

Annually 

 

Compulsory 6 ECTS Total Workload  150 hrs.  (100%) 

In class 60 hrs.  (40%) 

Self-study 90 hrs.  (60%) 

   
 

Type / Duration of exam  Module supervisor  

¶ Report/Presentation  Prof. Dr. Laurence Welford 

Teaching and Learning Methods  

1. Interactive Lecture 

2. Group Work 

3. Practical Work 

4. Problem-Oriented Learning 

Pre-requisites  

(mandatory or recommended)  

Recommended Pre-requisites are the successful completion of basic courses:  

¶ Business Administration I & II 

Course Content (C ourse Overview & Course Structure ) 

1. Fundamentals  

2. Market Analysis  

3. Market Research 

4. Segmentation and Targeting 

5. Marketing Mix 

a. Product 

b. Price 

c. Placement 

d. Promotion 
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Class Schedule 

Week 1: 

° The role of marketing 
° Market analysis 

° Market research 

 

Week 2: 

° Segmentation and targeting 

° Product management 
 

Week 3: 

° Brands 
° Marketing communication 

° Distribution channels 

 

Week 4: 

° Pricing 

° Features-benefits-needs analysis 
 

Week 5: 

° International marketing and e-marketing 
° Course wrap-up 

° Exam 

 

Learning Objectives   

Learning outcomes  professional skills  

Students will obtain a fundamental understanding of marketing as market-oriented managers. Within the 

scope of the course, students will learn the central instruments of marketing and basic approaches for 

applying them. 

This course is a central element of the ®Foundations of Business Management¯ course block. An essential 

concern is to demonstrate the interface between this and other disciplines in business administration, and 

to contribute to bringing these to life in business practice. 

After completion of the module:  

° Students understand the role of marketing in the organization 

° Students are familiar with the terms used by marketers, and understand how marketing tools are 

used in concert when formulating a marketing plan 

° Students can demonstrate how the main elements of a product marketing strategy fit together  

° Students gain experience in product management activities (eg, market size estimation, features-

benefits-needs analysis, competitor analysis, basic market research)  
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Learning outcomes methodology  

° Students learn to regard the marketing discipline from the perspective of a product manager, thereby 

giving them an insight into the product marketing process 

° Students are requested to independently perform secondary and primary  market research, and make 

well-considered and rational conclusions from their findings  

° Students gain initial experience in researching a specific theme, in pulling together all available 

information, analyzing it, and presenting it (as a presentation and in written report format) in a clear, 

logical manner. 

Learning outcomes social skills  

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Goal-oriented 

moderation of internal 

meetings 

Students¬ meetings with the lecturer are 

time restricted and students need to 

address most important topics to be 

discussed in that period. 

Ensure that assigned work is 

evenly-distributed, and that all 

team members are familiar with 

all aspects of the deliverables. 

Capacity for team 

work 

Problems arising from the distribution of 

the total workload are discussed with the 

lecturer. 

Ensure that work is distributed in 

a fair and equitable way, as also 

defined in the Project 

Assignments. 

Social learning 

Students train their ability to communicate 

and to solve conflicts during group 

discussions. 

Good team spirit is an essential 

component to a well-executed 

presentation. 

Openness to criticism 

Students have to cope with critical 

remarks (by other students as well as by 

the lecturer) during their meetings and 

during the presentation. 

Taking other people­s viewpoints 

into consideration helps to 

improve the quality of a 

presentation or report. 

Assertiveness 

Students need to argue and to defend 

their positions and/or ideas against other 

group members. 

®Intellectual conflict¯ should be 

regarded as a way of achieving a 

better presentation or report. 

 

Learning outcomes personal skills  

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Exposure to ambiguity 

Discrepancies resulting from the 

preparation of tasks are discussed with the 

lecturer (in the lectures or using other 

communication channels).  

Clarity on the content and quality 

of key deliverables is of critical 

importance. Dialog is therefore 

strongly encouraged by the 

course instructor.  
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Critical faculties 
Students need to deal with positive and 

negative remarks in the team meetings.  

Improved team performance in 

exam setting. 

Self-reflection 

Intermediary results are commented by 

the lecturer. Students are motivated to 

self-reflect their individual behavior. 

Improved individual performance 

in exam setting. 

Time management 

Students need to keep deadlines (for the 

preparation of intermediary results, 

handouts, etc.). 

This avoids any pre-deadline rush, 

which usually results in some 

essential exam preparations being 

ignored or forgotten. 

Flexibility 

Adjustments resulting from group 

meetings are discussed with the lecturer 

and afterwards, implemented.   

Clarity on the content and quality 

of key deliverables is of critical 

importance. Dialog is therefore 

strongly encouraged by the 

course instructor. 

Self-organization 

An appropriate division of work is an 

essential part of the performance 

(individual and group level). 

Ensure that work is distributed in 

a fair and equitable way, as also 

defined in the Project 

Assignments. 

Decision-making 

competence 

Since tasks leave room for discussion and 

interpretation, students need to decide on 

their focus.  

Since tasks leave room for 

discussion and interpretation, 

students need to decide on their 

focus. 
 

Key Words  

AIDA, BCG Model, Brand Equity, Branding, Brand Architecture, Break-Even-Point, Commodities, 
Competitor Analysis, Corporate Identity, Customer Journey, Customer value, Demand function, Direct 

and indirect communication, Distribution, Economies of Scale, E-marketing, Ethnographic research, 

Evoked Set, Features and benefits, Franchise, Importance-performance analysis, Market research, 
Marketing implementation, Marketing Myopia, Multibranding, Price, Price elasticity, PEST, Positioning, 

Product, Product concept levels, Product Placement, Promotion, PR, Push-/Pull, Segmentation, Skimming, 

Social Media, Sponsoring, STP, Targeting, Value proposition 
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Course Administration & Evaluation   

Assessment Process  

o Report (35%) + Presentation (35%)  + Written Exam (30%)= final grade 

 

Definition of Assignment(s) used  

o Report:  

Deliver an abbreviated ®Marketing Plan¯ for a product, as agreed upon with the Course 

Instructor. 

 

o Presentation:  

Team Slide Presentation of the marketing plan to two examiners with questions and 

answers after and during the presentation. 

 

Basis of Grading  

The grading of the report  will be based upon the following: 

Form: 

o Table of Content & Structure of the Report 

o Orthography & punctuation  

o Application of our Academic Research Paper Guidelines  

Content: 

o Recognizability of the Students­ contribution 

o Quality of the design components 

o Complexity of the concepts 

o Usage of theoretical models 

 

The grading of the presentation  will be based upon the following: 

Form: 

o Concept & structure  

o Time management 

o Body language, face-to-face interaction with the auditorium and/or the examiner 

o Visualization, use of new/other Media 

Content: 

o Use of strategic and operation marketing concepts 

o Transfer and application of the marketing concepts 

o Recognizability of the Students contribution 

o Answers to the questions asked by the examiner 

 

Basis of Grading  

The grading of the Exam will be based upon the following: 

Total of 100 Points in the exam  

Points Grade 

99 - 100  1,0 

50 -51 4,0 (pass) 

Ò - 49  5,0 (fail) 
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Formalities of Assignments and Exams  

o Report:  

The Report needs to be turned in day on the day of the presentation in one printed and 

one digital document (CD or USB-Stick). Late assignments will not be graded. 

 

o Presentation: 

The presentations have to be turned in on the day of the presentation either on CD or 

USB-Sticks. USB-Sticks will only be returned upon request.  

 

o Written Exam: 

This takes place at the end of the five-week block. Time and place of the exam will be 

announced by the examination office. 

 

 

Evaluation of the Exam / Meaning of grades  

Grade Decimal value  

excellent 1,0 to 1,2 

very good 1,3 to 1,5 

good 1,6 to 2,5 

satisfactory 2,6 to 3,5 

sufficient 3,6 to 4,0 

fail 5,0 

 

Constructive Alignment  

Students learn the theoretical bases of the main principles of marketing during the class sessions, and are 

guided as to how to apply these to a specific case (ie, their chosen branded product). 

Students demonstrate their understanding of these concepts through the development of their marketing 

plan, which is presented both in the form of a written report, as well as in the form of a slide 

presentation. 

Definitions and understanding of the key concepts are additionally tested in the format of the written 

examination. 

Course Resources & Communication  

Campus-Net & SRH-E-Mail Address 

The use of Campus-Net and the SRH-E-Mail is inevitable. All course materials will be uploaded on 

®Campus-Net¯. To log-on to Campus-Net go to: https://campus.hochschule-heidelberg.de. All 
instructions on the use of Campus-Net and the SRH IT infrastructure can be found under the section 

®Instructions¯. All E-Mail communications will be made through our SRH-E-Mail Addresses. Upon 

matriculation every student will receive their own SRH-E-Mail Address. 
We highly recommend the use of the SRH-App ®SRH Hochschule Heidelberg¯ available for Apple and 

Android devices.  

Special needs & Requirements  

For 40 years, the SRH University Heidelberg has been offering the opportunity to complete a degree 
program to students handicapped by physical disabilities. This is underpinned by SRH­s high competence 

in the field of medical and vocational rehabilitation. Since the university has implemented the issue of 

inclusion as part and parcel of its self-conception, the requirements stipulated by SGB III § 57 have thus 

https://campus.hochschule-heidelberg.de/
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been met. 
 

The campus infrastructure not only provides medical services (offered by on-site internists, orthopedics, 

psychotherapists, neurologists, specialists in phoniatrics/ pedaudiology, doctors and occupational 
physicians as well as through workshops for individual technical aids) but also respective accommodation 

facilities. Students can register for assisted accommodation or live independently, and there are also 

specific facilities for students with allergies or multiple disabilities.  
Experienced mentors/ professors support students, helping them to succeed with their studies by ensuring 

appropriate measures are available to compensate their disabilities with regard examinations.  

 
For any issue in this context, please refer to the professors named below, who have been authorized by 

the university­s senate for this mandate: 

 
Prof. Dr. Christian Johannsen 

Telephone: +49 6221 88-2379 

E-mail: christian.johannsen@hochschule-heidelberg.de 

Dr. Bernd Höner 

Telephone: +49 6221 88-2477 

E-mail: bernd.hoener@hochschule-heidelberg.de 

Academic Integrity  

The SRH University Heidelberg is strongly committed to nurturing academic excellence. 

Therefore any form of academic dishonesty such as plagiarism, counterfeit work, falsification of Academic 

Records, unauthorized reuse of work, etc. will not be tolerated. 

The School of Business expects the highest level of ethical behavior from its students both in and out of 

the classroom.  

Therefore all students should be familiar with our ®Academic research paper guidelines¯ and ®The Code 

of Conduct¯ of the Business School.  

Recommended Literature & Course Materials  

¶ Kotler 2017: Principals of Marketing  

 

  

mailto:christian.johannsen@hochschule-heidelberg.de
mailto:bernd.hoener@hochschule-heidelberg.de
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4.3.6. Operations Management  

 

SRH University Heidelberg, Course of Study: International Business (B.A.) 

Module name and module number: Operations Management (2239)  

This module is used in the following degree programs:  

International Business (B.A.)  

5-Week block  Frequency of 

the module  

Type 

 

ECTS Student Workload  
Note: the basis for calculation is generally 1 ECTS = 25 hrs. 

Deviations are covered exclusively by Appendix 2 (Bachelor) 

and 2a (Master) of the SPO  

One 5-Week-

Block in the 

first year of 

study. 

Annually 

 

Compulsory 6 ECTS Total Workload  150 hrs.  (100%) 

In class 60 hrs.  (40%) 

Self-study 90 hrs.  (60%) 

   
 

Type / Duration of exam  Module supervisor  

¶ Written Report (10-15 Pages) (50%) 

¶ Presentation (50%) 
Prof. Dr. Friedrich Preiß 

Teaching and learning methods  

1. Interactive Lecture 

2. Group Work 

3. Interactive Lecture 

4. Problem-Oriented Learning  

Pre-requisites  

(mandatory or recommended)  

Recommended Pre-requisites are the successful completion of basic courses:  

¶ Business Administration I & II. 

Course Content (C ourse Overview & Course Structure ) 

This module examines the major operations function in organization. In doing so it gives students a firm 

foundation in the principles and concepts of modern production and operations management as they 

apply in world class manufacturing and service environments.  

This course provides knowledge and insights on how firms design and deliver products and services to 

their customers, how manufacturing and service firms associate themselves with suppliers and distributors 

in efficient supply-chains, and how managers use optimization techniques to improve quality and increase 

productivity. This operations perspective is essential in understanding how firms compete in the 

marketplace, how they add value for their customers, and how they pursue profitability. 

The module is delivered primarily in lecture format for the concepts and in team groups working through 

business examples and application practices. 

The students get a structured overview in: 
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¶ Management of Organizations 

¶ Quantitative techniques and methods 

¶ Managerial Economics 

¶ Corporate environment 

¶ Business Skills development 

¶ Corporate legal environment 

¶ Management of international business 

¶ Business policy and strategic management 

 

1. The Fundamentals of Production and Operations Management (POM). 

The core concepts and measures used, overview of decision models used in POM, and the contribution 
of related disciplines such as management science and operations research to POM. 

 

2. The Design and Control of Production Systems. 

Product development and transfer from R&D to Production; factory location; process design and facility 

layout; value engineering, method study and continuous improvement; total quality management and 
statistical quality control. 

 

3. Production and Materials Planning and Control. 

Resource planning, forecasting and master scheduling, material requirements planning, production 
control and purchasing. 

 

4. Strategic Manufacturing and Supply Chain Management. 

Manufacturing strategy and competitiveness. Strategic partnering and supply chain management  

 
In this four areas the following topics are the focus of the course and are Part of the material of Heizer, 

Render (2014), Operations Management (Global Edition), Pearson: 

 

¶ Operations and Productivity 

¶ Operations Strategy in a Global Environment 

¶ Project Management 

¶ Forecasting 

¶ Design of Goods and Services 

¶ Managing Quality 

¶ Process Strategy and Sustainability 

¶ Location Strategies 

¶ Layout Strategies 

¶ Human Resources, Job Design, and Work Measurement 

¶ Supply Chain Management 

¶ Inventory Management 

¶ Aggregate Planning and S&OP 

¶ Material Requirements Planning (MRP) and ERP 

¶ Short-Term Scheduling 

¶ JIT, TPS, and Lean Operations 

¶ Maintenance and Reliability 
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Class schedule 

Number of lectures per week including working on case studies in groups. 

 

Week 1: 

¶ Chapter 1 Operations and Productivity 

¶ Chapter 2 Operations Strategy in a Global Environment 

¶ Chapter 3 Project Management 

¶ Chapter 4 Forecasting 
 

Week 2: 

¶ Chapter 5 Design of Goods and Services 

¶ Chapter 6 Managing Quality 

¶ Chapter 7 Process Strategy and Sustainability 

¶ Chapter 8 Location Strategies 
 

Week 3: 

¶ Chapter 9 Layout Strategies 

¶ Chapter 10 Human Resources, Job Design, and Work Measurement 

¶ Chapter 11 Supply Chain Management 

¶ Chapter 12 Inventory Management 

 

Week 4: 

¶ Chapter 13 Aggregate Planning and S&OP 

¶ Chapter 14 Material Requirements Planning (MRP) and ERP 

¶ Chapter 15 Short-Term Scheduling 
 

Week 5: 

¶ Chapter 16 JIT, TPS, and Lean Operations 

¶ Chapter 17 Maintenance and Reliability 

¶ Exam: Deliver the Report and oral presentation 
 

Learning Objectives   

Learning outcomes  professional skills  

After the course the students are able to judge different production strategies and can design sourcing, 

production and logistics concepts depending on different product and service categories. They can: 

 

¶ Define location strategies depending on different criteria like cost, political environment, 

infrastructure, people sourcing, etc. 

¶ Understand and analyze the value chain from sourcing, production to logistics 

¶ Use analyzing methods to design and evaluate production concepts 

¶ Design logistic concepts along the value chain from purchasing over production to the client (B2B 

and B2C) 
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Learning outcomes methodology  

 

The students learn and apply methods to decide locations for production and layout strategies in the 

production. Depending on the number of produced units, they can decide which layout they have to 

choose.  

 

Learning outcomes social skills  

 
In breakout sessions students work in groups of 3 to 4 people on specific examples of the POM topics 

and present and discuss the solution in the course.  

 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Goal-oriented 

moderation of internal 

meetings 

Students¬ meetings with the lecturer are 

time restricted and students need to 

address most important topics to be 

discussed in that period. 

 

Capacity for team 

work 

Problems arising from the distribution of 

the total workload are discussed with the 

lecturer. 

 

Social learning 

Students train their ability to communicate 

and to solve conflicts during group 

discussions. 

During the breakout sessions, 

personal and group 

management is essential. 

Openness to criticism 

Students have to cope with critical 

remarks (by other students as well as by 

the lecturer) during their meetings and 

during the presentation. 

 

Assertiveness 

Students need to argue and to defend 

their positions and/or ideas against other 

group members. 

 

 

Learning outcomes personal skills  

In the final document, students need to think through a complete business model and show the 

understanding of the different concepts and methods. 

 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Exposure to ambiguity 

Discrepancies resulting from the 

preparation of tasks are discussed with the 

lecturer (in the lectures or using other 

communication channels).  

 



 

School of Business  / International Business                         WS 2019                                                                  

 
50 

Critical faculties 
Students need to deal with positive and 

negative remarks in the team meetings.  
 

Self-reflection 

Intermediary results are commented by 

the lecturer. Students are motivated to 

self-reflect their individual behavior. 

 

Time management 

Students need to keep deadlines (for the 

preparation of intermediary results, 

handouts, etc.). 

During the breakout sessions, 

personal and group time 

management is essential. 

Flexibility 

Adjustments resulting from group 

meetings are discussed with the lecturer 

and afterwards, implemented.   

 

Self-organization 

Tasks cannot be fulfilled by single students 

(due to time restrictions). Therefore, an 

appropriate division of work is an essential 

part of the performance (individual and 

group level). 

 

Decision-making 

competence 

Since tasks leave room for discussion and 

interpretation, students need to decide on 

their focus.  

Since tasks leave room for 

discussion and interpretation, 

students need to decide on their 

focus. 
 

Key Words  

¶ Material sourcing 

- Optimized volume 

- Packaging sizes 
- Quality issues 

¶ Production 

- Kanban 
- Industry 4.0 

- Lean Production 

- Layout strategies 

¶ Logistics  

- Storage Strategies 

- RFID and Bar Codes 
- Logistic Cost 

¶ Supply Chain Management 
- Product and Services Delivery 

- Material Management 

- Optimization of business processes 
- Time and resource management 

Course Administration & Evaluation   

The students develop a 10-12 page paper (Word Document) about a chosen company describing how 

the company solves the business problems with POM methods. The description includes sourcing, 

production and logistic concepts. This values 50 % of the overall grade. In a 10 min Power Point 

presentation about the paper including questions and answers the students show that they have 
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understood the different concepts and strategies. The presentation values the second 50 % of the overall 

grade. 

 

Assessment process  

o Report (50%) + Presentation (50%) = final grade 

 

Definition of Assignment(s) used  

o Report:  

Develop a 10-12 page paper with a specific problem to solve with Operation 

Management methods.  

 

o Presentation:  

10 min. Group Presentation of the paper with max. 5 PowerPoint-slides to two 

examiners with questions and answers after and during the presentation. 

 

Basis of grading  

The grading of the report  will be based upon the following: 

Form: 

o Table of Content & Structure of the Report 

o Orthography & punctuation  

o Application of our Academic Research Paper Guidelines  

Content: 

o Recognizability of the Students­ contribution 

o Quality of the design components 

o Dealing with the complexity of the concepts 

o Usage of theoretical models 

o  

The grading of the presentation  will be based upon the following: 

Form: 

o Concept & structure  

o Time management 

o Body language, face-to-face interaction with the auditorium and/or the examiner 

o Visualization, use of digital media 

Content: 

o Use of strategic and operation management concepts 

o Transfer and application of the mentioned concepts 

o Recognizably of the Students contribution 

o Answers to the questions asked by the examiner 

 

Formalities of Assignments and exams  

o Report:  

The Report needs to be turned in day on the day of the presentation in one printed and 

one digital document (CD or USP-Stick). Late assignments will not be graded. 

 

o Presentation: 

The presentations have to be turned in on the day of the presentation either on CD or 
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USP-Sticks. USP-Sticks will only be returned upon request.  

 

Evaluation of the Exam / Meaning of grades  

Grade Decimal value  

excellent 1,0 to 1,2 

very good 1,3 to 1,5 

good 1,6 to 2,5 

satisfactory 2,6 to 3,5 

sufficient 3,6 to 4,0 

fail 5,0 

 

Constructive Alignment  

Students are working like in a real business environment. They use the same material and resources as 

companies are using. The group work simulates the situation in companies.  

The 15 page document should summarize the group work and the oral examination reflects the group 

outcome. In the discussion in the oral examination students defense their findings and concepts. 

 

Coaching / Tutorials: 3-4 Students are forming a group and developing a max. 15 page paper and 

present as a group in the oral exam. In the paper students describe based on one company example 

typical operation management tasks and decisions. During the 5 weeks the students will be guided 

through lectures, work together in groups and learn through self- studies OM models and theoretical 

backgrounds under the supervision of the professor. Students are learning a new OM Model and will 

work on a typical practical example to develop a deeper understanding on how such a Model can be 

used in practice. During the group work the professor is coaching the students by using the models and 

concepts. 

 

Course Resources & Communication  

Campus-Net & SRH-E-Mail Address 

The use of Campus-Net and the SRH-E-Mail is inevitable. All course materials will be uploaded on 

®Campus-Net¯. To log-on to Campus-Net go to: https://campus.hochschule-heidelberg.de. All 
instructions on the use of Campus-Net and the SRH IT infrastructure can be found under the section 

®Instructions¯. All E-Mail communications will be made through our SRH-E-Mail Addresses. Upon 

matriculation every student will receive their own SRH-E-Mail Address. 
We highly recommend the use of the SRH-App ®SRH Hochschule Heidelberg¯ available for Apple and 

Android devices. 

Special needs/ requirements  

For 40 years, the SRH University Heidelberg has been offering the opportunity to complete a degree 
program to students handicapped by physical disabilities. This is underpinned by SRH­s high competence 

in the field of medical and vocational rehabilitation. Since the university has implemented the issue of 

inclusion as part and parcel of its self-conception, the requirements stipulated by SGB III § 57 have thus 
been met. 

 

The campus infrastructure not only provides medical services (offered by on-site internists, orthopedics, 
psychiatrists, psychotherapists, neurologists, specialists in phoniatrics / pedaudiology, doctors and 

occupational physicians as well as through workshops for individual technical aids) but also respective 

accommodation facilities. Students can register for assisted accommodation or live independently, and 

https://campus.hochschule-heidelberg.de/
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there are also specific facilities for students with allergies or multiple disabilities.  
Experienced mentors/ professors support students, helping them to succeed with their studies by ensuring 

appropriate measures are available to compensate their disabilities with regard examinations.  

 
For any issue in this context, please refer to the professors named below, who have been authorized by 

the university­s senate for this mandate: 

 
Prof. Dr. Christian Johannsen 

Telephone: +49 6221 88-2379 

E-mail: christian.johannsen@hochschule-heidelberg.de 

Dr. Bernd Höner 

Telephone: +49 6221 88-2477 

E-mail: bernd.hoener@hochschule-heidelberg.de 

Academic Integrity  

The SRH University Heidelberg is strongly committed to nurturing academic excellence. 

Therefore any form of academic dishonesty such as plagiarism, counterfeit work, falsification of Academic 

Records, unauthorized reuse of work, etc. will not be tolerated. 

The School of Business expects the highest level of ethical behavior from its students both in and out of 

the classroom.  

Therefore all students should be familiar with our ®Academic research paper guidelines¯ and ®The Code 

of Conduct¯ of the Business School.  

 

Recommended Literature & Course Materials  

¶ Heizer, Render (2014), Operations Management (Global Edition), Pearson. 

¶ Heizer, Render, MyOMLab, Internet case studies and tasks, Pearson. 

¶ Resources: videos and internet based material at MyOMLab 

  

mailto:christian.johannsen@hochschule-heidelberg.de
mailto:bernd.hoener@hochschule-heidelberg.de
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4.3.7. Skills & Tools   
 

SRH University Heidelberg, Course of Study: International Business (B.A.)  

Module name and -number: Skills & Tools ± Academic Skills (2396)  

This module is used in the following degree programs:  

International Business (B.A.)  

5-Week block  Frequency of 

the module  

Type 

 

ECTS Student Workload  
Note: the basis for calculation is generally 1 ECTS = 25 hrs. 

Deviations are covered exclusively by Appendix 2 (Bachelor) 

and 2a (Master) of the SPO  

Three 5-Week-

Block in the 

first year of 

study. 

Annually 

 

Compulsory 6 ECTS 

(2 per 

course) 

Total Workload  150 hrs.  (100%) 

In class 60 hrs.  (40%) 

Self-study 90 hrs.  (60%) 

   
 

Type / Duration of exam  Module supervisor  

Skills & Tools 
ǒ Academic Skills ± Report (1/3) 
ǒ Presentation Skills ± Portfolio Exam (1/3) 
ǒ Intercultural Skills ± Portfolio Exam (1/3) 

Prof. Dr. Markus Breuer 

Teaching and Learning Methods  

1. Interactive Lecture 

2. Group Work 

3. Problem-Oriented Learning 

Pre-requisites  

(mandatory or recommended)  

Recommended Pre-requisites are the successful completion of basic courses:  

ǒ None 

Course Content (C ourse Overview & Course Structure ) 

The three courses (Academic Skill, Presentation Skills and Intercultural Skills) enable the students to obtain 

the necessary competences to successfully accomplish their studies. Each course is a five-week block 

course and every five week block will close with an exam that reviews and reflects the competences 

learned. 

 

Academic Skills  
ǒ Basics of scientific work and research 

ǒ Researching of professional articles 

ǒ Researching in online databases 

ǒ Critical analyses of resources 

ǒ Referencing of texts and resources 
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ǒ Formal structure of a scientific article/ thesis or abstract 

ǒ Introducing and analysis of different learning styles and strategies 

ǒ Introduction and application of different study techniques 

ǒ Introduction to physiological and psychological effects and factors of the memory and the 
learning processes  
 

Presentation Skills  
ǒ Basics of successful and target orientated presentation techniques 

ǒ Basic principles of a structured presentation 

ǒ Practicing free speaking 

 

Intercultural Skills   

ǒ Understand the role of communication in culture 

ǒ Recognize cultural diversity 

ǒ Learn about barriers to intercultural communication 

ǒ Understand the impact of culture on verbal and non-verbal communication 

ǒ Develop and maintain intercultural competencies 

Class Schedule 

Academic Skills   

Week 1: 

ǒ Introduction: Learning objectives, contents, examination requirements 

ǒ Inductive vs. deductive reasoning 

ǒ Evaluation criteria for (internet) sources 
ǒ Literature research strategies 

ǒ Relevant data bases and library catalogues 
 

Week 2: 

ǒ Structure & logical outline¤ 

ǒ Typical challenges at the beginning of a scientific paper 
ǒ Components of an academic work  

ǒ topic delimitation and research question 
 

Week 3: 

ǒ research methods: The literature review ¤ 

ǒ critical reading and synthesizing information 
ǒ direct and indirect citation (APA)  

ǒ language aspects 
 

Week 4: 

ǒ formal aspects of an academic paper  

ǒ visualizations 
ǒ Reference list 

ǒ Presenting SRH guidelines 

ǒ Special forms of citation (truncation, omissions etc.) 
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Week 5: 

ǒ Formatting and final questions 

ǒ Interactive formatting workshop with WORD 
ǒ Workshop CITAVI and presentation of other literature programs in the course 

 

 

Presentation Skills   

Week 1: 

ǒ Introduction to course 
ǒ Assessment and criteria for the exam 

ǒ Openings and Closings  of presentations 

 

Week 2: 

ǒ Mini presentations 

ǒ How to follow a Smooth Structure  
ǒ Keys to Voice Power  

 

Week 3: 

ǒ Exploring Visual Aids  

ǒ Body Language  

ǒ Confidence building 
 

Week 4: 

ǒ Rapport building  with the audience 
ǒ Preparing for Q & A  

ǒ Bringing it all together 

 

Week 5: 

ǒ Exam presentations  

 
 

Intercultural Skills  

Week 1: 

ǒ Course introduction, aims & skills 

ǒ Exam requirements 

ǒ Defining and exploring Intercultural communication 
 

Week 2: 

ǒ Dimensions of culture 
ǒ Geert Hofstede­s theory on cultural dimensions 

ǒ Barriers to effective intercultural communications 

 

Week 3: 

ǒ Globalization and its role in culture 

ǒ Exploring the role of the media 
ǒ How audiences have evolved and how culture is changing 
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Week 4: 

ǒ Social media effects on culture 

ǒ AI influences and possible impacts on culture 
 

Week 5: 

ǒ Stages of intercultural sensitivity 
ǒ Importance of intercultural awareness in business 

ǒ Mini presentations for good business practices 

 

Learning Objectives  

Learning outcomes  professional skills  

The three courses enable the students to obtain the necessary competences to successfully accomplish 

their studies. After the completion of the courses students are able to reflect their own learning and study 

behaviors, to apply different study techniques and to implement them in their studies. 

 

Learning outcomes methodology  

Academic writing 

A key element for academic studies is the structuring of information and the application of scientific work 

methods. The regular feedback, the mix of classic lectures, group work and practical exercises during 

every five week prepare research papers and presentations. Moreover, they understand the basics of 

scientific work and research methods being a basis for their individual bachelor theses.   

Presentation skills 

Based on the lectures and the feedback provided students are able to design powerful presentations, 

consider and master their body language by using techniques to give a professional and memorable 

performance. 

Intercultural skills 

Based on the international setting (students from different countries, lecturers with a strong intercultural 

background) students explore cultural diversity and potential barriers to intercultural communication. Bay 

passing the courses students develop intercultural competencies and thus, are prepared to communicate 

with business partners around the world.   

 

Learning ou tcomes social skills  

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 
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Goal-oriented 

moderation of internal 

meetings 

Students­ meetings with the lecturer are 

time restricted and students need to 

address most important topics to be 

discussed in that period. 

 

Capacity for team 

work 

Problems arising from the distribution of 

the total workload are discussed with the 

lecturer. 

 

Social learning 

Students train their ability to communicate 

and to solve conflicts during group 

discussions. 

Presentation skills and body 

language 

Openness to criticism 

Students have to cope with critical 

remarks (by other students as well as by 

the lecturer) during their meetings and 

during the presentation. 

Critical thinking and critical 

writing in the academic paper 

Assertiveness 

Students need to argue and to defend 

their positions and/or ideas against other 

group members. 

 

 

Learning outcomes personal skills  

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Exposure to ambiguity 

Discrepancies resulting from the 

preparation of tasks are discussed with the 

lecturer (in the lectures or using other 

communication channels).  

 

Critical faculties 
Students need to deal with positive and 

negative remarks in the team meetings.  
 

Self-reflection 

Intermediary results are commented by 

the lecturer. Students are motivated to 

self-reflect their individual behavior. 

 

Time management 

Students need to keep deadlines (for the 

preparation of intermediary results, 

handouts, etc.). 

During the 5 weeks they need to 

write their academic paper 

Flexibility 

Adjustments resulting from group 

meetings are discussed with the lecturer 

and afterwards, implemented.   

Presentation in front of a plenum 
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Self-organization 

Tasks cannot be fulfilled by single students 

(due to time restrictions). Therefore, an 

appropriate division of work is an essential 

part of the performance (individual and 

group level). 

Literature research and critical 

reading as an individual 

performance 

Decision-making 

competence 

Since tasks leave room for discussion and 

interpretation, students need to decide on 

their focus.  

 

 

Key Words  

Learning styles and strategies, study techniques, memory learning process, presentations, scientific 

writing, research methods, referencing, cultural awareness, communication skills, intercultural relations, 
intercultural competencies 

Course Administration & Evaluation  

Assessment Process  

o Report (1/3) + Portfolio Exam (1/3) + Portfolio Exam (1/3)  = final grade 

 

Definition of Assignment(s) used  

o Report:  

Students shall demonstrate that they are able to apply the rules of academic research and 

develop a 8-10 page paper with a specific problem in the field of ®organizational 

learning¯ using the method of a literature review. 

 

o Portfolio Exam I (1/3):  

Students shall demonstrate that they are able to perform a presentation with a logical 

structure, a suitable body language and a perfect time management. 

 

o Portfolio Exam II (1/3):  

Students shall demonstrate that they know cultural differences in business context. 

Basis of Grading  

The grading of the report  will be based upon the following: 

Form: 

o Table of content & structure of the report 

o Correctness and accuracy of content and language 

o Meeting formal requirements of an academic paper 

o Correct referencing and citation 

o Application of our Academic Research Paper Guidelines  

 

Content: 

o Recognizability of the students­ contribution 

o Quality of the design components 

o Complexity of the concepts 

o Usage of theoretical models 
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The grading of the portfolio exam (I)  will be based upon the following: 

Form (group presentation and written assessment): 

o structure of the report/ presentation 

 

Content: 

o Correct use of sources and theories  

o Practical importance of intercultural knowledge 

 

The grading of the portfolio exam (II) will be based upon the following: 

Form (group presentation and written assessment): 

o structure of the report/ presentation 

 

Content: 

o Correct use of sources and theories  

o Practical importance of intercultural knowledge 

o Use of Examples and case studies 

 

Formalities of Assignments and Exams  

o Report:  

The Report needs to be turned in the last week of the 5 week block in one digital 

document (only PDF accepted). Late assignments will not be graded. 

o Live presentation:  

The presentation will be in the last 5 week block- attendance is obligatory because the 

presentation will be in front of the plenum (class) 

 

To pass the overall course of Skills & Tools, each exam needs to be passed. 

 

Evaluation of the Exam / Meaning of grades  

Grade Decimal value  

excellent 1,0 to 1,2 

very good 1,3 to 1,5 

good 1,6 to 2,5 

satisfactory 2,6 to 3,5 

sufficient 3,6 to 4,0 

fail 5,0 
 

Constructive Alignment  

Academic writing 

In the first week the students will be assigned a topic and task. Each week, students receive theoretical 

input that helps to write their paper successfully by transferring and applying the methods and 

requirements. Every week the learning progress is checked by an interim presentation. At the end of the 

5-week-block the students assign their paper and it will show if the students have succeeded in 

adequately implementing the topics covered during.  

 

Presentation skills 

In order to achieve good presentation skills, the students are provided with a practical toolkit for 
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developing a professional presentation and improving confidence along the way. Step-by-step advice 

includes practical help with unpicking the original brief, understanding just what the audience wants and 

constructing content that will keep the audience in attention. Each week, students receive theoretical 

input as well as a lot of practical tasks in class. At the end of the 5-week-block they will apply their 

lessons learned in the final presentation. 

 

Intercultural skills 

The students get knowledge about appropriate and effective communication, as well as behavior, in 

intercultural situations. Each week, students get theoretical input and group assignments for applying the 

methods and requirements. Given the current and future focus on global workforce development and on 

globalization in general, the students will succeed their examination implementing the topics covered 

during the course in the presentation and the written assignment. 

Course Resources & Communication  

Campus-Net & SRH-E-Mail Address 
The use of Campus-Net and the SRH-E-Mail is inevitable. All course materials will be uploaded on 

®Campus-Net¯. To log-on to Campus-Net go to: https://campus.hochschule-heidelberg.de. All 

instructions on the use of Campus-Net and the SRH IT infrastructure can be found under the section 
®Instructions¯. All E-Mail communications will be made through our SRH-E-Mail Addresses. Upon 

matriculation every student will receive their own SRH-E-Mail Address. 

We highly recommend the use of the SRH-App ®SRH Hochschule Heidelberg¯ available for Apple and 

Android devices. 

Course Resources & Communication  

Campus-Net & SRH-E-Mail Address 

The use of Campus-Net and the SRH-E-Mail is inevitable. All course materials will be uploaded on 
®Campus-Net¯. To log-on to Campus-Net go to: https://campus.hochschule-heidelberg.de. All 

instructions on the use of Campus-Net and the SRH IT infrastructure can be found under the section 

®Instructions¯. All E-Mail communications will be made through our SRH-E-Mail Addresses. Upon 
matriculation every student will receive their own SRH-E-Mail Address. 

We highly recommend the use of the SRH-App ®SRH Hochschule Heidelberg¯ available for Apple and 

Android devices.  

Special needs & Requirements  

For 40 years, the SRH University Heidelberg has been offering the opportunity to complete a degree 

program to students handicapped by physical disabilities. This is underpinned by SRH­s high competence 

in the field of medical and vocational rehabilitation. Since the university has implemented the issue of 

inclusion as part and parcel of its self-conception, the requirements stipulated by SGB III § 57 have thus 

been met. 

 

The campus infrastructure not only provides medical services (offered by on-site internists, orthopedics, 

psychiatrists, psychotherapists, neurologists, specialists in phoniatrics/ pedaudiology, doctors and 

occupational physicians as well as through workshops for individual technical aids) but also respective 

accommodation facilities. Students can register for assisted accommodation or live independently, and 

there are also specific facilities for students with allergies or multiple disabilities.  

Experienced mentors/ professors support students, helping them to succeed with their studies by ensuring 

appropriate measures are available to compensate their disabilities with regard examinations.  

For any issue in this context, please refer to the professors named below, who have been authorized by 

https://campus.hochschule-heidelberg.de/
https://campus.hochschule-heidelberg.de/
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the university­s senate for this mandate: 

 

Prof. Dr. Christian Johannsen 

Telephone: +49 6221 88-2379 

E-mail: christian.johannsen@hochschule-heidelberg.de 

Dr. Bernd Höner 

Telephone: +49 6221 88-2477 

E-mail: bernd.hoener@hochschule-heidelberg.de 

Academic Integrity  

The SRH University Heidelberg is strongly committed to nurturing academic excellence. 

Therefore any form of academic dishonesty such as plagiarism, counterfeit work, falsification of Academic 

Records, unauthorized reuse of work, etc. will not be tolerated. 

The School of Business expects the highest level of ethical behavior from its students both in and out of 

the classroom.  

 

Therefore all students should be familiar with our ®Academic research paper guidelines¯ and ®The Code 

of Conduct¯ of the Business School.  

Recommended Literature & Course Materials  

Academic writing  

 

ǒ Bailey, Stephen (2011): Academic writing. A handbook for international students. 3rd. ed. 

Londres (Inglaterra), Nueva York (Estados Unidos): Routledge (Study Guides/Writing Skills). 

ǒ Krueger, R. A. and Casey, M. A., 2000. Focus Groups: A Practical Guide for Applied Research, 3rd 

edn. Thousand Oaks, California: Sage Publications 

ǒ Laws, Anne, 2006: Writing skills, Summertown Publishing 

ǒ MacMillan, Kathleen; Weyers, Jonathan (2011): How to write dissertations and project reports. 2. 

ed. Harlow [u.a.]: Pearson (Smarter study skills) 

ǒ University of Dundee, 2005. Code of Practice on Plagiarism and Academic Dishonesty [online]. 

Available from www.somis.dundee.ac.uk/academic/Plagarism.htm. Last accessed 22/06/07 

 

Presentation skills 

 

ǒ Minto, Barbara (2008) The Pyramid Principle: Logic in Writing and Thinking: Logical Writing, 

Thinking and Problem Solving. Pearson Professional; Auflage: 3rd Revised edition (18. November 

2008) 

ǒ Ury, William; Patton, Bruce, Fisher, Roger (2015) Das Harvard-Konzept: Die unschlagbare 

Methode für beste Verhandlungsergebnisse. Campus Verlag; Auflage: 25 (11. Mai 2015) 

ǒ McCarthy, Patsy, Hatcher, Caroline (2002) Presentation Skills: The Essential Guide for Students. 

Sage 

ǒ Thobald, Theo (2013) Develop Your Presentation Skills Band 15 von Creating Success. Kogan 

Page Publishers 

 

 

Intercultural skills 

mailto:christian.johannsen@hochschule-heidelberg.de
mailto:bernd.hoener@hochschule-heidelberg.de
http://www.somis.dundee.ac.uk/academic/Plagarism.htm.%20Last%20accessed%2022/06/07
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ǒ Soloman, B.A., & Felder, R.M. (n.d.). Index of learning styles questionnaire. Retrieved June 26, 

2008, from: http://www.engr.ncsu.edu/learningstyles/ilsweb.html  

ǒ Dignen, Bob ®50 ways to improve your Presentation skills in English¯ Summertown publishing 

ǒ Laws, Anne ®Presentations- presentation skills, presentation language, evaluation checklist¯ 

Summertown publishing 

ǒ De Chazal, Edward & McCarter, Sam: Oxford EAP, A course in English for Academic Purposes, 

Oxford, 2012 

ǒ McCarthy, Michael & O­Dell, Felicity: Academic Vocabulary in Use, Cambridge University Press, 

2008 

ǒ Riding the Waves of Culture: Understanding Diversity in Global Business by Fons Trompenaars, 

Charles Hampden-Turner, 2012 

ǒ The Art of Crossing Cultures by Craig Storti, Intercultural Press 

 
  

http://www.engr.ncsu.edu/learningstyles/ilsweb.html
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4.3.8. International Law  

 

SRH University Heidelberg, Course of Study: International Business (B.A.)  

Module name and module number: International Law (2337)  

This module is used in the following degree programs:  

International Business (B.A.)  

5-Week block  Frequency of 

the module  

Type 

 

ECTS Student Workload  
Note: the basis for calculation is generally 1 ECTS = 25 hrs. 
Deviations are covered exclusively by Appendix 2 
(Bachelor) and 2a (Master) of the SPO  

One 5-Week-

Block in the 

first year of 

study. 

Annually 

 

Compulsory 6 ECTS Total Workload  150 hrs.  (100%) 

In class 60 hrs.  (40%) 

Self-study 90 hrs.  (60%) 

   
 

Type / Duration of exam  Module supervisor  

¶ Written Exam (100%), (90 min) Prof. Dr. Stephan Pfaff 

Teaching and Learning Methods  

1. Interactive Lecture 

2. Practical Work 

3. Practical Work 

4. Problem-Oriented Learning 

Pre-requisites  

(mandatory or recommended)  

Recommended Pre-requisites are the successful completion of basic courses:  

¶ Business Administration I & II 

Course Content (C ourse Overview & Course Structure ) 

Dealing with the Common law system is supposed to enable students to identify business law issues in 

companies. If legal issues are made tangible and comprehensible for students, they will be able to identify 
and classify transnational legal issues in real business situations. Students should be able to dissect case 

studies and analyze how the respective aspects relate to general business problems. Students primarily 

learn how to apply strategic components and a basic legal knowledge to real life business decision-
making processes. Students are familiarized with Common law and thus attain the ability to deal 

professionally with legal issues in national and international contexts. 

 
This module aims to:  

 

¶ Introduce students to the Common Law (Anglo-American) Legal System and to enable them to 
acquire a broad understanding of the legal principles of the law governing key aspects of 

international business.  

¶ Enable student to research information, analyse, apply and relate this knowledge and 

understanding to particular tasks set in an international business context.  

¶ Examine in outline the variety of practical, contractual and financial issues arising from the 
trading of goods across national frontiers and the legal principles surrounding such contracts.  
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¶ Examine a variety of foreign market penetration agreements.  

¶ Know generally the legal features of international transport contracts and the international 

conventions applicable thereto.  

¶ Students know the purpose and function of comparative law and are able to use this knowledge 

in practical contexts. 

¶ Students learn about the significance of different legal systems. 

¶ Students are familiar with the specifics of Anglo-American law. 

¶ Students are also familiar with the basics of Roman law. 

¶ Students learn how to analyze legal issues and how to solve them efficiently and in a target-

oriented manner. 

Class Schedule 

Week 1: Introduction to the Common Law System  

Contrast with Civil Law/ Roman law Jurisdictions 

Sources of law 

Case law (including the doctrine of precedent and stare decisis), legislation, EU Law 

Analysis of a case ± ratio decidendi and obiter dicta and the role of judicial policy 

Civil and criminal law  

Main areas of civil law ± tort, contract law 

Major torts ± negligence 

Week 2: International Contracts  

Jurisdiction and choice of law 

Formation of contract  

Elements of agreement, offer, acceptance, consideration, intention to create legal relations, 

Vitiating factors, the Vienna Convention compared and contrasted with common law. 

Week 3: International Trade Contracts  

International Sale of goods contracts formation; terms, with particular reference to delivery terms 

(Incoterms); payment obligations; invoicing and packing; performance; passing of ownership and risk; 

acceptance and rejection of goods; seller­s rights; frustration.  

international conventions particularly the terms of the Convention on the International Sale of Goods (The 

Vienna Convention) and standardization of terms in international sales for the sale of specific 

commodities.  

E-Commerce ± contract formation, exclusions and evidentiary issues.  

Week 4: Legal Aspects of Payment Arrangements:  

Bills of Exchange. Nature; definition, comparison with Convention, parties to bill, negotiation, types of 

endorsement, noting, protesting.  
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Factoring: background, disclosed, undisclosed, recourse, non-recourse  

Forfaiting; disclosed, non-recourse, differences with factoring, offsetting costs, advantages and 

disadvantages.  

Guarantees  

Letters of Credit. Background, parties, stages of a letter of credit transaction, strict compliance, 

autonomy, tender of documents, short circuiting, fraud, benefits, varieties of letters of credit.  

Week 5: Foreign Market Penetration Arrangements / Transportation of Goods  

Agency Agreements: Background, Self-employed commercial agents Regulations and Directive; rights and 

obligations of the parties, exclusions, advantages and disadvantages.  

Distribution Agreements: Background, Types of distribution agreements, duties on parties, selection 

process, benefits and disadvantages, standard clauses in distribution agreements.  

Licensing: Background, advantages and disadvantages, likely subject matter of licensing agreements, 

standard clauses.  

Franchising: Background, advantages, disadvantages, and practical considerations, obligations, and 

standard clauses in franchising agreements.  

Branch Office/Subsidiaries/Representative Offices: Legal nature & status of each category; contracts of 

employment of persons engaged abroad; impact of foreign and domestic legislation.  

Carriage of Goods by Air:  

International conventions. Application of the conventions. Liability of air carriers for loss, damage to 

goods & delay; time limits.  

Carriage of Goods by Road 

The CMR Convention. Scope of application of the CMR; successive carriers; consignment notes; liability of 

the carrier; time limits.  

Container and Multimodal Transport  

Legal problems of multimodal transport; liability of the container operator.  

Carriage of Goods by Sea 

Bills of Lading. Functions; evidentiary effect of materials regarding quantity, condition and marks; rights 

and liabilities of consignee/endorsee. 

The Hague Visby Rules; carrier­s duties and liabilities; carriers immunities; Contracting out; limitation of 
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liability; shippers duties and immunities 

Learning Objectives   

Learning outcomes  professional skills  

After having successfully completed the course, students should be familiar with the basics of Common 

and International Law. They should have a basic understanding of legal issues and should be able to place 

them in an international context. 

Learning outcomes methodology  

Involvement in class discussion is a critical element of the course. The free and candid exchange of views 

will be encouraged. The class will analyze cases and problems to highlight specific points within the text 

and to illustrate the development and application of principles. Obviously, a prerequisite to 

knowledgeable classroom discussion will be adequate preparation for class.  As a part of class discussion, 

the class members will be assigned to groups to work on a project designed to integrate and apply the 

materials discussed in class. 

Learning outcomes social skills  

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Goal-oriented 

moderation of internal 

meetings 

Students¬ meetings with the lecturer are 

time restricted and students need to 

address most important topics to be 

discussed in that period. 

 

Capacity for team 

work 

Problems arising from the distribution of 

the total workload are discussed with the 

lecturer. 
 

Social learning 

Students train their ability to communicate 

and to solve conflicts during group 

discussions. 

 

Openness to criticism 

Students have to cope with critical 

remarks (by other students as well as by 

the lecturer) during their meetings and 

during the presentation. 

 

Assertiveness 

Students need to argue and to defend 

their positions and/or ideas against other 

group members. 
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Learning outcomes personal skills  

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Exposure to ambiguity 

Discrepancies resulting from the 

preparation of tasks are discussed with the 

lecturer (in the lectures or using other 

communication channels).  

 

Critical faculties 
Students need to deal with positive and 

negative remarks in the team meetings.  
 

Self-reflection 

Intermediary results are commented by 

the lecturer. Students are motivated to 

self-reflect their individual behavior. 
 

Time management 

Students need to keep deadlines (for the 

preparation of intermediary results, 

handouts, etc.). 

 

Flexibility 

Adjustments resulting from group 

meetings are discussed with the lecturer 

and afterwards, implemented.   
 

Self-organization 

Tasks cannot be fulfilled by single students 

(due to time restrictions). Therefore, an 

appropriate division of work is an essential 

part of the performance (individual and 

group level). 

 

Decision-making 

competence 

Since tasks leave room for discussion and 

interpretation, students need to decide on 

their focus.  

Since tasks leave room for 

discussion and interpretation, 

students need to decide on their 

focus. 
 

Key Words  

Business law, transnational legal issues, Common law, German corporate and labor law, Comparative 

law, legal systems, Anglo-American law, Roman law. 

Course Administration & Evaluation   

Assessment Process  

o Written exam (100%) = final grade 

 

 

Basis of Grading  

The grading of the Exam will be based upon the following: 

Total of 100 Points in the exam  
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Points Grade 

99 - 100  1,0 

50 -51 4,0 (pass) 

Ò - 49  5,0 (fail) 

 

Formalities of Assignments and Exams  

o Written Exam: 

With a duration of 90 min. at the end of the five-week block. Time and place of the 

exam will be announced by the examination office. 

 

Evaluation of the Exam / Meaning of grades  

Grade Decimal value  

excellent 1,0 to 1,2 

very good 1,3 to 1,5 

good 1,6 to 2,5 

satisfactory 2,6 to 3,5 

sufficient 3,6 to 4,0 

fail 5,0 

 

Constructive Alignment  

After completion of the module £International law®students are able to understand basic principles of the 

Common law system. After successfully passing the module students are able to identify and classify 

transnational legal issues in real business situations. Students are familiarized with Common law and thus 

attain the ability to deal professionally with legal issues in national and international contexts.        

During lectures students have to take part in different roles: In lectures they will learn the fundamentals. 

During case studies and group works they need to search for individual solutions for Law related risks and 

in role plays the need to emphasis their approaches and solution in front of a potential client.    

Course Resources & Communication  

Campus-Net & SRH-E-Mail Address 

 

The use of Campus-Net and the SRH-E-Mail is inevitable. All course materials will be uploaded on 
®Campus-Net¯. To log-on to Campus-Net go to: https://campus.hochschule-heidelberg.de. All 

instructions on the use of Campus-Net and the SRH IT infrastructure can be found under the section 

®Instructions¯. All E-Mail communications will be made through our SRH-E-Mail Addresses. Upon 
matriculation every student will receive their own SRH-E-Mail Address. 

We highly recommend the use of the SRH-App ®SRH Hochschule Heidelberg¯ available for Apple and 

Android devices.  

Special needs & Requirements  

For 40 years, the SRH University Heidelberg has been offering the opportunity to complete a degree 

program to students handicapped by physical disabilities. This is underpinned by SRH­s high competence 

in the field of medical and vocational rehabilitation. Since the university has implemented the issue of 
inclusion as part and parcel of its self-conception, the requirements stipulated by SGB III § 57 have thus 

https://campus.hochschule-heidelberg.de/
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been met. 
 

The campus infrastructure not only provides medical services (offered by on-site internists, orthopedics,  

psychotherapists, neurologists, specialists in phoniatrics/ pedaudiology, doctors and occupational 
physicians as well as through workshops for individual technical aids) but also respective accommodation 

facilities. Students can register for assisted accommodation or live independently, and there are also 

specific facilities for students with allergies or multiple disabilities.  
Experienced mentors/ professors support students, helping them to succeed with their studies by ensuring 

appropriate measures are available to compensate their disabilities with regard examinations.  

 
For any issue in this context, please refer to the professors named below, who have been authorized by 

the university­s senate for this mandate: 

 
Prof. Dr. Christian Johannsen 

Telephone: +49 6221 88-2379 

E-mail: christian.johannsen@hochschule-heidelberg.de 

Dr. Bernd Höner 

Telephone: +49 6221 88-2477 

E-mail: bernd.hoener@hochschule-heidelberg.de 

Academic Integrity  

The SRH University Heidelberg is strongly committed to nurturing academic excellence. 

 

Therefore any form of academic dishonesty such as plagiarism, counterfeit work, falsification of Academic 

Records, unauthorized reuse of work, etc. will not be tolerated. 

 

The School of Business expects the highest level of ethical behavior from its students both in and out of 

the classroom.  

 

Therefore all students should be familiar with our ®Academic research paper guidelines¯ and ®The Code 

of Conduct¯ of the Business School.  

Recommended Literature & Course Materials  

¶ Kenneth W. Clarkson, Business Law, Text and Cases, Twelfth Edition 2012 

¶ Carr, I. and P. Stone. International Trade Law. 5th. London: Routledge , 2014.  

¶ Murray , C., D. Holloway, D. Timson-Hunt and G. Dixon. Schmitthoff­s Export Trade: The Law and 

the Practice of International Trade . 12th .  London: Sweet & Maxwell, 2012.  

¶ Ramberg, J. ICC Guide to Incoterms® 2010. 2011 Publication No. 720E. Paris: ICC , 2011. 

¶ A working schedule of the classroom discussions and reading assignments follow. Chapter 

references are to Schaffer, Agusti, & Dhooge, International Business Law and Its Environment (10
th
 

Ed. 2017). Obviously, there may have to be adjustments to the schedule as the course proceeds. 

Note that the 9
th
 Edition (2014) is available in the SRH library.  

 
  

mailto:christian.johannsen@hochschule-heidelberg.de
mailto:bernd.hoener@hochschule-heidelberg.de
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4.3.9. Introduction to Accounting  

 

SRH University Heidelberg, Course of Study: International Business (B.A.)  

Module name and module number: Introduction to Accounting (2336 -2) 

This module is used in the following degree programs:  

International Business (B.A.)  

5-Week block  Frequency of 

the module  

Type 

 

ECTS Student Workload  
Note: the basis for calculation is generally 1 ECTS = 25 hrs. 
Deviations are covered exclusively by Appendix 2 
(Bachelor) and 2a (Master) of the SPO  

One 5-Week-

Block in the 

first year of 

study. 

Annually 

 

Compulsory 6 ECTS Total Workload  150 hrs.  (100%) 

In class 60 hrs.  (40%) 

Self-study 90 hrs.  (60%) 

   
 

Type / Duration of exam  Module supervisor  

¶ Written Exam (100%), (90 min) Kay-Uwe Messmer 

Teaching and Learning Methods  

1. Interactive Lecture 

2. Problem-Oriented Learning 

3. Group Work 

4. Case Study 

Pre-requisites  

(mandatory or recommended)  

Recommended Pre-requisites are the successful completion of basic courses:  

¶ Business Administration I & II 

Course Content (C ourse Overview & Course Structure ) 

1. Legal fundamentals and functions of accounting 

2. Balance sheet and income statement. The other financial statements. 

3. The double entry accounting system. Business transactions. The recording process. 

4. Inventories and merchandising operations.  

5. Cash, receivables and liabilities. Recognition of bad depts. 

6. Property, plant and equipment. Depreciation. Adjusting entries. 

7. Investments  

8. Accounting for partnerships and corporations 

Class Schedule 

Week 1: 

¶ The fundamentals of accounting 
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¶ Business transactions. Journal. Ledger.  

¶ Subsidiary ledgers. Adjusting the accounts 

 

Week 2: 

¶ Completing the accounting cycle 

¶ Accounting for merchandising operations 

¶ Accounting for inventories 

 

Week 3: 

¶ Accounting for receivables and bad depts 

¶ Accounting for plant assets, and natural resources 

¶ Accounting for intangible assets  

 

Week 4: 

¶ Accounting for liabilities 

¶ Accounting for cash (petty cash fund) 

¶ Accounting for partnerships 

¶ Adjusting entries 

 

Week 5: 

¶ Corporations. Share transactions. Dividends.  

¶ Accounting for investments Reviews 

Learning Objectives   

Learning outcomes  professional skills 

The students will obtain a fundamental understanding of the rules and techniques of bookkeeping. Basic 

concepts of recognition, measurement and presentation of assets, liabilities, owners­ equity, income and 

expenses will be presented. Students will know the underlying rules for recording business transactions 

using double-entry accounting system. Financial statements and their qualitative characteristics will be 

presented, as well as accounting concepts and principles governing the preparation of the statements. 

This course is the prerequisite for the constitutive course ®International Accounting¯. After the 

completion of the module: 

Students know the accounting rules and principles, know the elements of financial statements and the 

principles that govern accounting system in the entity 

Students know the accounting rules necessary for recognition and measurement of assets, liabilities and 

equity, as well as financial result achieved by the economic entity. 

Students have knowledge of basic accounting terms. 

Students are able to classify assets, liabilities and outcomes, are able to gather simple accounting 

information, are able to notice and name connections between assets, financial data, revenue and 

expenses. 

Students have knowledge of economic transactions recording. Students can apply the principles of 
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accounting while recording of economic transactions and preparation of the financial statements. They 

identify revenues and expenses. 

Students accept and identify the importance of accounting for economy, business and management, are 

aware of the need of lifelong learning of accounting. 

Students work in a group to solve accounting problems. They discuss topics related to financial 

accounting. 

 

Learning outcomes methodology 

Students are requested to take active part in classwork, solve exercises and use online resources provided 

to get basic idea of how accounting works and what is the purpose of it.  

Students improve their skills by studying literature as well as real life examples, and they are asked to 

participate in discussions on the topics covered. 

 

Learning outcomes social skills 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Goal-oriented 

moderation of internal 

meetings 

Students¬ meetings with the lecturer are 

time restricted and students need to 

address most important topics to be 

discussed in that period. 

Instructs the students approach 

in time restricted exams. 

Capacity for team 

work 

Problems arising from the distribution of 

the total workload are discussed with the 

lecturer. 

 

Social learning 

Students train their ability to communicate 

and to solve conflicts during group 

discussions. 

 

Openness to criticism 

Students have to cope with critical 

remarks (by other students as well as by 

the lecturer) during their meetings and 

during the presentation. 

Supports the understanding of 

the students for assessed exams 

and results given. 

Assertiveness 

Students need to argue and to defend 

their positions and/or ideas against other 

group members. 

 

 

Learning outcomes personal skills 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 
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Exposure to ambiguity 

Discrepancies resulting from the 

preparation of tasks are discussed with the 

lecturer (in the lectures or using other 

communication channels).  

 

Critical faculties 
Students need to deal with positive and 

negative remarks in the team meetings.  
 

Self-reflection 

Intermediary results are commented by 

the lecturer. Students are motivated to 

self-reflect their individual behavior. 

 

Time management 

Students need to keep deadlines (for the 

preparation of intermediary results, 

handouts, etc.). 

Helps students to dispose the time 

to solve the examination 

questions. 

Flexibility 

Adjustments resulting from group 

meetings are discussed with the lecturer 

and afterwards, implemented.   

 

Self-organization 

Tasks cannot be fulfilled by single students 

(due to time restrictions). Therefore, an 

appropriate division of work is an essential 

part of the performance (individual and 

group level). 

 

Decision-making 

competence 

Since tasks leave room for discussion and 

interpretation, students need to decide on 

their focus.  

Since tasks leave room for 

discussion and interpretation, 

students need to decide on their 

focus. 
 

Key Words  

¶ Accounting equation 

¶ Financial statements 

¶ Assets, liabilities, owners­ equity 

¶ The account 

¶ Recording process 

¶ Trial balance 

¶ Journal, ledger, subsidiary ledgers, posting 

¶ Merchandise sales and purchases 

¶ Inventory  

¶ Cost flow assumptions 

¶ Cash controls, petty cash 

¶ Receivables and uncollectible amounts 

¶ Plant assets, intangible assets, natural resources 

¶ Depreciation, amortization, depletion 

¶ Adjusting entries 

¶ Unearned revenues 

¶ Prepaid expenses 

¶ Accruals and deferrals 

¶ Net income 

¶ Revenue 
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¶ Expenses 

¶ Gains and losses 

¶ Investments 

¶ VAT and sales tax 

Course Administration & Evaluation   

Assessment Process  

o Written Exam (100%) = final grade 

 

Definition of Assignment(s) used  

o Written Exam: 

The exam covers all topics that were covered by lectures. The exam consists of both 

conceptual and computational questions ± in multiple choice and exercise format.   

 

Basis of Grading  

The grading of the Exam will be based upon the following: 

Total of 100 Points in the exam  

Points  Grade 

100 - 99  1,0 

51 - 50 4,0 (pass) 

49 - Ò 5,0 (fail) 

 

Formalities of Assignments and Exams  

o Written Exam: 

With a duration of 90 min. at the end of the five-week block. Time and place of the 

exam will be announced by the examination office. 

 

Evaluation of the Exam / Meaning of grades  

Grade Decimal value  

excellent 1,0 to 1,2 

very good 1,3 to 1,5 

good 1,6 to 2,5 

satisfactory 2,6 to 3,5 

sufficient 3,6 to 4,0 

fail 5,0 
 

Constructive Alignment  

After completion of the module ®Introduction of accounting¯ students are able to understand basic 

principles of accounting and assess the impact of business transactions on the profit or loss in the income 
statement and on the proprietor­s equity in the balance sheet. 

After passing the module they are able to identify different types of business transactions, assets, 

liabilities and owners­ equity. 
 

The course content is based on accounting law (international financial reporting standards) and imparts 

knowledge in the European system of value added tax. Thus, students will be able to adopt these general 
rules to individual cases (e.g. invoices, calculations). 
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During the lectures students have to take part in different roles: In lectures they learn the fundamentals of 

accounting. By case studies and group works they need to search for individual solutions for accounting 
entries and valuation of inventories and liabilities. 

 

The written exam is an appropriate way to assess the students­ knowledge and competences in different 
fields of double entry accounting. Based on open and computational questions in multiple choice and 

exercise format the specifies of the subject are supported and stimulated by the exam.  

Course Resources & Communication  

Campus-Net & SRH-E-Mail Address 
 

The use of Campus-Net and the SRH-E-Mail is inevitable. All course materials will be uploaded on 

®Campus-Net¯. To log-on to Campus-Net go to: https://campus.hochschule-heidelberg.de. All 
instructions on the use of Campus-Net and the SRH IT infrastructure can be found under the section 

®Instructions¯. 

All E-Mail communications will be made through our SRH-E-Mail Addresses. Upon matriculation every 
student will receive their own SRH-E-Mail Address. We highly recommend the use of the SRH-App ®SRH 

Hochschule Heidelberg¯ available for Apple and Android devices.  

Special needs & Requirements  

For 40 years, the SRH University Heidelberg has been offering the opportunity to complete a degree 

program to students handicapped by physical disabilities. This is underpinned by SRH­s high competence 

in the field of medical and vocational rehabilitation. Since the university has implemented the issue of 

inclusion as part and parcel of its self-conception, the requirements stipulated by SGB III § 57 have thus 

been met. 

The campus infrastructure not only provides medical services (offered by on-site internists, orthopedics, 

psychotherapists, and neurologists, specialists in phoniatrics / pedaudiology, doctors and occupational 

physicians as well as through workshops for individual technical aids) but also respective accommodation 

facilities. Students can register for assisted accommodation or live independently, and there are also 

specific facilities for students with allergies or multiple disabilities.  

Experienced mentors/ professors support students, helping them to succeed with their studies by ensuring 

appropriate measures are available to compensate their disabilities with regard examinations.  

 

For any issue in this context, please refer to the professors named below, who have been authorized by 

the university­s senate for this mandate: 

 

Prof. Dr. Christian Johannsen 

Telephone: +49 6221 88-2379 

E-mail: christian.johannsen@hochschule-heidelberg.de  

 

Dr. Bernd Höner 

Telephone: +49 6221 88-2477 

E-mail: bernd.hoener@hochschule-heidelberg.de 

Academic Integrity  

The SRH University Heidelberg is strongly committed to nurturing academic excellence. 

Therefore any form of academic dishonesty such as plagiarism, counterfeit work, falsification of Academic 

Records, unauthorized reuse of work, etc. will not be tolerated. 

https://campus.hochschule-heidelberg.de/
mailto:christian.johannsen@hochschule-heidelberg.de
mailto:bernd.hoener@hochschule-heidelberg.de
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The School of Business expects the highest level of ethical behavior from its students both in and out of 

the classroom.  

 

Therefore all students should be familiar with our ®Academic research paper guidelines¯ and ®The Code 

of Conduct¯ of the Business School.  

 

Recommended Literature & Course Materials  

¶ Eisen, Peter J.: Accounting, New York 2013, Barron­s educational series 

¶ International Financial Reporting Standards (IFRS) 2018; Wiley-VCH 

¶ Weygandt. J,  Kimmel, P,  Kieso, D.: Financial Accounting. IFRS Edition, Wiley, 2015 (or newer 

editions) 

¶ Alexander, D.: Financial Accounting. An international introduction, Prentice Hall, 2016 (or newer 

editions) 

¶ Weygandt. J,  Kimmel, P,  Kieso, D.: Accounting Principles, Wiley 2016 (or newer editions) 
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4.3.10. Applied Business Mathematics  

 

SRH University Heidelberg, Course of Study : International Business (B.A.) 

Modul e name and module number: Applied Business Mathematics (2657)  

This module is used in the following degree programs:  

International Business (B.A.)  

5-Week block  Frequency of 

the module  

Type 

 

ECTS Student Workload  
Note: the basis for calculation is generally 1 ECTS = 25 hrs. 
Deviations are covered exclusively by Appendix 2 
(Bachelor) and 2a (Master) of the SPO  

Three 5-Week-

Blocks in the 

first year of 

study. 

Annually 

 

Compulsory 6 ECTS Total Workload  150 hrs.  (100%) 

In class 60 hrs.  (40%) 

Self-study 90 hrs.  (60%) 

   
 

Type / Duration of exam  Module supervisor  

¶ Written Exam (90 min.) Prof. Dr. Wolfgang Söhner 

Teaching and Learning Methods  

1. Interactive Lecture 

2. Case Study 

3. Group Work 

4. Practical Work 

5. Problem-Oriented Learning 

Pre-requisites  

(mandatory or recommended)  

Recommended Pre-requisites are the successful completion of basic courses:  

No mandatory pre-requisites 

Course Content (C ourse Overview & Course Structure ) 

The course Applied Business Mathematics is a connected business course taught with a final exam at the 

end of the 15 weeks. 

 
Applied Mathematics in the fields of: 

 

¶ Financials  
o Interest periods and effective rates 

o Continuous compounding 

o Cash value, capital value, amortization, comparison of investments 
o Geometric series 

o Total cash value 

o Mortgage repayment, annuities 
o Internal rate of return (Internal rate of return method) 

o Finite difference equation (Conditions of equilibrium) 

 

http://dict.leo.org/ende/index_de.html#/search=financial&searchLoc=0&resultOrder=basic&multiwordShowSingle=on
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¶ Operations Management 

o Consumer-oriented demand analysis 
Á Arithmetic average 

Á Sliding average 

Á Weighted sliding average 
Á Exponential smoothing (first-order) 

o Minimum transport costs 

Á Matrix-minimum procedure 
Á Linear optimization 

o Productions quantities with maximum profit ± linear optimization 

 

¶ Macroeconomics/ Markets 

o Prize elasticity of demand 

o Profit maximization  
o Operational maximum  

o Operational minimum 

o Cournot point 
o Linear Optimization 

o Simplex algorithm 

  
In the written exam, practice-oriented tasks have to be solved by using mathematic methods. 

Class Schedule  

Week 1: 

¶ Introduction 

 

Week 2: 

¶ Financials 

o Interest periods and effective rates 
o Continuous compounding 

o Cash value, capital value, amortization, comparison of investments 

o Geometric series 
o Total cash value 

o Mortgage repayment, annuities 

o Internal rate of return (Internal rate of return method) 
o Finite difference equation (Conditions of equilibrium) 

 

Week 3: 

¶ Operations Management 

o Consumer-oriented demand analysis 

Á Arithmetic average 
Á Sliding average 

Á Weighted sliding average 

Á Exponential smoothing (first-order) 
o Minimum transport costs 

Á Matrix-minimum procedure 

Á Linear optimization 
o Productions quantities with maximum profit ± linear optimization 
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Week 4: 

¶ Markets 

o Prize elasticity of demand 
o Profit maximization  

o Operational maximum  

o Operational minimum 
o Cournot point 

 

Week 5: 

¶ Macroeconomics 

o Equations with Parameters 

o Derivatives in Use 
o Systems of Equations 

o The Leontief Model 

 

Learning Objectives   

Having successfully completed the course, students should be familiar with: 

Learning outcomes professional skills 

¶ Students apply the mathematical tools needed to solve problems in the areas of  
o Financials   

o Operations Management 

o Macroeconomics/ Markets 
 

and interpret and evaluate their results. 
 

Learning outcomes methodology 

¶ Students carry out independent literature research, mostly without additional help. 

¶ They analyze advanced case studies.  They show assumptions and inference in their answers and 

develop alternative approaches to case study examples. 

¶ They refer to current practical examples in their contributions in class.  
 

Learning outcomes social skills 

¶ By working in teams, students organize themselves during group work, motivate each other to 
excel and assist weaker students to achieve better personal performance. In debates about 

current events, students learn communication skills, tolerance, and the ability to both deliver and 

accept constructive criticism. 
 

 

 
 

 

 
 

 

http://dict.leo.org/ende/index_de.html#/search=financial&searchLoc=0&resultOrder=basic&multiwordShowSingle=on
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Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Goal-oriented 

moderation of internal 

meetings 

Students¬ meetings with the lecturer are 

time restricted and students need to 

address most important topics to be 

discussed in that period. 

 

Capacity for team 

work 

Problems arising from the distribution of 

the total workload are discussed with the 

lecturer. 

 

Social learning 

Students train their ability to communicate 

and to solve conflicts during group 

discussions. 

 

Openness to criticism 

Students have to cope with critical 

remarks (by other students as well as by 

the lecturer) during their meetings and 

during the presentation. 

 

Assertiveness 

Students need to argue and to defend 

their positions and/or ideas against other 

group members. 

 

 

Learning outcomes personal skills 

¶ Students are able to solve practice exercises independently 

¶ With practice, they should become confident in solving such exercises 

¶ They should achieve more self-confidence through the success they experience.  

¶ Through solving exercises, they learn a structured approach and gain time management skills. 

 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Exposure to ambiguity 

Discrepancies resulting from the 

preparation of tasks are discussed with the 

lecturer (in the lectures or using other 

communication channels).  

 

Critical faculties 
Students need to deal with positive and 

negative remarks in the team meetings.  
 

Self-reflection 

Intermediary results are commented by 

the lecturer. Students are motivated to 

self-reflect their individual behavior. 

 

Time management 

Students need to keep deadlines (for the 

preparation of intermediary results, 

handouts, etc.). 
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Flexibility 

Adjustments resulting from group 

meetings are discussed with the lecturer 

and afterwards, implemented.   

 

Self-organization 

Tasks cannot be fulfilled by single students 

(due to time restrictions). Therefore, an 

appropriate division of work is an essential 

part of the performance (individual and 

group level). 

 

Decision-making 

competence 

Since tasks leave room for discussion and 

interpretation, students need to decide on 

their focus.  

Since tasks leave room for 

discussion and interpretation, 

students need to decide on their 

focus. 
 

Key Words  

- Financials  
o Interest periods and effective rates 

o Continuous compounding 

o Cash value, capital value, amortization, comparison of investments 
o Geometric series 

o Total cash value 

o Mortgage repayment, annuities 
o Internal rate of return (Internal rate of return method) 

o Finite difference equation (Conditions of equilibrium) 

 
- Operations Management 

o Consumer-oriented demand analysis 

Á Arithmetic average 
Á Sliding average 

Á Weighted sliding average 

Á Exponential smoothing (first-order) 
o Minimum transport costs 

Á Matrix-minimum procedure 

Á Linear optimization 
o Productions quantities with maximum profit ± linear optimization 

 

- Macroeconomics/ Markets 
o Prize elasticity of demand 

o Profit maximization  

o Operational maximum  
o Operational minimum 

o Cournot point 

o Linear Optimization 
o Simplex algorithm 

o Equations with Parameters 

o Derivatives in Use 
o Systems of Equations 

o The Leontief Model 

  

http://dict.leo.org/ende/index_de.html#/search=financial&searchLoc=0&resultOrder=basic&multiwordShowSingle=on
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Course Administration & Evaluation   

Assessment Process  

o Written Exam at the end of block 7 (100%) = final grade 

 

Basis of Grading  

The grading of the Exam will be based upon the following: 

Total of 100 Points in the exam  

Points  Grade 

100 - 99  1,0 

51 - 50 4,0 (pass) 

49 - Ò 5,0 (fail) 

 

Formalities of Assignments and E xams  

o Written Exam: 

With a duration of 90 min. at the end of block 7. Time and place of the exam will be 

announced by the examination office. 

 

Evaluation of the Exam / Meaning of grades   

Grade Decimal value  

excellent 1,0 to 1,2 

very good 1,3 to 1,5 

good 1,6 to 2,5 

satisfactory 2,6 to 3,5 

sufficient 3,6 to 4,0 

fail 5,0 

 

Constructive Alignment  

Having successfully completed the course, students will have understood the fundamental principles used 

to approach economic problems they have learned in Business Mathematics I and will be able apply these 

in a practical context. They can transfer functional economic relationships to mathematical models, solve 

optimization tasks and interpret results. In doing so, they mathematically apply the economic principles of 

optimization of benefit, turnover, costs and profit. The achievement of these learning outcomes is 

demonstrated in a written exam. Students are systematically guided to these learning outcomes by case 

studies throughout the course as well as increasingly independent development of content. 

Course Resources & Communication  

Campus-Net & SRH-E-Mail Address 

The use of Campus-Net and the SRH-E-Mail is inevitable. All course materials will be uploaded on 
®Campus-Net¯.To log-on to Campus-Net go to: https://campus.hochschule-heidelberg.de. All instructions 

on the use of Campus-Net and the SRH IT infrastructure can be fo und under the section ®Instructions¯. 

All E-Mail communications will be made through our SRH-E-Mail Addresses. Upon matriculation every 
student will receive their own SRH-E-Mail Address. 

We highly recommend the use of the SRH-App ®SRH Hochschule Heidelberg¯ available for Apple and 

Android devices.  

https://campus.hochschule-heidelberg.de/
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Special needs & Requirements  

For 40 years, the SRH University Heidelberg has been offering the opportunity to complete a degree 

program to students handicapped by physical disabilities. This is underpinned by SRH­s high competence 
in the field of medical and vocational rehabilitation. Since the university has implemented the issue of 

inclusion as part and parcel of its self-conception, the requirements stipulated by SGB III § 57 have thus 

been met. 
The campus infrastructure not only provides medical services (offered by on-site internists, orthopedics, 

psychotherapists, neurologists, specialists in phoniatrics / pedaudiology, doctors and occupational 

physicians as well as through workshops for individual technical aids) but also respective accommodation 
facilities. Students can register for assisted accommodation or live independently, and there are also 

specific facilities for students with allergies or multiple disabilities.  

 
Experienced mentors/ professors support students, helping them to succeed with their studies by ensuring 

appropriate measures are available to compensate their disabilities with regard examinations.  

 
For any issue in this context, please refer to the professors named below, who have been authorized by 

the university­s senate for this mandate: 

 
Prof. Dr. Christian Johannsen 

Telephone: +49 6221 88-2379 

E-mail: christian.johannsen@hochschule-heidelberg.de 

Dr. Bernd Höner 

Telephone: +49 6221 88-2477 

E-mail: bernd.hoener@hochschule-heidelberg.de 

Academic Integrity  

The SRH University Heidelberg is strongly committed to nurturing academic excellence. 

Therefore any form of academic dishonesty such as plagiarism, counterfeit work, falsification of Academic 

Records, unauthorized reuse of work, etc. will not be tolerated. 

The School of Business expects the highest level of ethical behavior from its students both in and out of 

the classroom.  

Therefore all students should be familiar with our ®Academic research paper guidelines¯ and ®The Code 

of Conduct¯ of the Business School.  

Recommended Literature & Course Materials  

¶ Sydsaeter, Knut; Hammond, Peter: Essential Mathematics for Economic Analysis, Second edition 
Pearson Education 

  

mailto:christian.johannsen@hochschule-heidelberg.de
mailto:bernd.hoener@hochschule-heidelberg.de
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4.3.11. Business Simulation  

 

SRH University Heidelberg, Course of Study: International Business (B.A.)  

Modul e name and module number: Business Simulation (2341)  

This module is used in the following degree programs:  

International Business (B.A.)  

5-Week block  Frequency of 

the module  

Type 

 

ECTS Student Workload  
Note: the basis for calculation is generally 1 ECTS = 25 hrs. 
Deviations are covered exclusively by Appendix 2 
(Bachelor) and 2a (Master) of the SPO  

One 5-Week-

Block in the 

second year of 

study. 

Annually 

 

Compulsory 4 ECTS Total Workload  100 hrs.  (100%) 

In class 40 hrs.  (40%) 

Self-study 60 hrs.  (60%) 

   
 

Type / Duration of exam  Module supervisor  

¶ Presentation (100%) Prof. Dr. Frank Gebert 

Teaching and Learning Methods  

1. Interactive Lecture 

2. Group Work 

3. Problem-Oriented Learning 

4. Practical Work 

5. Case Study 

Pre-requisites  

(mandatory or recommended)  

Recommended Pre-requisites are the successful completion of basic courses:  

¶ Business Administration I, II 

Course Content (C ourse Overview & Course Structure ) 

Business Administration as a descriptive and decision-orientated science. 

¶ The enterprise and its general rationale as a system 

¶ Scientific theories and concepts about the fundamental drivers and success factors of 

a business enterprise in a global economic environment 

¶ Case study: Optimization of a company­s business development by applying growth and 

efficiency strategies, reflecting previously discussed instrumental content of the lecture 

 
Considerations in economics science 

¶ The corporate business model as the central platform for strategies and operations 

¶ Fundamental business decisions 

¶ Key concept and instruments for growth and efficiency 

¶ Conversion of strategic rationales into operation 

 

Simulation exercise 

¶ Entrepreneurial strategies and decisions and their realization 
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Class Schedule  

Week 1: 

¶ Fundamental functioning of a business enterprise 

¶ Business model, its rationale, content and decisions  

 

Week 2: 

¶ Enterprise target system and its key drivers growth and efficiency 

¶ The importance of growth and its key functional areas 

¶ Instruments and success factors of growth 
 

Week 3: 

¶ Efficiency and its base improvement concepts 

¶ The role of efficiency for growth strategies 

¶ Principles of international business expansion 

¶ Introduction and discussion of exam case study for growth and efficiency 

 

Week 4: 

¶ Case study development: Joint lectures, team meetings 

 

Week 5: 

¶ Case study development: Joint lectures, team meetings 

¶ Exam: Presentation of case study: Growth and efficiency development of a company 
 

Learning Objectives   

Learning outcomes professional skills 

Integrative thinking and methodological competence about corporate growth and efficiency development 

in a global business environment by understanding, evaluating and applying respective scientific concepts 

and transferring them into a real business development scenario. 

Learning outcomes methodology 

Analyzing business situations and applying scientific concepts to a corporate development scenario in a 

realistic way. 

Learning outcomes social skills 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Goal-oriented 

moderation of internal 

meetings 

Students¬ meetings with the lecturer are 

time restricted and students need to 

address most important topics to be 

discussed in that period. 

Focus in spite limited exam time 
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Capacity for team 

work 

Problems arising from the distribution of 

the total workload are discussed with the 

lecturer. 

Even exam part for each 

participant in terms of content 

and exposure time 

Social learning 

Students train their ability to communicate 

and to solve conflicts during group 

discussions. 

The cooperation spirit of a team 

is a success factor in business 

and is reflected by the joint exam 

presentation 

Openness to criticism 

Students have to cope with critical 

remarks (by other students as well as by 

the lecturer) during their meetings and 

during the presentation. 

It trains quick grasping of 

questions and their immediate 

transformation into appropriate 

answers, which is to be applied 

in the examination 

Assertiveness 

Students need to argue and to defend 

their positions and/or ideas against other 

group members. 

Helps to deal with controversial, 

sometimes provocative opinions 

 

Learning outcomes personal skills 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Exposure to ambiguity 

Discrepancies resulting from the 

preparation of tasks are discussed with the 

lecturer (in the lectures or using other 

communication channels).  

 

Critical faculties 
Students need to deal with positive and 

negative remarks in the team meetings.  

Supports appropriate reaction to 

docent comments during 

examination 

Self-reflection 

Intermediary results are commented by 

the lecturer. Students are motivated to 

self-reflect their individual behavior. 

Improves reception and learning 

attitude regarding exam feed back  

Time management 

Students need to keep deadlines (for the 

preparation of intermediary results, 

handouts, etc.). 

Trains to keep time windows 

Flexibility 

Adjustments resulting from group 

meetings are discussed with the lecturer 

and afterwards, implemented.   

Improves learning outcome from 

examination critics 

Self-organization 

Tasks cannot be fulfilled by single students 

(due to time restrictions). Therefore, an 

appropriate division of work is an essential 

part of the performance (individual and 

group level). 

As in business: integrated team 

effort in displaying joint personal 

and group competency in 

important meetings 
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Decision-making 

competence 

Since tasks leave room for discussion and 

interpretation, students need to decide on 

their focus.  

Since tasks leave room for 

discussion and interpretation, 

students need to decide on their 

focus. 
 

Key Words  

Business model, constitutive decisions, enterprise target system, growth strategies, efficiency strategies, 
globalization, sales organs, marketing, market development strategies 

Course Administration & Evaluation   

Assessment Process  

o Presentation (100%) = final grade 
 

Definition of Assignment(s) used  

 

o Presentation:  

45 min. Group Presentation (3 max. 4 students) with two examiners including questions 

and answers after and during the presentation. 
 

Basis of Grading  

 

The grading of the presentation  will be based upon the following: 

Form: 

o Concept & structure  

o Time management 

o Body language, face-to-face interaction with the auditorium and/or the examiner 

o Visualization 

Content: 

o Use of strategic and operation management concepts 

o Transfer and application of the mentioned concepts 

o Recognizably of the Students contribution 

o Answers to the questions asked by the examiner 
 

Formalities of Assignments and Exams  

 

o Presentation: 

The presentations have to be turned in on the day of the presentation either on CD or 

USP-Sticks. USP-Sticks will only be returned upon request.  

 

Evaluation of the Exam / Meaning of grades   

Grade Decimal value  

excellent 1,0 to 1,2 

very good 1,3 to 1,5 

good 1,6 to 2,5 

satisfactory 2,6 to 3,5 

sufficient 3,6 to 4,0 

fail 5,0 
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Constructive Alignment  

After completion of the module £Business  Simulation® students are able to understand the key principles 

of a business enterprise, growth strategies  and the implementation of different business models. 
 

During the group work to prepare the case study that will be presented in the final presentation the 

professor is coaching the students in individual team meetings. 
 

The exam format of the presentation will demonstrate the student­s ability to analyze business situations 

and applying scientific concepts to a corporate development scenario in a realistic way. 

Course Resources & Communication  

Campus-Net & SRH-E-Mail Address 

The use of Campus-Net and the SRH-E-Mail is inevitable. All course materials will be uploaded on 

®Campus-Net¯. To log-on to Campus-Net go to: https://campus.hochschule-heidelberg.de. All 
instructions on the use of Campus-Net and the SRH IT infrastructure can be found under the section 

®Instructions¯. All E-Mail communications will be made through our SRH-E-Mail Addresses. Upon 

matriculation every student will receive their own SRH-E-Mail Address. 
We highly recommend the use of the SRH-App ®SRH Hochschule Heidelberg¯ available for Apple and 

Android devices.  

Special needs & Requirements  

For 40 years, the SRH University Heidelberg has been offering the opportunity to complete a degree 
program to students handicapped by physical disabilities. This is underpinned by SRH­s high competence 

in the field of medical and vocational rehabilitation. Since the university has implemented the issue of 

inclusion as part and parcel of its self-conception, the requirements stipulated by SGB III § 57 have thus 
been met. 

 

The campus infrastructure not only provides medical services (offered by on-site internists, orthopedics, 
psychotherapists, neurologists, specialists in phoniatrics / pedaudiology, doctors and occupational 

physicians as well as through workshops for individual technical aids) but also respective accommodation 

facilities. Students can register for assisted accommodation or live independently, and there are also 
specific facilities for students with allergies or multiple disabilities.  

 

Experienced mentors/ professors support students, helping them to succeed with their studies by ensuring 
appropriate measures are available to compensate their disabilities with regard examinations.  

 

For any issue in this context, please refer to the professors named below, who have been authorized by 
the university­s senate for this mandate: 

 

 
Prof. Dr. Christian Johannsen 

Telephone: +49 6221 88-2379 

E-mail: christian.johannsen@hochschule-heidelberg.de 

Dr. Bernd Höner 

Telephone: +49 6221 88-2477 

E-mail: bernd.hoener@hochschule-heidelberg.de 

 

 

 

https://campus.hochschule-heidelberg.de/
mailto:christian.johannsen@hochschule-heidelberg.de
mailto:bernd.hoener@hochschule-heidelberg.de
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Academic Integrity  

The SRH University Heidelberg is strongly committed to nurturing academic excellence. 

 

Therefore any form of academic dishonesty such as plagiarism, counterfeit work, falsification of Academic 

Records, unauthorized reuse of work, etc. will not be tolerated. 

 

The School of Business expects the highest level of ethical behavior from its students both in and out of 

the classroom.  

 

Therefore all students should be familiar with our ®Academic research paper guidelines¯ and ®The Code 

of Conduct¯ of the Business School.  

Recommended Literature & Course Materials  

¶ Current statistics and surveys 

¶ Further readings will be distributed in class 
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5. The second year of study  
 

5.1. Courses, Credits and Exams 

 

Course Credits Exam 

Macroeconomics 8 WE (50%), RPr (50%) 

International Accounting 6 WE (100%) 

Sales  6 R (50%), Pr (50%) 

Cost and Performance Accounting 6 WE (100%) 

Microeconomics 6 RPr (100%) 

Corporate Finance 6 E (66,6%), CS (33,3%) 

International Taxation 6 WE(100%) 

Management Information Systems 6 WE (50%), Pr (50%)   

Statistics 6 PW (100%) 

Entrepreneurship 4 PR (100%) 

Strategic Management 8 RPr (100%) 

Study Abroad Program 28  

 
Type of Exam: 

¶ CS = Case Studies 

¶ WE  = Written Exam 

¶ Es = Essay 

¶ P = Paper 

¶ PW = Project Work 

¶ Pr = Presentation 

¶ RPr = Report + Presentation 

¶ Ro = Roleplay 
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5.2. Course Outlines  

5.2.1. Macroeconomics  
 

SRH University Heidelberg, Course of Study : International Business (B.A.) 

Module name and module number: Macroeconomics (2348)  

This module is used in the following degree programs:  

International Business (B.A.)  

5-Week block  Frequency of 

the module  

Type 

 

ECTS Student Workload  
Note: the basis for calculation is generally 1 ECTS = 25 hrs. 
Deviations are covered exclusively by Appendix 2 
(Bachelor) and 2a (Master) of the SPO  

One 5-Week-

Block in the 

first year of 

study. 

Annually 

 

Compulsory 8 ECTS Total Workload  200 hrs.  (100%) 

In class 80 hrs.  (40%) 

Self-study 120 hrs.  (60%) 

   
 

Type / Duration of exam  Module supervisor  

¶ Report/Presentation  Prof. Dr. Stefanie Schubert 

Teaching and Learning Methods  

1. Interactive Lecture 

2. Group Work 

3. Case Study 

Pre-requisites  

(mandatory or recommended)  

Recommended pre-requisites are the successful completion of basic courses:  

¶ None 

Course Content (C ourse Overview & Course Structure ) 

This course provides an introduction to a broad range of economic concepts, theories and analytical 

techniques. It considers the microeconomic foundation of macroeconomics - the analysis of choices made 
by individual decision-making units (households and firms) - and macroeconomics - the analysis of the 

economy as a whole. The use of a market, supply and demand, model will be the fundamental model in 

which trade-offs and choices will be considered through comparison of costs and benefits of actions. 
Production and market structure will be analyzed at the firm level. Macroeconomic issues regarding the 

interaction of goods and services markets, labor and money at an aggregate level will be modelled. The 

role of government policy to address microeconomic market failures and macroeconomic objectives will 
be examined. 

Class Schedule  

Week 1: 

Economic Foundations 

¶ Introduction:  

10 principles of economics, thinking like an economist, trade 
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¶ The Basics of Supply and Demand: 

The Market Forces of Supply and Demand, Elasticity and its application 

¶ Government Policies, Efficiency and Inefficiency:  
Price controls, taxes, consumer and producer surplus, efficiency, externalities, public goods 

 

Week 2: 

Microeconomic Foundations of Macroeconomics 

¶ Consumer Behavior:  

Preferences, budget constraint, optimal choice, demand, income and substitution effect  

¶ Firms in Competitive Markets: 

Production technology, costs, cost-minimizing input choice, supply decision, perfectly competitive 
markets in the long run 

¶ Monopoly: 

Quantity and price decision of the monopolist, welfare cost of the monopoly 
 

Week 3: 

Macroeconomic Topics 

¶ The Data of Macroeconomics: 

Real and nominal GDP, consumer price index, inflation 

¶ The Real Economy: 
Production and growth, business cycles, unemployment, minimum wages, efficiency wages, 

unions 

 

Week 4: 

Macroeconomic Topics 

¶ Money and Banks: 
Definition and characteristics of money, how banks create money, money multiplier, the role of 

the central bank 

International finance: nominal and real exchange rates, the foreign exchange market 

¶ Current Topics in Economics: 

Will be specified in class for every course. For example: deflation in Japan, why do economies 

grow, how do certain government policies affect the economy. 
 

Week 5: 

Exam preparation 

Learning Objectives   

Learning outcomes  professional skills  

Upon completion of this module, students will be able to: 

 

¶ Describe the nature of economics in dealing with the issue of scarcity 

¶ Perform supply and demand analysis to investigate the impact of economic events on market 

outcomes 

¶ Analyze the behavior of consumers in terms of the demand for products 
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¶ Evaluate the factors affecting firm behavior, such as production and costs 

¶ Recognize market failures and the role of government in dealing with those failures 

¶ Compute and interpret different measures of macroeconomic activity such as the national 

income accounts, inflation and unemployment, and evaluate the shortcomings of traditional 

economic measures 

¶ Analyze the forces that affect the aggregate level of economic activity and the business cycle  

¶ Recognize how monetary and fiscal policy can be used to achieve policy goals 

¶ Evaluate the determinants of international trade and financial flows 

 

Learning outcomes methodology  

Upon completion of this module, students will be able to: 
 

¶ Use economic analysis to evaluate controversial issues and policies 

¶ Review the existing literature and find important articles 

¶ Create value through team work and discussions 

¶ Present in front of others 

 

Learning outcomes social skills  

This module will provide students with an opportunity to develop the attributes specified below: 

 

¶ Communication: Ideas and questions need to be discussed in class 

 

Learning outcomes personal skills  

This module will provide students with an opportunity to develop the attributes specified below: 
 

¶ Critical thinking and problem solving: Steeped in the research method, students will be provided 

with an opportunity to develop both   

¶ Self-organization and time management: Students will have to organize their personal study time 

to account for the trade-off given by the assessment process 

Key Words  

Economic principles, supply, demand, elasticity, consumer choice, production, efficiency, externalities, 

public goods, perfect competition, economic accounting, consumer price index, inflation, money, banking 
system, savings, investment, growth, economic policy, monetary and fiscal policy, trade, open-economy 

macroeconomics, Phillips curve 
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Course Administration & Evaluation   

Assessment Process  

o Report/Presentation (100%) = final grade 

 

Definition of Assignment(s) used  

o Exam: 60 minutes  

o Essay: presentation of a specific topic 10-15min plus discussion max. 15min 

 Submission of max 20 slides  

 

Basis of Grading  

The grading of the essay will be based upon the following: 

Form: 

o Table of Content & Structure of the Report 

o Orthography & punctuation  

o Application of our Academic Research Paper Guidelines  

Content: 

o Recognizability of the Students­ contribution 

o Quality of the design components 

o Complexity of the concepts 

o Usage of theoretical models 

 

Basis of Grading  

 

The grading of the exam  will be based upon the following: 

- Completeness. 

- Correctness. 

- Reasoning: if the answer is written only, without any work showing how that answer was 

obtained, the score will be lower. 

- The students pass if at least 50% of the total score is achieved: 

 

Total of 60 points in the exam  

Points Grade 

59 - 60  1,0 

30 -31 4,0 (pass) 

Ò - 29  5,0 (fail) 

 

Evaluation of the Exam / Meaning of grades   

Grade Decimal value  

excellent 1,0 to 1,2 

very good 1,3 to 1,5 

good 1,6 to 2,5 

satisfactory 2,6 to 3,5 

sufficient 3,6 to 4,0 

fail 5,0 
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The grading of the essay will be based upon the following: 

- Structure: Is your contribution built on a series of well-structured ideas/paragraphs, transitions 

and conclusions?   

- Type and the depth of the content: Does your contribution show decisiveness, feasibility, and 

usefulness of recommendations? Are concepts applied appropriately? 

- Originality: Does your contribution provide original insights, is it relevant?  

- Ability to argue: Does your contribution build on evidence and arguments? 

- Style: Is your contribution written/explained clearly (do you know what you mean and do you say 

it plainly)? 

- Slides: have the slides a good written quality (including grammar and spelling)? Are the slides 

well-structured and appealing?   

- Discussion: Can you handle questions from the audience? 

 

 

Formalities of Assignments and E xams  

o Written Exam:  

With a duration of 60 min. at the end of the five-week block. Time and place of the 

exam will be announced by the examination office. 

 

o Essay: 

The essays have to be turned in by a specified date. One printed handout and the digital 

document (as specified) are required. 

Constructive Alignment  

Students will not only understand economic concepts and methods but also analyze economic situations 

and develop arguments and insights. In line with the learning methods, learning outcomes will be 

evaluated based on the methods of examination: Report and Presentation.   

Course Resources & Communication  

Campus-Net & SRH-E-Mail Address 

The use of Campus-Net and the SRH-E-Mail is inevitable. All course materials will be uploaded on 

®Campus-Net¯. To log-on to Campus-Net go to: https://campus.hochschule-heidelberg.de. All 
instructions on the use of Campus-Net and the SRH IT infrastructure can be found under the section 

®Instructions¯. All E-Mail communications will be made through our SRH-E-Mail Addresses. Upon 

matriculation every student will receive their own SRH-E-Mail Address. 
We highly recommend the use of the SRH-App ®SRH Hochschule Heidelberg¯ available for Apple and 

Android devices.  

Special needs & Requirements  

For 40 years, the SRH University Heidelberg has been offering the opportunity to complete a degree 
program to students handicapped by physical disabilities. This is underpinned by SRH­s high competence 

in the field of medical and vocational rehabilitation. Since the university has implemented the issue of 

inclusion as part and parcel of its self-conception, the requirements stipulated by SGB III § 57 have thus 
been met. 

 

The campus infrastructure not only provides medical services (offered by on-site internists, orthopedics, 
psychotherapists, neurologists, specialists in phoniatrics / pedaudiology, doctors and occupational 

physicians as well as through workshops for individual technical aids) but also respective accommodation 

https://campus.hochschule-heidelberg.de/
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facilities. Students can register for assisted accommodation or live independently, and there are also 
specific facilities for students with allergies or multiple disabilities.  

 

Experienced mentors/ professors support students, helping them to succeed with their studies by ensuring 
appropriate measures are available to compensate their disabilities with regard examinations.  

 

For any issue in this context, please refer to the professors named below, who have been authorized by 
the university­s senate for this mandate: 

 

Prof. Dr. Christian Johannsen 

Telephone: +49 6221 88-2379 

E-mail: christian.johannsen@hochschule-heidelberg.de 

Dr. Bernd Höner 

Telephone: +49 6221 88-2477 

E-mail: bernd.hoener@hochschule-heidelberg.de 

 

Academic Integrity  

The SRH University Heidelberg is strongly committed to nurturing academic excellence. 

Therefore any form of academic dishonesty such as plagiarism, counterfeit work, falsification of Academic 

Records, unauthorized reuse of work, etc. will not be tolerated. 

The School of Business expects the highest level of ethical behavior from its students both in and out of 

the classroom.  

 

Therefore all students should be familiar with our ®Academic research paper guidelines¯ and ®The Code 

of Conduct¯ of the Business School.  

Recommended Literature & Course Materials  

¶ Mankiw, G., M.P. Taylor (2014) Economics, 3rd edition, Cengage Learning EMEA 

¶ Further readings will be distributed in class 

  

mailto:christian.johannsen@hochschule-heidelberg.de
mailto:bernd.hoener@hochschule-heidelberg.de
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5.2.2. International Accounting  

 

SRH University Heidelberg, Course of Study : International Business (B.A.)  

Module  name and module number: International Accounting (2350) 

This module is used in the following degree programs:  

International Business (B.A.)  

5-Week block  Frequency of 

the module  

Type 

 

ECTS Student Workload  
Note: the basis for calculation is generally 1 ECTS = 25 hrs. 
Deviations are covered exclusively by Appendix 2 
(Bachelor) and 2a (Master) of the SPO  

One 5-Week-

Block in the 

second year of 

study. 

Annually 

 

Compulsory 6 ECTS Total Workload  150 hrs.  (100%) 

In class 60 hrs.  (40%) 

Self-study 90 hrs.  (60%) 

   
 

Type / Duration of exam  Module supervisor  

¶ Written Exam, (90 min) Prof. Dr. Ziad Bakhaya 

Teaching and Learning Methods  

1. Interactive Lecture 

2. Group Work 

3. Problem-Oriented Learning 

Pre-requisites  

(mandatory or recommended)  

Recommended Pre-requisites are the successful completion of basic courses:  

¶ Introduction to Accounting 

Course Content (C ourse Overview & Course Structure ) 

The module ®International Accounting¯ provides an introduction to the framework, concepts and 

practices associated with International Financial Reporting Standards (IFRS). Students will obtain a 

fundamental understanding of accounting. The role and use of accounting information by external 

decision makers will be emphasized. Students will perform an in-depth analysis of financial statements 

and annual reports.  

On successful completion of the course, students should be able to understand and to use financial 

statements that are based on IFRS. 

Class Schedule  

Week 1: 

¶ Financial reporting and accounting standards 

¶ Conceptual framework for financial reporting 

¶ Income statement and related information 
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Week 2: 

¶ Statements of financial position and cash flow 

¶ Inventories 

¶ Acquisition and disposition of property, plant and equipment 

 

Week 3: 

¶ Depreciation, impairments and depletion 

¶ Intangible assets 

¶ Current liabilities, provisions and contingencies 

 

Week 4: 

¶ Non-current liabilities 

¶ Equity and investments 

¶ Revenue recognition  
 

Week 5: 

¶ Consolidated financial statements 

¶ Financial statement analysis 

¶ Reviews 
 

Learning Objectives   

Learning outcomes  professional skills  

The main objective of the course is to familiarize students with principles of accounting as stated in 

International Financial Reporting Standards (IFRS). Students will obtain fundamental understanding of 

financial statements prepared in accordance with IFRS.  

After completing the course: 

¶ Student knows the essence and purpose of financial statements. Student has knowledge about 

the qualitative characteristics of financial statements 

¶ Student has basic knowledge of International Financial Reporting Standards and understands the 

concepts underlying financial statements' preparation and presentation 

¶ Student knows the accounting rules necessary for determining the value of assets, liabilities and 
equity, as well as financial result achieved by the economic entity 

¶ Student has knowledge about the structure and scope of the various elements of financial 
statements 

¶ Student knows the rules for preparation of elements of financial statements 

¶ Student is able to use accounting and financial categories for financial decision-making. He 
identifies revenues and expenses. 

¶ Student is able to carry out the valuation of balance sheet components on the valuation date and 

prepare a preliminary financial statement basing on data from the books 

¶ Student can pre-judge the content of financial statements 

¶ Student expresses preliminary views on the financial statements and its components 

¶ Student can find the information needed to prepare financial statements 

¶ Student is aware of the need for constant update of knowledge about financial reporting 
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Learning outcomes methodology  

¶ Students gather data from actual financial statements published by multinational companies 

¶ Students perform financial analysis of actual financial statements 

¶ Students are required to solve problems during classes and homework, using literature and 
online resources provided as well as are encouraged to look for other sources of knowledge 

available 

¶ Students are encouraged to participate in discussion in class and approach problems in groups 

 

Learning outcomes social skills 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Goal-oriented 

moderation of internal 

meetings 

Students¬ meetings with the lecturer are 

time restricted and students need to 

address most important topics to be 

discussed in that period. 

 

Capacity for team 

work 

Problems arising from the distribution of 

the total workload are discussed with the 

lecturer. 

 

Social learning 

Students train their ability to communicate 

and to solve conflicts during group 

discussions. 

 

Openness to criticism 

Students have to cope with critical 

remarks (by other students as well as by 

the lecturer) during their meetings and 

during the presentation. 

 

Assertiveness 

Students need to argue and to defend 

their positions and/or ideas against other 

group members. 

 

 

Learning outcomes personal skills 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Exposure to ambiguity 

Discrepancies resulting from the 

preparation of tasks are discussed with the 

lecturer (in the lectures or using other 

communication channels).  

 

Critical faculties 
Students need to deal with positive and 

negative remarks in the team meetings.  
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Self-reflection 

Intermediary results are commented by 

the lecturer. Students are motivated to 

self-reflect their individual behavior. 

 

Time management 

Students need to keep deadlines (for the 

preparation of intermediary results, 

handouts, etc.). 

 

Flexibility 

Adjustments resulting from group 

meetings are discussed with the lecturer 

and afterwards, implemented.   

 

Self-organization 

Tasks cannot be fulfilled by single students 

(due to time restrictions). Therefore, an 

appropriate division of work is an essential 

part of the performance (individual and 

group level). 

 

Decision-making 

competence 

Since tasks leave room for discussion and 

interpretation, students need to decide on 

their focus.  

Since tasks leave room for 

discussion and interpretation, 

students need to decide on their 

focus. 
 

Key Words  

Conceptual foundations of financial statements,  

Presentation of financial statements,  
Inventories,  

Lower of cost-or-market 

Revenue recognition,  
Property, Plant and Equipment,  

Interest capitalization 

Impairment of assets,  
 

Intangible assets,  

 
Provisions, contingent liabilities and contingent assets,  

Shareholders­ equity, Share transactions. 

 
Financial analysis. Ratios. 

Consolidated financial statements. 

Qualitative characteristics of financial statements 
Time value of money 

Course Administration & Evaluation   

Assessment Process  

 

o Written Exam (100%) = final grade 

 

The exam covers all topics that were covered by lectures, the exam consist of both conceptual and 

computational questions ± in multiple choice and/or exercise format. 
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Basis of Grading  

The grading of the Exam will be based upon the following: 

Total of 100 Points in the exam  

Points  Grade 

100 - 99  1,0 

51 - 50 4,0 (pass) 

49 - Ò 5,0 (fail) 

Formalities of Assignments and E xams  

o Written Exam: 

With a duration of 90 min. at the end of the five-week block. Time and place of the 

exam will be announced by the examination office. 

 

Evaluation of the Exam / Meaning of grades   

Grade Decimal value  

excellent 1,0 to 1,2 

very good 1,3 to 1,5 

good 1,6 to 2,5 

satisfactory 2,6 to 3,5 

sufficient 3,6 to 4,0 

fail 5,0 

 

Constructive Alignment  

After completion of the module £International Accounting® students are able to understand the key 

principles of International Accounting. They are familiar with the rules of the international accounting 

system to assess business transactions regarding their impacts on companies financial reports. 

Furthermore students are able to analyze the information of company annual reports. 

 

The module will prepare students with the required knowledge for a successful career entry in accounting 

departments as well as in auditing firms and in the field of financial analysis. 

The written exam is an appropriate way to assess their knowledge and competencies regarding the ability 

to apply IFRS recognition and measurement rules. 

Course Resources & Communication  

Campus-Net & SRH-E-Mail Address 

The use of Campus-Net and the SRH-E-Mail is inevitable. All course materials will be uploaded on 
®Campus-Net¯.  

To log-on to Campus-Net go to: https://campus.hochschule-heidelberg.de. All instructions on the use 

of Campus-Net and the SRH IT infrastructure can be found under the section ®Instructions¯. 

All E-Mail communications will be made through our SRH-E-Mail Addresses. Upon matriculation every 
student will receive their own SRH-E-Mail Address. 

We highly recommend the use of the SRH-App ®SRH Hochschule Heidelberg¯ available for Apple and 

Android devices.  

  

https://campus.hochschule-heidelberg.de/
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Special needs & Requirements  

For 40 years, the SRH University Heidelberg has been offering the opportunity to complete a degree 

program to students handicapped by physical disabilities. This is underpinned by SRH­s high competence 
in the field of medical and vocational rehabilitation. Since the university has implemented the issue of 

inclusion as part and parcel of its self-conception, the requirements stipulated by SGB III § 57 have thus 

been met. 
The campus infrastructure not only provides medical services (offered by on-site internists, orthopedics, 

psychotherapists, neurologists, specialists in phoniatrics / pedaudiology, doctors and occupational 

physicians as well as through workshops for individual technical aids) but also respective accommodation 
facilities. Students can register for assisted accommodation or live independently, and there are also 

specific facilities for students with allergies or multiple disabilities.  

 
Experienced mentors/ professors support students, helping them to succeed with their studies by ensuring 

appropriate measures are available to compensate their disabilities with regard examinations.  

 
For any issue in this context, please refer to the professors named below, who have been authorized by 

the university­s senate for this mandate: 

 
Prof. Dr. Christian Johannsen 

Telephone: +49 6221 88-2379 

E-mail: christian.johannsen@hochschule-heidelberg.de 

Dr. Bernd Höner 

Telephone: +49 6221 88-2477 

E-mail: bernd.hoener@hochschule-heidelberg.de 

Academic Integrity  

The SRH University Heidelberg is strongly committed to nurturing academic excellence. 

Therefore any form of academic dishonesty such as plagiarism, counterfeit work, falsification of Academic 

Records, unauthorized reuse of work, etc. will not be tolerated. 

The School of Business expects the highest level of ethical behavior from its students both in and out of 

the classroom.  

Therefore all students should be familiar with our ®Academic research paper guidelines¯ and ®The Code 

of Conduct¯ of the Business School.  

Recommended Literature & Course Materials  

¶ Cotter, D.: Advanced Financial Reporting: A complete guide to IFRS, Prentice Hall 2011, (or newer 

editions) 

¶ Alexander, D., Nobes, C.: Financial Accounting. An international introduction, Prentice Hall, 2016 

(or newer editions) 

¶ Kieso, D., Weygandt, J., Warfield, T.: Intermediate Accounting. IFRS edition. Wiley 2016 (or newer 

editions) 

¶ Choi, F., Meek, G.: International Accounting, Pearson 2010 (or newer editions)  

 

  

mailto:christian.johannsen@hochschule-heidelberg.de
mailto:bernd.hoener@hochschule-heidelberg.de
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5.2.3. Sales 

 

SRH University Heidelberg, Course of Study: International Business (B.A.)  

Module name and  module number: Sales (1416)  

This module is used in the following degree programs:  

International Business (B.A.)  

5-Week block  Frequency of 

the module  

Type 

 

ECTS Student Workload  
Note: the basis for calculation is generally 1 ECTS = 25 hrs. 

Deviations are covered exclusively by Appendix 2 (Bachelor) 

and 2a (Master) of the SPO  

One 5-Week-

Block in the 

second year of 

study. 

Annually 

 

Compulsory 6 ECTS Total Workload  150 hrs.  (100%) 

In class 60 hrs.  (40%) 

Self-study 90 hrs.  (60%) 

   
 

Type / Duration of exam  Module supervisor  

¶ Presentation and Report (50% & 50%)  Laurence Welford 

Teaching and Learning Methods  

1. Interactive Lecture 

2. Group Work 

3. Practical Work 

4. Problem-Oriented Learning 

Pre-requisites  

(mandatory or recommended)  

Recommended Pre-requisites are the successful completion of basic courses:  

¶ Any bachelor-level course which covers the basic principles of marketing and sales 

Course Content (C ourse Overview & Course Structure ) 

By successfully completing the course, students will develop a good understanding of the management 

role in an organization­s sales function, and the contribution required of sales managers to lead teams 
that achieve their potential in today­s fast-changing business environment. 

 

Students will acquire a detailed knowledge of the multifarious tasks and responsibilities of the 
management role which they will apply to the activities of a typical company, analyzing and 

recommending sales management improvements to a senior company team.  In doing this, they will learn 

how to write and present persuasive and convincing management reports that demonstrate their new 
knowledge. 

Class Schedule 

Week 1: 

¶ Management ± what is it? 

¶ The 21
st
 Century selling context 

¶ The job of sales management 
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Week 2: 

¶ Planning & organizing a sales force 

¶ Forecasting and budgeting 

¶ Sales force metrics and the role of CRM systems 

¶ Management reporting 
 

Week 3: 

¶ Time and territory management 

¶ The role of the sales leader 

¶ Effective supervision of the team 

¶ Recruitment and selection 

¶ Motivating sales staff 

 

Week 4: 

¶ Developing a total reward package 

¶ Training and development ± key activities and planning 

¶ Coaching for performance 

¶ Negotiation for sales managers 

 
Week 5: 

¶ Evaluating the team and its performance 

¶ Key challenges for the future 

¶ Exam 

 

Learning Objectives   

Learning outcomes  professional skills  

Students will gain a broad understanding of the role of sales and the activities of sales management 
within a commercial organization.  They will learn how to undertake sales planning and organization 

activities, as well as the skills necessary to perform the manager role successfully ± including job 

interviewing, negotiating, and coaching sales personnel.  The students will develop insights and abilities 
by analyzing sales management issues and developing plans and reports that are used by most ¬real 

world­ organizations. 

 

After completion of the module students will:  

¶ Understand the full scope of sales management 

¶ Be able to undertake planning and management activities related to a sales territory 

¶ Know how to assess sales compensation and total reward packages 

¶ Be able to conduct coaching and development interventions 

¶ Know the key aspects of Customer Relationship Management and its role in managing and 

measuring sales force activity and performance 

¶ Be able to face "normal¯ business situations with an open, sensitive approach 

¶ Know how to adapt to business and negotiators in dress, speech and appearance 

¶ Be able to develop a meaningful and credible, fact-based arguments: in the context of a 
negotiation dialogue, as well as in the context of a presentation to management 
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Learning outcomes methodology  

 

¶ Gain insight into the role of the sales manager and his/her relationship with other organizational 
stakeholders 

¶ Research specific management issues, compiling all available information, analyzing and 

presenting it - in a clear logical manner - as a presentation and written report 
 

Learning outcomes social skills  

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Goal-oriented 

moderation of internal 

meetings 

Students­ meetings with the lecturer are 

time-restricted and students need to 

address most important topics to be 

discussed in that period. 

Ensure that assigned work is 

evenly-distributed, and that all 

team members are familiar with 

all aspects of the deliverables. 

Capacity for team 

work 

Problems arising from the distribution of 

the total workload are discussed with the 

lecturer. 

Ensure that work is distributed in 

a fair and equitable way, as also 

defined in the Project 

Assignments. 

Social learning 

Students train their ability to communicate 

and to solve conflicts during group 

discussions. 

Good team spirit is an  essential 

component to a well-executed 

presentation. 

Openness to criticism 

Students have to cope with critical 

remarks (by other students as well as by 

the lecturer) during their meetings and 

during the presentation. 

Taking other people­s viewpoints 

into consideration helps to 

improve the quality of a 

presentation or report. 

Assertiveness 

Students need to argue and to defend 

their positions and/or ideas against other 

group members. 

®Intellectual conflict¯ should be 

regarded as a way of achieving a 

better presentation or report. 

 

Learning outcomes personal skills  

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Exposure to ambiguity 

Discrepancies resulting from the 

preparation of tasks are discussed with the 

lecturer (in the lectures or using other 

communication channels).  

Clarity on the content and quality 

of key deliverables is of critical 

importance. Dialog is therefore 

strongly encouraged by the course 

instructor. 

Critical faculties 
Students need to deal with positive and 

negative remarks in the team meetings.  

Improved team importance in 

exam setting. 
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Self-reflection 

Intermediary results are commented by 

the lecturer. Students are motivated to 

self-reflect their individual behavior. 

Improved individual importance in 

exam setting.. 

Time management 

Students need to keep deadlines (for the 

preparation of intermediary results, 

handouts, etc.). 

This avoids any pre-deadline rush, 

which usually results in some 

essential exam preparations being 

ignored or forgotten. 

Flexibility 

Adjustments resulting from group 

meetings are discussed with the lecturer 

and afterwards, implemented.   

Clarity on the content and quality 

of key deliverables is of critical 

importance. Dialog is therefore 

strongly encouraged by the course 

instructor. 

Self-organization 

Tasks cannot be fulfilled by single students 

(due to time restrictions). Therefore, an 

appropriate division of work is an essential 

part of the performance (individual and 

group level). 

Ensure that work is distributed in a 

fair and equitable way, as also 

defined in the Project 

Assignments. 

Decision-making 

competence 

Since tasks leave room for discussion and 

interpretation, students need to decide on 

their focus.  

Since tasks leave room for 

discussion and interpretation, 

students need to decide on their 

focus. 
 

Key Words  

Management, sales management, the sales process, negotiation, sales force organization, marketing, 
recruitment, selection, interviewing, compensation, reward, motivation, training and development, 

coaching, sales forecasting, performance management  

Course Administration & Evaluation   

Assessment Process  

o Presentation (50%) + Report (50%) = final grade 

 

Definition of Assignment(s) used  

o Presentation:  

Team Slide Presentation of the ®the Sales Management Report¯ to two examiners with 

questions and answers after and during the presentation. 

 

o Report:  

Deliver a comprehensive written report, as a formalized representation of the 

presentation content. 

 

Basis of Grading  

The grading of the report  will be based upon the following: 

Form: 

o Table of Content & Structure of the Report 

o Orthography & punctuation  

o Application of our Academic Research Paper Guidelines  
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Content: 

o Recognizability of the students­ contribution 

o Quality of the research and analysis 

o Suitability, feasibility and acceptability of the recommendations and action plan 

o Usage of theoretical models 

 

The grading of the presentation  will be based upon the following: 

Form: 

o Concept & structure  

o Time management 

o Body language, face-to-face interaction with the auditorium and/or the examiners 

o Visualization, use of new/other Media 

Content: 

o Use of strategic and sales management operation concepts 

o Transfer and application of the above concepts 

o Recognizability of the student­s contribution 

o Answers to the questions asked by the examiners 

 

Evaluation of the Exam / Meaning of grades  

Grade Decimal value  

excellent 1,0 to 1,2 

very good 1,3 to 1,5 

good 1,6 to 2,5 

satisfactory 2,6 to 3,5 

sufficient 3,6 to 4,0 

fail 5,0 
 

Constructive Alignment  

Students learn the essentials of sales and sales management during the class sessions, and are guided as 

to how to apply these to a specific case study. 

Students demonstrate their understanding of the themes covered in the course, through the development 

of their Sales Management Report, which is presented both in the form of a written document, as well as 

in the form of a slide presentation. 

Definitions and understanding of the key concepts are additionally tested in oral Q+A following the 

presentation. 

Course Resources & Communication  

Campus-Net & SRH-E-Mail Address 

The use of Campus-Net and the SRH-E-Mail is inevitable. All course materials will be uploaded on 

®Campus-Net¯.  
To log-on to Campus-Net go to: https://campus.hochschule-heidelberg.de. All instructions on the use of 

Campus-Net and the SRH IT infrastructure can be found under the section ®Instructions¯. 

All E-Mail communications will be made through our SRH-E-Mail Addresses. Upon matriculation every 
student will receive their own SRH-E-Mail Address. 

We highly recommend the use of the SRH-App ®SRH Hochschule Heidelberg¯ available for Apple and 

Android devices.  

  

https://campus.hochschule-heidelberg.de/
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Special needs & Requirements  

For 40 years, the SRH University Heidelberg has been offering the opportunity to complete a degree 

program to students handicapped by physical disabilities. This is underpinned by SRH­s high competence 
in the field of medical and vocational rehabilitation. Since the university has implemented the issue of 

inclusion as part and parcel of its self-conception, the requirements stipulated by SGB III § 57 have thus 

been met. 
 

The campus infrastructure not only provides medical services (offered by on-site internists, orthopedics, 

psychotherapists, neurologists, specialists in phoniatrics / pedaudiology, doctors and occupational 
physicians as well as through workshops for individual technical aids) but also respective accommodation 

facilities. Students can register for assisted accommodation or live independently, and there are also 

specific facilities for students with allergies or multiple disabilities.  
 

Experienced mentors/ professors support students, helping them to succeed with their studies by ensuring 

appropriate measures are available to compensate their disabilities with regard examinations.  
 

For any issue in this context, please refer to the professors named below, who have been authorized by 

the university­s senate for this mandate: 
 

Prof. Dr. Christian Johannsen 

Telephone: +49 6221 88-2379 

E-mail: christian.johannsen@hochschule-heidelberg.de 

Dr. Bernd Höner 

Telephone: +49 6221 88-2477 

E-mail: bernd.hoener@hochschule-heidelberg.de 

Academic Integrity  

The SRH University Heidelberg is strongly committed to nurturing academic excellence. 

Therefore any form of academic dishonesty such as plagiarism, counterfeit work, falsification of Academic 

Records, unauthorized reuse of work, etc. will not be tolerated. 

 

The School of Business expects the highest level of ethical behavior from its students both in and out of 

the classroom.  

 

Therefore all students should be familiar with our ®Academic research paper guidelines¯ and ®The Code 

of Conduct¯ of the Business School.  

Recommended Literature & Course Materials  

¶ Donaldson B. et al: Sales Management: Strategy, Process and Practice (2015) 

  

mailto:christian.johannsen@hochschule-heidelberg.de
mailto:bernd.hoener@hochschule-heidelberg.de
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5.2.4. Cost and Performance Accounting  

 

SRH University Heidelberg, Course of Study: International Business (B.A.)  

Modul e name and module number: Cost and Performance Accounting (2342 -2) 

This module is used in the following degree programs:  

International Business (B.A.)  

5-Week block  Frequency of 

the module  

Type 

 

ECTS Student Workload  
Note: the basis for calculation is generally 1 ECTS = 25 hrs. 
Deviations are covered exclusively by Appendix 2 

(Bachelor) and 2a (Master) of the SPO  

One 5-Week-

Block in the 

second year of 

study. 

Annually 

 

Compulsory 6 ECTS Total Workload  150 hrs.  (100%) 

In class 60 hrs.  (40%) 

Self-study 90 hrs.  (60%) 

   
 

Type / Duration of exam  Module supervisor  

¶ Written Exam (100%), (90 min) René Blickhan 

Teaching and Learning Methods  

1. Interactive Lecture 

2. Group Work 

3. Problem-Oriented Learning 

Pre-requisites  

(mandatory or recommended)  

Recommended Pre-requisites are the successful completion of basic courses:  

¶ None 

Course Content (C ourse Overview & Course Structure ) 

1. Fundamentals 

2. Subsystems of accounting  

3. External vs. internal accounting 

4. Cost and activity accounting (management accounting) 

a. Definitions (cost/activity) 

b. Delimitation of accounting terms 

c. Cost categories 

d. Cost function 

e. Principles of cost allocation 

f. Budgeting 

g. Standard Costing 

h. Profit Variance Analysis 
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i. Accounting Control Systems 

j. Cost center accounting 

k. Cost unit accounting 

l. Order costing 

Class Schedule  

Week 1: 

¶ Introduction to management accounting 

¶ Cost-volume-profit analysis 

¶ Relevant costs and revenues for decision making (including opportunity costs) 

 

Week 2: 

¶ Costing methods and pricing 

¶ Overhead costs assignment and overhead allocation rates 

¶ Activity-based costing 

 

Week 3: 

¶ Budgeting 

¶ Standard costing and variance analysis 

 

Week 4: 

¶ Management control systems 

¶ Profit Variance Analysis 

¶ Divisional Financial Performance Management 

 

Week 5: 

¶ Revision - Cost accounting 

¶ Revision ± Performance accounting 

¶ Examination 

Learning Objectives   

Learning outcomes professional skills 

After having completed this course successfully, the students will have grasped the fundamental structure 

of cost and activity accounting. Thus, they should be able to understand the relevant make-up and 

procedures in simple cost calculation systems used by companies and organizations and to interpret 

reports generated from these systems. In addition, they should be capable of carrying out some simple 

tasks in real systems after having been given some instruction. 

Learning outcomes methodology 

¶ Students can summarize information and transfer it to a practical questions 

¶ Students can present written solutions for case-solving 

¶ Students are able to develop criteria and working methods for management accounting and 
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budgeting issues 

¶ Students are able to build a simple cost accounting system using pc-based spreadsheets 

Learning outcomes social skills 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Goal-oriented 

moderation of internal 

meetings 

Students¬ meetings with the lecturer are 

time restricted and students need to 

address most important topics to be 

discussed in that period. 

 

Capacity for team 

work 

Problems arising from the distribution of 

the total workload are discussed with the 

lecturer. 

 

Social learning 

Students train their ability to communicate 

and to solve conflicts during group 

discussions. 

 

Openness to criticism 

Students have to cope with critical 

remarks (by other students as well as by 

the lecturer) during their meetings and 

during the presentation. 

 

Assertiveness 

Students need to argue and to defend 

their positions and/or ideas against other 

group members. 

 

 

Learning outcomes personal skills 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Exposure to ambiguity 

Discrepancies resulting from the 

preparation of tasks are discussed with the 

lecturer (in the lectures or using other 

communication channels).  

 

Critical faculties 
Students need to deal with positive and 

negative remarks in the team meetings.  
 

Self-reflection 

Intermediary results are commented by 

the lecturer. Students are motivated to 

self-reflect their individual behavior. 

 

Time management 

Students need to keep deadlines (for the 

preparation of intermediary results, 

handouts, etc.). 

The preparation-time of the exam 

is limited. 
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Flexibility 

Adjustments resulting from group 

meetings are discussed with the lecturer 

and afterwards, implemented.   

 

Self-organization 

Tasks cannot be fulfilled by single students 

(due to time restrictions). Therefore, an 

appropriate division of work is an essential 

part of the performance (individual and 

group level). 

 

Decision-making 

competence 

Since tasks leave room for discussion and 

interpretation, students need to decide on 

their focus.  

Since tasks leave room for 

discussion and interpretation, 

students need to decide on their 

focus. 
 

Key Words  

balance sheet, cost accounting, operating result, income statement, profit and loss account, expenses, 
operating expenses, extraordinary expenses, direct costs, fixed costs, overhead costs, proportional costs, 

marginal costs, cost classification, budgeting, standard costing, profit variance analysis, accounting 

control systems, cost center accounting, cost object accounting, cost unit accounting, product cost 
accounting, period costing, cost unit period accounting, standard costing, normal costing, full costing, 

direct costing, decision accounting, contribution margin, unit profit, net operating results, operating 

income, total cost accounting, costs of sales accounting, income 

Course Administration & Evaluation   

Assessment Process  

o Written Exam (100%) = final grade 

 

The exam generally covers all topics that were covered by lectures, group works, case studies etc. The 

exam consists of 4-6 different questions/cases. A choice of three questions has to be answered 

individually, the questions are scored equaly. 

Questions are designed to evaluate students­ knowledge (e. g. general rules and regulations) and their 

evaluate ability to transfer knowledge to new, unknown facts and circumstances.  

 

Basis of Grading  

The grading of the Exam will be based upon the following: 

 

Total of 100 Points in the exam  

Points  Grade 

100 ± 99  1,0 

51 ± 50 4,0 (pass) 

49 ± Ò 5,0 (fail) 
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Formalities of Assignments and E xams  

o Written Exam: 

With a duration of 90 min. at the end of the five-week block. Time and place of the 

exam will be announced by the examination office. 

 

Evaluation of the Exam / Meaning of grades   

Grade Decimal value  

Excellent 1,0 to 1,2 

very good 1,3 to 1,5 

Good 1,6 to 2,5 

Satisfactory 2,6 to 3,5 

Sufficient 3,6 to 4,0 

Fail 5,0 

 

Constructive Alignment  

For the purposeful use of cost accounting in the operational practice a broad specialized and methodical 

competence is of fundamental importance. At the end of the basic event, the students will demonstrate 

this competence acquisition in an exam consisting of several questions. In the context of the exam, the 

ability of the student to apply the acquired knowledge in an application-oriented manner will be tested 

on the basis of typical questions. The lectures, which build on practical applications, create the basis for 

successful completion of the exam with interactive lectures, the guided mapping of business processes 

and the calculation and presentation of case studies - alone or in small groups. 

Course Resources & Communication  

Campus-Net & SRH-E-Mail Address 
The use of Campus-Net and the SRH-E-Mail is inevitable. All course materials will be uploaded on 

®Campus-Net¯. To log-on to Campus-Net go to: https://campus.hochschule-heidelberg.de. All 

instructions on the use of Campus-Net and the SRH IT infrastructure can be found under the section 
®Instructions¯. All E-Mail communications will be made through our SRH-E-Mail Addresses. Upon 

matriculation every student will receive their own SRH-E-Mail Address. 

We highly recommend the use of the SRH-App ®SRH Hochschule Heidelberg¯ available for Apple and 
Android devices.  

Special needs & Requirements  

For 40 years, the SRH University Heidelberg has been offering the opportunity to complete a degree 

program to students handicapped by physical disabilities. This is underpinned by SRH­s high competence 
in the field of medical and vocational rehabilitation. Since the university has implemented the issue of 

inclusion as part and parcel of its self-conception, the requirements stipulated by SGB III § 57 have thus 

been met. 
 

The campus infrastructure not only provides medical services (offered by on-site internists, orthopedics, 

psychotherapists, neurologists, specialists in phoniatrics / pedaudiology, doctors and occupational 
physicians as well as through workshops for individual technical aids) but also respective accommodation 

facilities. Students can register for assisted accommodation or live independently, and there are also 

specific facilities for students with allergies or multiple disabilities.  
 

Experienced mentors/ professors support students, helping them to succeed with their studies by ensuring 

appropriate measures are available to compensate their disabilities with regard examinations.  
 

https://campus.hochschule-heidelberg.de/
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For any issue in this context, please refer to the professors named below, who have been authorized by 
the university­s senate for this mandate: 

Prof. Dr. Christian Johannsen 

Telephone: +49 6221 88-2379 

E-mail: christian.johannsen@hochschule-heidelberg.de 

Dr. Bernd Höner 

Telephone: +49 6221 88-2477 

E-mail: bernd.hoener@hochschule-heidelberg.de 

Academic Integrity  

The SRH University Heidelberg is strongly committed to nurturing academic excellence. 

 

Therefore any form of academic dishonesty such as plagiarism, counterfeit work, falsification of Academic 

Records, unauthorized reuse of work, etc. will not be tolerated. 

 

The School of Business expects the highest level of ethical behavior from its students both in and out of 

the classroom.  

 

Therefore all students should be familiar with our ®Academic research paper guidelines¯ and ®The Code 

of Conduct¯ of the Business School.  

Recommended Literature & Course Materials  

¶ Boyd, Kenneth 2013: Cost Accounting For Dummies, Whiley 

¶ Horngren, Charles T./Datar, Srikant M./Rajan, Madhav T. 2011: Cost Accounting: A Managerial 

Emphasis, 14th Edition McGrawHill 

¶ Colin Drury, 2016: Management Accounting for Business, 6
th
 Edition  

  

mailto:christian.johannsen@hochschule-heidelberg.de
mailto:bernd.hoener@hochschule-heidelberg.de
https://www.amazon.de/Management-Accounting-Business-Colin-Drury/dp/1408093812/ref=dp_ob_title_bk
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5.2.5. Microeconomics  
 

SRH University Heidelberg, Course of Study : International Business (B.A.)  

Module name and  module number: Microeconomics (2658)  

This module is used in the following degree programs:  

International Business (B.A.)  

5-Week Block  Frequency of 

the module  

Type 

 

ECTS Student Workload  
Note: the basis for calculation is generally 1 ECTS = 25 hrs. 
Deviations are covered exclusively by Appendix 2 
(Bachelor) and 2a (Master) of the SPO  

Three 5-Week-

Blocks in the 

second year of 

study. 

Annually 

 

Compulsory 6 ECTS Total Workload  150 hrs.  (100%) 

In class 60 hrs.  (40%) 

Self-study 90 hrs.  (60%) 

   
 

Type / Duration of exam  Module supervisor  

¶ Report & Presentation (100%) Prof. Dr. Stefanie Schubert 

Teaching and Learning Methods  

1. Interactive Lecture 

2. Group Work 

3. Case Study 

4. Experiments 

Pre-requisites  

(mandatory or recommended)  

Recommended pre-requisites are the successful completion of basic courses:  

¶ None 

Course Content (C ourse Overview & Course Structure ) 

This course covers fundamental concepts of game theory and strategic decision making. As game theory 

covers decision making with interactions, which are situations with more than one person who has to 
decide, each person­s payoff depends on the behavior of other persons.    

Based on game theoretic models, the methodology of experimental economics will be applied using real 

research projects the students will be designing and conducting in small groups.  
Thus, the goals of the course are to provide students with a foundation to game theory and experimental 

economics so they can start their own research in this field.  

Class Schedule  

Week 1-5:  

Strategic decision making: game theory 

¶ Theory of Games and Moves 

¶ Prisoners­ dilemma 

¶ Zero-sum games 

¶ Discoordination games 



 

School of Business  / International Business                         WS 2019                                                                  

 
117 

¶ Battle of the sexes games 

¶ Coordination and anti-coordination games 

 
Week 6-10: 

Experimental economics 

¶ Discussion of journal articles: theory and experiment 

¶ Development of own research questions 

¶ Design of classroom experiments 

¶ Conducting experiments in class 

 

Week 11-15: 

Synthesis of game theory and experimental results 

¶ Comparison of theoretical predictions and actual human behavior 

¶ Analysis of data from the experiments  

¶ Developing ideas of how to improve the theory 

¶ Presentation of results from the classroom experiment and underlying theory 

Learning Objectives   

Learning outcomes  professional skills  

Upon completion of this module, students will be able to: 
 

¶ Explain the basic principles of game theory and strategic decision making 

¶ Derive equilibrium predictions using standard solution concepts  

¶ Develop an interesting research question 

¶ Apply game theory and experimental economics to design and conduct and an experiment 

¶ Analyze how people actually made decisions and explain if behaviors can or cannot be explained 

using basic game theory 

 

Learning outcomes methodology  

Upon completion of this module, students will be able to: 

 

¶ Review the existing literature and find important articles 

¶ Create value through team work and discussions 

¶ Design and conduct an experiment 

¶ Instruct participants  

¶ Analyze the experimental data by applying statistical techniques 

¶ Present in front of others 

¶ Write high-quality papers 
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Learning outcomes social skills  

This module will provide students with an opportunity to develop the attributes specified below: 
 

¶ Self-organization within groups: Tasks require organization and division of responsibilities within 

the group 

¶ Time management within groups: Groups need to meet deadlines to reach milestones 

¶ Teamwork and leadership readiness: Students are supposed to contribute to the group project 

and find a balance between group discussions and to carry own points   

¶ Communication: Ideas and questions need to be addressed within the group and meetings with 

the instructor 

 

Learning outcomes personal skills  

This module will provide students with an opportunity to develop the attributes specified below: 
 

¶ Critical thinking and problem solving: Steeped in the research method, students will be provided 

with an opportunity to develop both   

¶ Feedback assessment: Students have to cope with critical remarks (by other students as well as by 

the lecturer) during their meetings and during the presentation 

¶ Self-organization and time management: To contribute to the group project, students will have 

to organize their personal study time 

Key Words  

Strategy, game theory, experimental economics, experiments, case studies, decision making, best 

responses, Nash equilibrium, prisoners­ dilemma, discoordination games, mixed strategies, battle of the 
sexes, zero-sum games, coordination and anti-coordination games 

Course Administration & Evaluation   

Assessment Process  

o Report (50%) + Presentation (100 %)= final grade 

 

Definition of Assignment(s) used  

o Report: 6-8 pages (main body of the paper) per student  

o Presentation: 10-15min per student plus discussion approx. 10min per student 
 

Basis of Grading  

The grading of both the report  and the presentation  will be based upon the following: 

- Structure: Is your contribution built on a series of well-structured ideas/paragraphs, transitions 

and conclusions?   

- Type and the depth of the content: Does your contribution show decisiveness, feasibility, and 

usefulness of recommendations? Are concepts applied appropriately? 
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- Originality: Does your contribution provide original insights, is it relevant?  

- Ability to argue: Does your contribution build on evidence and arguments? 

- Style: Is your contribution written/explained clearly (do you know what you mean and do you say 

it plainly)? 

 

Additionally, for the report , the following grading criterion applies: 

- Writing: has the paper a good written quality (including grammar and spelling)?  

   Additionally, for the presentation , the following grading criteria applies: 

- Slides: Are the slides well-structured and appealing?   

- Discussion: Can you handle questions from the audience? 

 

Formalities of Assignments and E xams  

o Report:  

The Report needs to be turned in by a specified date. One printed paper and the digital 

document (as specified) are required. Late assignments will not be graded. 

 

o Presentation: 

The presentations have to be turned in by a specified date. One printed handout and the 

digital document (as specified) are required. 

 

Evaluation of the Exam / Meaning of grades   

Grade Decimal value  

excellent 1,0 to 1,2 

very good 1,3 to 1,5 

good 1,6 to 2,5 

satisfactory 2,6 to 3,5 

sufficient 3,6 to 4,0 

fail 5,0 

 

Constructive Alignment  

Students will not only understand game theoretic concepts and experimental economic methods but also 

analyze strategic decision making situations and create new insights. In line with the learning methods, 

learning outcomes will be evaluated based on the methods of examination: report and presentation.   

Course Resources & Communication  

Campus-Net & SRH-E-Mail Address 
The use of Campus-Net and the SRH-E-Mail is inevitable. All course materials will be uploaded on 

®Campus-Net¯. To log-on to Campus-Net go to: https://campus.hochschule-heidelberg.de. All 

instructions on the use of Campus-Net and the SRH IT infrastructure can be found under the section 

®Instructions¯. All E-Mail communications will be made through our SRH-E-Mail Addresses. Upon 
matriculation every student will receive their own SRH-E-Mail Address. 

We highly recommend the use of the SRH-App ®SRH Hochschule Heidelberg¯ available for Apple and 

Android devices.  

  

https://campus.hochschule-heidelberg.de/
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Special needs & Requirements  

For 40 years, the SRH University Heidelberg has been offering the opportunity to complete a degree 

program to students handicapped by physical disabilities. This is underpinned by SRH­s high competence 
in the field of medical and vocational rehabilitation. Since the university has implemented the issue of 

inclusion as part and parcel of its self-conception, the requirements stipulated by SGB III § 57 have thus 

been met. 
 

The campus infrastructure not only provides medical services (offered by on-site internists, orthopedics, 

psychotherapists, neurologists, specialists in phoniatrics / pedaudiology, doctors and occupational 
physicians as well as through workshops for individual technical aids) but also respective accommodation 

facilities. Students can register for assisted accommodation or live independently, and there are also 

specific facilities for students with allergies or multiple disabilities.  
 

Experienced mentors/ professors support students, helping them to succeed with their studies by ensuring 

appropriate measures are available to compensate their disabilities with regard examinations.  
 

For any issue in this context, please refer to the professors named below, who have been authorized by 

the university­s senate for this mandate: 
 

Prof. Dr. Christian Johannsen 

Telephone: +49 6221 88-2379 

E-mail: christian.johannsen@hochschule-heidelberg.de 

Dr. Bernd Höner 

Telephone: +49 6221 88-2477 

E-mail: bernd.hoener@hochschule-heidelberg.de 

Academic Integrity  

The SRH University Heidelberg is strongly committed to nurturing academic excellence. 

Therefore any form of academic dishonesty such as plagiarism, counterfeit work, falsification of Academic 

Records, unauthorized reuse of work, etc. will not be tolerated. 

The School of Business expects the highest level of ethical behavior from its students both in and out of 

the classroom.  

Therefore all students should be familiar with our ®Academic research paper guidelines¯ and ®The Code 

of Conduct¯ of the Business School.  

Recommended Literature & Course Materials  

¶ Watson, J. (2013) Strategy: An Introduction to Game Theory, 3rd edition, W.W. Norton & 

Company 

¶ Kagel, J.H. and A.E. Roth (2016) The Handbook of Experimental Economics, Vol.2, Princeton 

University Press 

¶ Further readings will be distributed in class 

 
  

mailto:christian.johannsen@hochschule-heidelberg.de
mailto:bernd.hoener@hochschule-heidelberg.de
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5.2.6. Corporate Finance  

 

SRH University Heidelberg, Course of  Study : International Business (B.A.)  

Module name and  module  number: Corporate Finance (2343)  

This module is used in the following degree programs:  

International Business (B.A.)  

5-Week block  Frequency of 

the module  

Type 

 

ECTS Student Workload  
Note: the basis for calculation is generally 1 ECTS = 25 hrs. 
Deviations are covered exclusively by Appendix 2 
(Bachelor) and 2a (Master) of the SPO  

One 5-Week-

Block in the 

second year of 

study. 

Annually 

 

Compulsory 6 ECTS Total Workload  150 hrs.  (100%) 

In class 60 hrs.  (40%) 

Self-study 90 hrs.  (60%) 

   
 

Type / Duration of exam  Module supervisor  

¶ Written Exam (2/3) 

¶ Case Study (1/3) 

Konstantin Druker 

Teaching and Learning Methods  

1. Interactive Lecture 

2. Group Work 

3. Case Study 

4. Practical Work 

Pre-requisites  

(mandatory or recommended)  

Recommended Pre-requisites are the successful completion of basic courses:  

¶ Cost Performance Accounting 

¶ External Accounting 

¶ Introduction to Accounting (Bookkeeping) 

Course Content (C ourse Overview & Course Structure ) 

Statistical capital investment methods 

¶ Cost comparison method, critical load factor 

¶ Profit comparison method (break-even analysis)  

¶ Payback analysis  

¶ Average return method 

 

Introduction to cash flow-oriented approaches 

 
Dynamic investment methods 

¶ Net present value method  

¶ Annuity method  

¶ Internal rate of return method 
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Forms of financing  

¶ Equity financing  

¶ Credit financing  

¶ Special forms of financing 

 
Financing under given degrees of uncertainty  

¶ Leverage effect,  

¶ Modigliani-Miller theorem 

 

Investment and financing under uncertainty  

¶ Aggregate risk for the enterprise 

¶ Dominance principle 

¶ Expected value, variance, covariance, correlation coefficient 

Class Schedule  

Week 1: 

¶ Structure of lecture and exam terms 

¶ Introduction to Corporate Finance 

¶ Introduction, scope, and task  of the case study presentation in week 2 

¶ Contents of the case study: Financial ratios, Analysis of financial reports (P/L statements, cash 

flow statements, balance sheets, working capital) 
 

Week 2: 

¶ Case study presentation in groups¤ 

¶ Investment / capital budgeting (Cost comparison method, critical load factor, Profit comparison, 

method (break-even analysis), Payback analysis, Average return method) 

 

Week 3: 

¶ Introduction to cash flow-oriented approaches (Net present value method, Annuity method, 

Internal rate of return method) 

¶ Investment and financing under uncertainty, Aggregate risk for the enterprise, Dominance 

principle, Expected value, variance, covariance, correlation coefficient 

 

Week 4: 

¶ Financing under given degrees of uncertainty, Leverage effect, Modigliani-Miller theorem 

¶ Forms of financing (Equity financing Credit financing, Special forms of financing) 
 

Week 5: 

¶ Revision and Exam preparation 

¶ Written exam 

Learning Objectives   

Learning outcomes professional skills 

After participation in this course, students will be prepared to solve fundamental problems in investment 

and financing. Also, the students are able to explain the fundamental rules of the capital market and the 
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meaning of a net present value. Moreover, students learn the meaning of cash flow in an enterprise­s 

functions. 

 
Learning outcomes methodology 

 

Students are requested to search for financial reports of companies, to understand how to read them and 

to analyze the financial situation of the company. Furthermore, students can calculate and interpret the 

(net present) value of cash flow and the value of a project or a company. 

Learning outcomes social skills 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Goal-oriented 

moderation of internal 

meetings 

Students¬ meetings with the lecturer are 

time restricted and students need to 

address most important topics to be 

discussed in that period. 

 

Capacity for team 

work 

Problems arising from the distribution of 

the total workload are discussed with the 

lecturer. 

 

Social learning 

Students train their ability to communicate 

and to solve conflicts during group 

discussions. 

 

Openness to criticism 

Students have to cope with critical 

remarks (by other students as well as by 

the lecturer) during their meetings and 

during the presentation. 

 

Assertiveness 

Students need to argue and to defend 

their positions and/or ideas against other 

group members. 

 

 

Learning outcomes personal skills 

Competence and 

consideration in the 

module 

Importance during the lectures Importance for the examination 

Exposure to ambiguity 

Discrepancies resulting from the 

preparation of tasks are discussed with the 

lecturer (in the lectures or using other 

communication channels).  

 

Critical faculties 
Students need to deal with positive and 

negative remarks in the team meetings.  
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Self-reflection 

Intermediary results are commented by 

the lecturer. Students are motivated to 

self-reflect their individual behavior. 

 

Time management 

Students need to keep deadlines (for the 

preparation of intermediary results, 

handouts, etc.). 

Since the exams only allow for a 

limited amount of time, students 

have to manage their time 

budget. 

Flexibility 

Adjustments resulting from group 

meetings are discussed with the lecturer 

and afterwards, implemented.   

 

Self-organization 

Tasks cannot be fulfilled by single students 

(due to time restrictions). Therefore, an 

appropriate division of work is an essential 

part of the performance (individual and 

group level). 

 

Decision-making 

competence 

Since tasks leave room for discussion and 

interpretation, students need to decide on 

their focus.  

 

 

Key Words  

Statistical capital investment, critical load factor, cost comparison, break-even analysis, payback analysis, 

cash flow, Annuity, Equity, Leverage effect, Modigliani-Miller theorem 

Course Administration & Evaluation   

Assessment Process  

o Written Exam (66% of final grade) 

o Case Study (33% of final grade) 

 

The written exam generally covers all topics that were covered by lectures and group works except the 

contents of the case study. These contents will be covered in the presentation exam.  

 

Basis of Grading  

The grading of the Exam will be based upon the following: 

Total of 100 Points in the exam  

Points  Grade 

100 - 99  1,0 

51 - 50 4,0 (pass) 

49 - Ò 5,0 (fail) 

 

 

 



 

School of Business  / International Business                         WS 2019                                                                  

 
125 

Formalities of Assignments and E xams  

o Written Exam:  

Written exam with a duration of 60 min. at the end of the five-week block. Time and 

place of the exam will be announced by the examination office.  

o Case study (exam):  

Will be elaborated and presented in groups. Each group will present their results in at 60 

min. presentation. 

 

Evaluation of the Exam / Meaning of grades   

Grade Decimal value  

excellent 1,0 to 1,2 

very good 1,3 to 1,5 

good 1,6 to 2,5 

satisfactory 2,6 to 3,5 

sufficient 3,6 to 4,0 

fail 5,0 

 

Constructive Alignment  

After completion of the module ®Corporate Finance¯ students are able to understand basic principles of 

capital markets, capital budgeting and the valuation of cash flow (i.e. projects or companies). After 

passing the module they are also able to analyses financial reports, the financial situation of a company 
and to calculate the value of a project or a company.  

 

During classes students have to take part in different roles: in lectures they will learn the fundamentals, 
capital market rules and valuation methods. During the case study and group works they will have to 

search for individual solutions in order to evaluate the financial performance of a company.  

 
The case study presentation gives students the opportunities to show and to explain how they proceeded 

during the analysis of a company­s financial report and how is the financial performance of that 

company. The written exam is an appropriate way to assess their knowledge and competences in using of 
different capital budgeting methods (i.a. net present value), in understanding of the meaning of risk, in 

explaining of the basic functionality of capital markets, and in differentiation of financing 

Course Resources & Communication  

Campus-Net & SRH-E-Mail Address 
The use of Campus-Net and the SRH-E-Mail is inevitable. All course materials will be uploaded on 

®Campus-Net¯. To log-on to Campus-Net go to: https://campus.hochschule-heidelberg.de. All 

instructions on the use of Campus-Net and the SRH IT infrastructure can be found under the section 
®Instructions¯. All E-Mail communications will be made through our SRH-E-Mail Addresses. Upon 

matriculation every student will receive their own SRH-E-Mail Address. 

We highly recommend the use of the SRH-App ®SRH Hochschule Heidelberg¯ available for Apple and 
Android devices.  

Special needs & Requirements  

For 40 years, the SRH University Heidelberg has been offering the opportunity to complete a degree 

program to students handicapped by physical disabilities. This is underpinned by SRH­s high competence 
in the field of medical and vocational rehabilitation. Since the university has implemented the issue of 

inclusion as part and parcel of its self-conception, the requirements stipulated by SGB III § 57 have thus 

been met. 

https://campus.hochschule-heidelberg.de./
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The campus infrastructure not only provides medical services (offered by on-site internists, orthopedics, 
psychotherapists, neurologists, specialists in phonetics / pedaudiology, doctors and occupational physicians 

as well as through workshops for individual technical aids) but also respective accommodation facilities. 

Students can register for assisted accommodation or live independently, and there are also specific 
facilities for students with allergies or multiple disabilities.  

Experienced mentors/ professors support students, helping them to succeed with their studies by ensuring 

appropriate measures are available to compensate their disabilities with regard examinations.  
 

For any issue in this context, please refer to the professors named below, who have been authorized by 

the university­s senate for this mandate: 
 

Prof. Dr. Christian Johannsen 

Telephone: +49 6221 88-2379 

E-mail: christian.johannsen@hochschule-heidelberg.de 

Dr. Bernd Höner 

Telephone: +49 6221 88-2477 

Email: bernd.hoener@hochschule-heidelberg.de 

Academic Integrity  

The SRH University Heidelberg is strongly committed to nurturing academic excellence. 

 

Therefore any form of academic dishonesty such as plagiarism, counterfeit work, falsification of Academic 

Records, unauthorized reuse of work, etc. will not be tolerated. 

 

The School of Business expects the highest level of ethical behavior from its students both in and out of 

the classroom.  

 

Therefore all students should be familiar with our ®Academic research paper guidelines¯ and ®The Code 

of Conduct¯ of the Business School.  

 

Recommended Literature & Course Materials  

¶ Ivo Welch (2014): Corporate Finance (available online: http://book.ivo-welch.info/ed3/) 
 

Additional literature: 

 

¶ Jonathan Berk, Peter DeMarzo (2014): Corporate Finance, Pearson Education (any older Edition is 

also suitable)    

  

mailto:christian.johannsen@hochschule-heidelberg.de
mailto:bernd.hoener@hochschule-heidelberg.de
http://book.ivo-welch.info/ed3/























































































































































































